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FOUNDED  IN  1884  ISSUED  EVERY  SATURDAY 


ull  Classification  of  News 
lakes  a  Hit  With  Readers 


Results  of  Richmond  Times-Dispatch  Experi¬ 
ment  Cited  After  15  Months  . . .  No  Dissenting 
Voice  in  Survey . . .  How  the  System  Works 


By  HOWARD  B.  LEONARD 


)R  more  than  15  months  all  stories  to  be  continued,  the  jump  is  placed  Page  12  —  National  Affairs,  Labor.  iST?  '**  I 

in  the  Richmond  Times-Dispatch,  in  the  classification  where  the  lead  National  has  a  three-col.  cut  and  a  “jv  I 

eept  those  on  the  front  page,  have  would  go  if  it  started  on  an  inside  half-col..  Labor  a  two-col.  ’  ..  / 

en  grouped  according  to  their  top-  page.  Page  13  — Foreign,  Animals.  For- 

il  or  geographical  interest,  and  the  Inserted  in  brackets  in  two  of  eign  has  a  half-col.  cut,  Animals  a  IQl  /\j 

gtomers  apparently  have  liked  it.  the  stories  in  this  issue  are  references  two-col.  *■  -  - . .  . 

- -  National  affairs  and  labor  are  treated  in 

'  ••  Timet-DIspatch. 

Pages  22-24 — Want  ads.  Their  mo- 
notony  is  broken  with  panel  comics. 

Word  Puzzle.  These  features  are  des- 
ignated  in  the  folio  but  are  not  classi- 
~  B  *1  ^  ^  Page  One  index. 

HS  Page  26 — Full-page  display  ad. 

Bm  The  paper  is  not  laid  out  in  the 

'  same  way  every  day,  of  course,  only 
^  . !  .  .  ,  the  standing  features  always  falling 

on  the  same  pages.  National  and  for- 
V  y  ^  eign  news  usually  are  put  nearer  the 

‘  't-'?:  ■  ’  ‘  front.  This  is  simply  a  typical  day. 

■r The  various  departmental  editors  are 
;  >  assigned  definite  amounts  of  space, 

-im  based  as  far  as  possible  upon  their 
r  f  j9L  I  estimated  requirements. 

How  Copy  Dotk  Works 

Oure  explains 

i  the  copy  desk  system: 

- *' - '  J  “At  present,  our  copy  desk  con- 

*  '  sists  of  six  or  seven  men  (on  duty 

How  foreign  news  is  depertmentelized  in  each  night),  one  serving  for  make-up 
Richmond  Times-Dispatch.  Although  not  re-  exclusively.  The  head  of  the  copy 
cent,  this  page  was  selected  as  one  of  the  desk  receives  all  wire,  local  and  State 
best  examples  by  the  Times-Dispatch.  copy  and  channels  it  out  to  others 

around  the  rim.  Each  of  these  copy 

to  related  matter  appearing  on  in-  Pages  14-15 — Women.  This  includes  editors  handles  one  or  more  classifi- 
side  pciges.  society  and  club  news  with  regular  cations,  diagramming  his  stories  and 

At  the  bottom  of  the  p>age  is  an  in-  features  of  interest  to  women.  The  cuts  into  page  dummies.  Copy  is 
dex,  set  two-col.,  listing  the  classifi-  pages  are  dressed  with  conventional  slugged  by  classification  and  the 
cations  and  their  page  numbers  and  pictures  of  brides  and  lime  meringue  makeup  man  shepherds  the  type  into 
including  a  few  words  (similar  to  a  pie.  its  proper  place,  making  such  adjust- 

headline)  highlighting  the  story.  A  Pages  16-18 — Sports.  ments  as  may  be  necessary.  On 

typical  index  line,  quoted  from  the  Page  19  —  Amusements.  This  page  ‘good’  nights  often  no  more  than  four 

paper  at  hand:  takes  the  movie  ads,  local  movie  and  inches  of  t3rpe  is  left  over  after  the 

Animals  Page  P^y  reviews,  a  Hollywood  column  first  edition  rolls.  New  stories. 

Dog  Has  Repertoire  of  Seven  Tunes  8  and  any  telegraph  news  there  may  be  changes  in  leads,  etc.,  cause  consid- 

Pages  2-7 _ State  and  City  Each  of  films,  movie  people,  plays  eiable  changes  before  the  last  edi- 

these  pages  is  illustrated.  ’  (This  is  popular  enter-  tion,  of  course,  but  this  is  to  be 

more  space  than  Ae  city  editor  usu-  .  t*  •  i  ^  ♦u  . 

ally  gets  )  Page  20 — Markets.  It  includes  the  As  a  safeguard,  we  try  to  maintain 

_  ’  rm-  o  •  stock,  bond  and  curb  quotations,  a  supply  of  clasified  time  copy,  but  I 

®  Sciences.  Richmond  stocks,  etc. — mostly  tabu-  must  confess,  it  is  hard  to  maintain 

\  one-col.  cut  matter.  Classification  slugs  on  interest  in  keeping  this  up.” 

with  the  obits.  Obits  usually  average  ^  Business  Edited  copy  goes  back  through  the 

two  columns,  includmg  State,  city  column  2-  Finance  over  col-  i  *  u  7  ■  I  •  uT  *  u  * 

and  telegraph  deaths.  °  column  d,  rmance  over  col  g  ^t  before  it  is  put  m  the  tube  to 

_  _  umn  I.  fUp  rnmnnsinff  room.  This  nrorf^dure 


iltthmonll  elmrs-tlispatti) 

A'!'"  ?.T‘u!.i  «  »t  I- 1  .  «r»<l  lola, 

M  j  «  l'''  •• 


“It  is  the  easiest  paper  to  read  and 

wean  understand  all  articles  with  '7 

sate,  as  it  gets  to  the  point.”  Wfr^nTit^ 

Time-Saver  for  Readers  ‘ 

"We  never  allow  ourselves  any 
utra  time  in  the  morning,  so  with 

praent  classification  we  can  each  turn  «“ 

^exactly  what  we  are  interested  in 

a  ‘our  half  of  the  paper.’  ”  cL  1^^ 

1  like  the  present  method  news  LZ _ ’  _ ; _ 

lue  to  two  reasons — first,  it’s  most  ex- 

pbaatoryj  second,  very  easy  to  lo-  Times-Dispatch  front  page,  the  only  one 

not  departmentalized.  News  classifications 
are  listed  in  the  two  column  box  in 
columns  5  and  6. 


Your  present  method  of  classifying 
Mws  is  a  great  aid  and  time-saver 
lar  busy  readers.  It  is  a  real  im¬ 
provement.” 

The  aim  of  the  Times-Dispatch  plan 
is,  in  the  words  of  the  executive  edi¬ 
tor,  Leon  S.  Dure,  Jr.,  “to  bring  some 
sort  of  order  out  of  the  customary 
shaos  that  prevails  inside  most  news- 


EDITOR  &  PUBLISHE  r|fO 


Steel  Co.  Urged  “Correct” 
Labor  View  In  Dailies 


EDITOR  &  PUBLISHER 
CALENDAR 


LaFollette  Committee  Discloses  Unsuccessful 
Attempts  to  Coerce  Birmingham  Newsmen's 
Editorial  Attitude  . . .  Influential  Friends  Brought 
Pressure 


THE  SENATE  Civil  Liberties  Com¬ 
mittee  threw  a  bombshell  into  news¬ 
paper  circles  July  20  when  it  put  in 
the  record  at  the  hearing  in  Washing¬ 
ton  testimony  indicating  pressure  was 
used  on  behalf  of  the  Republic  Steel 
Corporation  to  have  the  Birmingham, 
Ala.,  newspapers  take  a  “correct” 
view  regarding  labor  problems. 

Evidence  gathered  by  the  Commit¬ 
tee  was  in  the  form  of  correspon¬ 
dence  whose  aim,  it  also  appeared, 
was  to  have  the  newspapers  take  the 
“correct”  view  of  Republic’s  competi¬ 
tion  w’ith  the  Tennessee  Coal,  Iron  and 
Railroad  Company,  a  subsidiary  of 
U.  S.  Steel  Corporation. 

■nie  letters  were  attested  as  correct 
by  officials  of  Republic  Steel. 

"Cultivated"  Hanson,  Mills 
The  letters,  marked  “personal  and 
confidential,”  told  how  steel  company 
officials  had  cultivated  Victor  H.  Han¬ 
son,  publisher  of  the  Birviingham  Age- 
Merald  and  the  Birmingham  News,  and 
James  Mills,  editor  of  the  Birming¬ 
ham  Post,  a  Scripps-Howard  paper. 
They  further  revealed  results  of  visits 
to  the  newspapers  by  W.  H.  Oldham, 
district  manager  of  Republic  Steel, 
and  Edgar  S.  Bowerfind,  employed  by 
Hill  &  Knowlton,  Cleveland  public 
relations  firm  retained  by  the  steel 
company,  and  influential  citizens. 


James  Chappell,  president  of  the 
Age-Herald  and  the  News,  also  was 
visited  by  these  citizens,  as  well  as 
Mr.  Hanson  and  Mr.  Mills.  Mr.  Old¬ 
ham’s  letter  said  that  these  citizens 
found  both  Mr.  Mills  and  Mr.  Chap¬ 
pell  “to  be  radically  inclined;  in  fact, 
I  found  Jim  Chappell  to  be  equally 
if  not  more  radical  than  Mills.  On 
several  occasions  Edgar  Bowerfind 
and  I  talked  to  these  two  gentlemen 
and  Bowerfind  is  of  the  same  opin- 


Julv  29-.30  —  Virginia  Press 
Assn.,  50th  annual  convention. 
Old  Point  Comfort,  Va. 

Aug.  8-12 — National  Assn,  of 
Better  Business  Bureaus,  Inc., 
annual  convention.  Grand  Ho¬ 
tel,  Mackinac  Island,  Mich. 

Aug.  20 — Chicagoland  Music 
Festival,  sponsored  by  Chicago 
Tribune  and  co  -  operating 
newspapers.  Soldiers  Field, 
Chicago. 


Times-Star  Sold 
In  Bridgeport 
To  Victor  Knauth 


P( 

0 


Connecticut  Doily  Changes 
Hands  .  .  .  H.  D.  Bradley 
President-General  Manager 


Victor  Whitman  Knauth.  of  Wi! 
ton.  Conn.,  became  publisher  of  thi 
Bridgeport  (Conn.)  Times-Star,  af 
ternoon  daily,  July  19  when  he  ac 
quired  the  interests  of  H.  S.  Talmadg 
which  constituted  control  of  tfc 


0111  •  Oi  ir»  newspaper.  The  announcement  ap 

OOKOISkY  in  idtGSi  Fay,  pear^  July  19  in  a  front  page  bo) 

LaFollette  Group  Finds 


Advertisers  Mentioned 

Mr.  Bowerfind,  the  public  relations 
counsel,  in  a  letter  to  Mr.  Wysor, 
dated  July  10,  1937,  said:  “It  seems  to 
me  that  the  solution  of  the  problem, 
if  there  is  one,  is  to  contact  Victor 
Hanson’s  friends  and  have  them  in 
turn  contact  Hanson.  This  should  be 
done  in  a  fairly  organized  way.  Some 
pressure  might  also  be  judiciously  ex¬ 
erted  through  the  advertisers  in  Bir¬ 
mingham,”  the  memorandum  added. 

During  examination  of  Mr.  Wysor 
Senator  LaFollette  put  in  the  record 
accounts  made  up  from  Republic  files 
showing  the  cost  of  the  full-page  ad¬ 
vertisement  prior  to  the  steel  strike 
last  July.  It  cost  the  American  Iron 
and  Steel  Institute  $114,365.  This  ad¬ 
vertisement,  according  to  the  record, 
appeared  in  382  newspapers  in  34 


Following  close  on  the  heels  of  rev¬ 
elations  that  Republic  Steel  Corp.  had 
attempted  to  influence  Birmingham 
(Ala.)  newspapers  in  their  attitude 
toward  Republic’s  labor  relations,  the 
La  Follette  Civil  Liberties  July  21 
established  that  George  Sokolsky,  col¬ 
umnist,  New  York  Herald  Tribune, 
magazine  writer  and  lecturer,  has 
been  in  the  pay  of  the  steel  industry 
and  the  National  Association  of  Man- 
ufactuiers. 

Although  not  directly  on  the  pay¬ 
rolls  of  the  N.A.M.  and  the  Iron  & 
Steel  Institute,  the  committee  revealed 
that  between  June,  1936,  and  January, 
1938,  Mr.  Sokolsky  received  $28,599 
from  Hill  &  Knowlton,  a  Cleveland 
publicity  firm,  principally  for  work 
done  for  the  Iron  &  Steel  Institute. 

In  1936  the  publicity  Arm  also  paid 
him  $6,000  for  the  N.A.M.,  while  the 
Iron  &  Steel  Institute  paid  him  $3,409 
for  expenses,  the  committee  estab¬ 
lished. 


signed  by  the  new  publisher. 

Mr.  Knauth,  who  since  1931  h; 
been  vice-president  of  the  SelecI 
Printing  Company,  New  York,  an 
also  president  of  the  Round  TabI 
Press,  book  publishers,  started  h 
newspaper  career  in  1919  as  a  re| 
porter  with  Springfield  (Mass.)  Daii 
News  after  the  World  War.  He  servel 
in  various  editorial  capacities  and  alsT 
acted  as  a  special  Washington  cor] 
respondent  for  the  Springfield  (Mass 
Republican.  Later  he  saw  similar  ser] 
vice  with  the  Atlanta  ConstitHtio’ 
Santa  Barbara  (Cal.)  Daily  Neiri 
New  York  World  and  as  London  anl 
Moscow  correspondent  for  the  Unite| 
Press 


cm.  NEWS  REFINANCES 


Reactions  of  Republic  officials  and  states  and  the  District  of  Columbia. 


representatives  of  the  publicity  firm 
also  were  revealed  in  memoranda 
studying  the  situation.  One  was  a 
“personal  and  confidential  letter”  to 
R.  J.  Wysor,  at  the  latter’s  request, 
dated  June  29,  1937,  by  KenneA  D, 
Mann,  vice-president  of  Truscon  Steel, 
a  Republic  Steel  affiliate.  It  spoke 
of  influential  persons  who  had  per¬ 
sonal  influence  with  Mr.  Hanson. 

Mr.  Mann’s  idea  was  to  use  these 
men  to  help  Republic  Steel  to  build 
up  “a  real  competitor”  for  the  U.  S. 
Steel  Corporation  in  Alabama,  and  he 
desired  former  Judge  Charles  Feidel- 
son,  an  editorial  writer  on  the  Age- 
Herald,  to  be  “thoroughly  converted” 
against  the  Committee  for  Industrial 
Organization. 

Mills  "Won't  Stay  Put" 

Another  letter,  dated  July  6,  1937, 
written  by  Mr.  Oldham  to  Mr.  Wysor, 
told  of  efforts  to  convert  Mr.  Mills 
of  the  Scripps-Howard  pai)er.  “But 
at  some  time  he  is  right  and  the  next 
time  he  is  wrong,”  it  said.  “In  other 
words,  he  won't  stay  put  when  you 
get  him  put.” 

Mr.  Oldham,  appearing  as  a  witness, 
also  identified  a  letter  he  wrote  on 
July  28,  1937,  to  the  Johnstown,  Pa., 
Citizens  National  Committee,  solicit¬ 
ing  the  committee’s  advertising  for 
Mr.  Mills’  newspaper  on  the  ground 
that  while  the  paper  had  been  con¬ 
servative  it  had  become  “more  posi¬ 
tive”  in  “its  attitude  toward  the  situ¬ 
ation.” 

The  witness  told  Senator  Robert 
LaFollette,  chairman  of  the  commit¬ 
tee,  that  he  wrote  the  letter  upon 
suggestion  of  Mr.  Mills. 

On  July  9,  1937,  Mr.  Oldham  again 
wrote  to  Mr.  Wysor,  the  committee 
revealed.  This  letter  described  per¬ 
sonal  visits  by  influential  citizens 
which  sought  to  bring  the  editors 
“over  to  the  right.” 


Attempt  to  Stop  Publication 

Roy  Moore,  general  manager  of  the 
Brush-Moore  Papers,  related  to  the 
committee  an  attempt  by  Charles  M. 
White,  vice-president  of  Republic 
Steel,  to  stop  a  strike  extra  of  the 
Canton  (O.)  Repository  on  May  27, 
1935.  Mr.  Moore  told  of  personally 
calling  on  Mr.  White  for  a  statement 
on  the  strike  and  telling  him  an  extra 
was  about  to  be  run  off. 

During  examination  on  this  point 
by  Senator  LaFollette  Mr.  Moore 
said  that  Mr.  White  told  him  that  he 
(Mr.  Moore)  would  have  plenty  to 
apologize  for  if  the  extra  was  pub¬ 
lished. 


The  Chicago  Daily  News  Printing 
Company,  owner  of  the  Daily  News 
Building  and  subsidiary  of  Chicago 
Daily  News,  Inc.,  has  refinanced  its 
outstanding  moregage  bonds.  As  of 
July  1,  1938,  there  were  retired 
$3,940,000  of  5%  first  mortgage  serial 
gold  lx>nds  and  $473,000  of  5 14%  gen¬ 
eral  mortgage  serial  gold  bonds.  This 
was  paid  in  part  by  a  new  $4,000,000 
first  mortgage,  15-year,  4%  issue,  due 
July  1,  1953.  The  new  issue  was 
placed  direct  by  the  Daily  News  with 
the  Equitable  Life  Assurance  Society 
of  U.  S.  The  refinancing  results  in 
an  interest  saving  of  $63,015  annually, 
according  to  L.  E.  Aldrich,  Daily 
News  treasurer. 


John  F.  Bresnahan,  formerly  ger 
eral  manager  of  the  New  YorkWorli 
who  becomes  chairman  of  the  boan| 
received  his  early  newspaper  trainin 
on  Springfield  and  Boston  newspa 
pers.  having  served  as  publisher 
the  Boston  Herald.  He  served  as  get! 
eral  manager  of  the  New  York  Worlj 
morning,  evening  and  Sunday,  un: 
their  sale  to  the  Scripps-Howard  iii| 
terests  and  their  merger  as  the  Nei 
York  World-Telenram  in  1932.  TherJ 
after  he  was  with  Newsweek  magsT 
zine,  retiring  when  that  magazi:if 
was  merged  with  Today. 

There  are  no  executive  changf| 
according  to  Mr.  Knauth.  Henry 
Bradley  retains  the  titles  of  preiid«| 
and  general  manager. 


The  sale  was  arranged  by  HenwItJus  f 


Suter  of  Palmer,  Suter  and  Palm^l 
New  York,  newspaper  brokers. 


Tak 
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“What  did  you  do?”  Senator  La 
Follette  asked. 


NAMED  HOWELL  ASST. 


“I  told  him  we’d  apologize  after  we 
printed  it  if  necessary,”  Mr.  Moore 


answered. 


Cecil  J.  Holleran  named  assistant  to 
Major  Clark  Howell,  editor  and  pub¬ 
lisher  of  the  Atlanta  Constitution. 
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Dawson  Cites  Progresj 
Of  BIJ  During  Visit 

Montreal.  July  19 — While  the  jo  5^3 
dom  of  the  Dress  is  being  threaten* 
in  the  British  Isles,  the  entry  of 
educated  and  reliable  men  into 
nalism  is  making  the  govemmei  ^ 
realize  that  anv  interference  with  t! 
press  is  uncalled  for.  according 
Hugh  W.  Dawson,  chief  of  the  repot 
ing  staff  of  the  Edinburgh  Ere>‘-’ 
News  and  past  president  of  the  In-^t 
tute  of  Journalists,  who  visited  M® 
treal  today  with  members  ol  " 
Overseas  League. 

The  Institute  of  Journalists,  vA| 
supports  a  membership  of  over 
newspapermen  in  the  British 
and  Dominions,  according  to 
Dawson,  has  made  marked  p* 
in  recent  years  in  membership 
influence 

Asked  his  opinion  of  the  Amei^ 
and  Canadian  newspapers,  compst^ 
with  journals  abroad,  Mr. 
plied:  “The  better  class 
paoers  are  every  bit  as  sound 


reliable  as  the  papers  in  the 
Country,  but  of  course  there 


rteni 
opo; 


tures  of  American  journalism 
we  do  not  greatly  admire.  The 
ish  press  is  certainly  enlivening 
makeup  of  its  papers  and  for  an 
tractive  presentation  of  news, 
most  progressive  papers  are  nol 
behind  your  standards  over  her* 
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Parker  Company  Sells  38^ 
Of  All  Fountain  Pens 


Consistent  Advertiser  Looking  for  Fall 
Upturn  .  .  .  Appropriation  Averages  40%  in 
Newspapers  . . .  Now  Largest  Seller 


By  GEORGE  A.  BRANDENBURG 


the  late  proximately  40%.  This  does  not  in- 
new  pen  elude  tie-up  advertising  which 
:ome  the  Parker  dealers  have  done  on  their  own 
t  famous  account  in  newspapers. 

George  S.  Parker,  Founder 
There  is  much  that  could  be  written 
about  the  founder  of  the  Parker  Pen 

company,  concerning  how  the  for-  n-  r  /->  j  /- 

mer  Iowa  farm  boy  went  to  Janesville  sns  ■>.  .kK...  u.  ....iw  Over  the  Rim  of  Grand  Canyom 

to  learn  telegraphy,  became  an  in-  ’  ‘tOt  ,  uT  R^'^ks-Half 

structor  in  the  school,  and  to  aug-  M  «  ^ile  Below-Unharmed. 

ment  his  income,  obtained  the  agency  jm  Dramatic  Ads  Successful 

of  the  John  Holland  fountain  pen.  ^  S  It  was  Kenneth  Parker’s  idea  that 

Mr.  Parker  sold  the  pens  to  his  stu-  Ij  these  ads  should  be  dramatic  in  or- 

dents.  When  the  pens  gave  trouble  f  »  der  to  put  the  non -breakable  idea  over 

the  students  brought  them  to  Mr.  / J  ,  ^  to  the  public.  So  successful  was  the 

Parker  for  repair.  He  became  adept  ,  /f  combined  newspaper  and  magazine 

as  a  repairer  of  pens  and  conceived  A  call  t  tniaginc  /  §  campaign,  the  sales  curve  of  1926  shot 

the  idea  of  making  a  better  pen  him-  a  nicer  Easter  GiCt,”  ■/  sharply  upward.  It  was  the  biggest 

self.  He  and  W.  F.  Palmer,  an  in-  -t.ZVlTjri'l'-'l'Z.’’""  Jt  year  in  the  company’s  history, 

surance  salesman,  organized  the  *  The  Parker  Pen  Company  felt  the 

Parker  Pen  Company.  ^  brunt  of  the  late  business  depression 

As  the  years  rolled  by,  the  Parker  v  \  ^i^e  all  other  fi^s.  Its  profits  in  1930 

company  continued  to  grow  and  pros-  \  were  a^ut  half  those  of  the  previous 

per.  At  the  time  of  the  World  War,  ^  \  i'^ar.  For  several  years  prior  to  the 

Mr.  Parker  conceived  the  idea  of  'O  I f  W\  I  depression  however,  the  company  s 
supplying  pens  to  soldiers  with  ink  ^  larKer  ||  V  profits  had  grown  to  a  size  approxi- 

tablets  furbished  in  the  pens.  The  [  — ™  |  "jating  its  total  sales  in  1921.  when 

company  sold  vast  quantities  of  these  .  ,  .  x  .  „  l  was  first  introduced  Parker 

pens  which  were  shipped  through  the  ^yp.cal  newspaper  ad  of  the  Parker  Pen  advertising,  which  during  the  boom 
r..  onrv  War  Department  to  American  soldiers  Company  s  current  famous  people  ser.es  years  attained  a  peak  of  a  million 
(4)  90%  on  behalf  of  Parker  Vacumat.c  Pens.  dollars  or  more  annually  was  con- 

■sales  are  not  encountered  a  ,  x  .i  ■  .  •  siderab^  reduced  during  the  depres- 

business  depression.  The  Parker  Pen  Proofs  of  advertisements  and  window  sion.  The  company  continued  to  ad- 

Company  had  recently  completed  a  display  material,  the  company  set  out  vertise  however,  maintaining  its 

new  modem  plant,  but  pen  sales  were  to  exi»nd  its  ^n  outlets  m  Chicago,  kadership  and  supporting  its  dealers, 

gradually  dropping  away.  The  future  Enough  Duofolds  were  sold  the  ^st  How  successful  t^s  policy  has  been 

looked  anything  but  bright,  when  a  to  pay  for  the  advertising.  The  can  best  be  stated  by  showing  foun- 

Parker  salesman  in  Spokane.  Wash.,  newspa^r  ad,  listing  names  of  tain  pen  sales  percentages,  based  on  a 

suggested  the  Parker  Duofold.  'The  dealers  who  had  stocked  the  ^n,  was  seven-year  re^rd  of  brands  owned 
pen  was  produced  in  1921.  It  was  not  ‘1?®  Chicago  Tribune  on  (1932-1938).  The  blowing  percent- 

well  received,  at  first,  by  the  trade.  March  27,  1922.  ages  were  obtained  from  nine  surveys 

The  $7  price  (average  price  at  that  Newspaper  Drive  Expanded  ^®de  by  independent  coi^erns. 

time  was  $2.75)  the  large  size  and  In  three  weeks’  time  it  was  evident  ifi  7 w 

red  color  all  seem  to  have  had  a  part  that  the  Duofold  was  a  success.  ®  ^  ® 

in  the  cool  and  indifferent  response  Twelve  more  cities  were  opened  with  .  .  a,i  • 

in  four  from  the  dealers.  The  company  then  exactly  the  same  sales  work  and  news-  *'"*  99''****i'^*  dvertliinq 

rotogra-  came  out  with  the  Duofold,  Jr.,  sell-  paper  advertising  used  in  Chicago.  By  During  the  early  depression  years, 

d  black  ing  at  $5.  school  opiening  in  the  fall,  the  company  P^i'^er  s  experimental  department  was 

,  „ - om  one-  Introduce  Duofold  Pen  ready  to  advertise  the  Duofold  busy  perfecting  the  sacless  pen  fil^g 

Kenneth  Parker,  now  president  of  nationally.  JlaohraSIT’  Prior ‘to  imroducSfjhf 

company,  then  advertising  and  Outside  competition  made  it  neces-  new  PariTer  Vacumatic  pen  the  com - 
newspapers  and  ten  manager,  had  great  faith  in  the  sary  for  Parker  to  adopt  the  new  non-  pany  wanted  to  rTduce The  rtockrof 

The  .  Duofold  and  equally  s^ong  convic-  breakable  material  for  its  i^ns.  Pre-  Ouofold  pens  in  dealers’  hands  to  a 

f  I'  r  advertising.  It  viouriy,  ^ns  had  been  made  of  hard  minimum.  Newspaper  and  magazine 

«tic  pens  currently  features  famous  was  through  his  relentless  urging  the  rubber.  The  company,  however,  could  adverticinv  annnunpf.d-  “niH  Pone 
distinguished  in  many  fields,  company  finally  decided  to  advertise  not  at  first  ann^ce  this  change  in  Accepted  as  Cash  Toward 

“0  are  users  of  the  pen.  Such  well-  the  Duofold  m  a  big  way.  Mr.  Parker  its  advertising,  because  a  large  num-  jramnne  ParWor  nnnfnlH  ”  'TKo 

E  showed  the  pen  to  L.  A.  Crowell  ex-  her  of  mbber  Duofolds  were  in  the  allowance  scale  varied  from  $1.25  on 

umor  of  How  to  Win  Friends  and  ecutive  vice-president  of  Blackett-  hands  of  users  and  in  the  cases  of  pen  nimfnlH  Tr  to  «9  "in  nn  iVio  tin 

Sample-Hummert,  Inc.,  Chicago  ad-  dealers.  Backed  by  vigorous  a^er-  Duofold.  In  order  to^  compensate  the 

U  sy^du^ate  writer,  and  Ruth  vertismg  agency  now  handling  the  Rising  and  smart  merchandising.  Duo-  j  .  r  trade-in  allowance.! 

^1  Mr.  Crowell  sug-  fold  sales  continued  to  mount,  in  spite  he  was  given  credit  at  the  list  price 

KriL  “'eluded  m  gested  a  consumer  survey  be  made  to  handicaps.  In  the  summer  of  a  re-order  of  Parker  Vacumatics. 

determine  public  preference  for  the  1926,  however,  the  company  agreed  to  r  . 

The  company  inaugurated  its  pres-  pen.  announce  the  non-breakable  Duofold,  ,  ^be  intro- 

policy  of  vigorous  advertising  in  His  method  was  to  get  orders  direct,  oTter  dealers’  stocks  had  been  fairly  seuma  ic  pen,  a  ver- 

The  remarkable  results  ob-  by  personal  canvass  of  a  few  hundred  cleaned  up.  The  campaign  expen  ures  were  again  sub- 

Ped  from  newspapers  in  Parker’s  people,  without  advertising.  The  re-  which  followed  put  even  greater  im-  *y  increa^d  ^d  sales  mrne- 

Pial  effort  of  intrducine  its  famous  suit  was  that  62  men  in  100  picked  the  Petus  into  Parker  sales.  Color  umtely  responded.  The  result  is  that 


company  that  has  since  become  tne 
largest  and  perhaps  the  most  famous 
in  all  the  world.  Its  products  are  sold 
in  every  nation  on  the  globe  and  are 
advertised  in  91  countries. 

In  August,  the  Parker  Pen  Com¬ 
pany,  Janesville,  Wis.,  will  observe  its 
mi-centennial  year  with  an  ap¬ 
propriate  institutional  advertisement, 
signaling  the  firm’s  nationally-known 
success.  While  the  50th  anniversary 
copy  is  scheduled  to  appear  in  the 
Saturday  Evening  Post,  Parker  Pen 
Company  plans  to  use  newspapers  ex¬ 
tensively  to  promote  fountain  pen 
sales  this  fall.  Just  as  the  firm  had 
its  start  in  newspapers,  it  will  again 
rely  on  that  medium  to  increase  busi¬ 
ness  at  a  time  when  an  upturn  in  i>en 
sales  is  anticipated. 

Look  for  Fall  Upturn 
The  company  is  basing  its  predic- 
lions  on  the  following  factors: 

(1)  Largest  parochial  school,  high 
sdxwl.  and  college  enrollment  in  his¬ 
tory— 7,842,561  students;  (2)  42,000,- 
000  gainfully  employed  with  more 
money  to  spend  because  of  increased 
iann  income;  (3)  The  biggest  upturn 
will  be  in  pens  at  $5  and  up; 
oi  all  families  buy  pens- 
Imited  to  the  wealthy;  (5)  63%  of  all 
pens  are  bought  for  gifts,  which  means 
iat  parents  will  buy  pens  for  chil- 
liren  entering  high  school  and  college 
tHis  fall  and  again  at  Christmas  and 
eroduation  time.  These  estimates  are 
sased  on  a  national  survey  of  pen 
u*T\ership  by  Crossley,  Inc. 

Will  Use  73  Dailies 
Taking  these  factors  into  consid- 
fration,  the  Parker  Pen  company  will 
ij*  73  daily  newsprapers  in  more  than 
W  states  to  push  Parker  sales  to  new 
*aks.  utilizing  full 
•olors,  in  some  cases; 


Kenneth  Parker 
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EDITOR  &  PUBLISHEF 


Alert  AP  Reporter  Got 
First  Corrigan  Story 


W.  K.  Lawton  Interviewed  Flier  After  West-East 


Non-Stop  Flight  in  $900  Crate  While  Others 


Centered  on  Hughes  Hop 


WHEN  SMILING,  boyish  Douglas 

Corrigan.  31 -year-old  Los  Angeles 
transport  pilot,  landed  his  $900  1929 
Curtiss-Robin  “crate”  at  7:50  p.m. 
July  9  after  a  non-stop  flight  from 
Long  Beach,  Cal.,  to  Roosevelt  Field, 
Mineola,  L.  I.,  he  didn’t  think  “any¬ 
one  would  be  so  interested  in  this 
hop.” 

But  a  few  days  later  when  his 
"crate”  trundled  to  a  creaking  halt 


mention  his  non-stop  hop.  The  fol¬ 
lowing  morning,  however,  Reich,  in 
whose  home  Corrigan  had  spent  the 
night,  told  Lawton  of  Corrigan’s 
flight  and  Lawton  got  the  details 
from  Corrigan  when  the  flier  re¬ 
turned  to  the  field  Sunday  morning. 
Lawton  then  arranged  with  Joe 
Drennan,  chief  photographer  of  the 
Drennan  Photo  Service,  for  picture 
layouts. 

The  story  appeared  simultaneously 
in  all  New  York  papers  Monday 
morning,  in  competition  with  How¬ 
ard  Hughes’  take-off  for  Paris. 


Lawton,  24,  has  worked  on  the 
Long  Island  Daily  Press,  Jamaica, 
L.  I..  New  York  Post,  Toledo  News- 
Bee,  and  has  covered  free-lance  as¬ 
signments.  He  has  held  an  airplane 
pilot’s  license  for  two  years,  served 
a  four-year  enlistment  with  the  U.  S. 
Naval  Reserve  Air  Corps  Squadron 
at  Floyd  Bennett  Field,  and  has  trav¬ 
eled  through  South  and  Central 


America.  He  now  is  planning  to  re¬ 
turn  to  New  York  University  to 
study  law. 

Almost  Scores  Second  Scoop 

Lawton  would  have  scored  another 
scoop  on  Corrigan’s  take  off  from 
Floyd  Bennett  Field  had  not  the  field 
manager  held  up  the  flier  until  day¬ 
light.  He  was  set  for  the  take-off 
Sunday  at  2  a.m.,  when  his  partially 
loaded  ship  landed  at  Floyd  Bennett 
Field  from  Mineola. 

During  this  interval  other  report¬ 
ers  were  tipped  off.  Corrigan’s  take¬ 
off  broke  simultaneously  in  all  morn¬ 
ing  papers  the  following  day. 

Corrigan’s  daring  ocean  hop  af¬ 
forded  New  York  papers  a  field  day. 
His  landing  at  Baldonnel  Airport 
broke  for  the  afternoon  papers.  His 
casual  announcement  at  Dublin  that 
his  compass  had  played  him  false 
brought  forth  dubious  smiles  among 
newspapermen.  Only  one  New  York 
paj)er  accepted  Corrigan’s  explana¬ 
tion  at  its  face  value,  the  others 
hinting  that  Corrigan  knew  what  he 
was  about  all  the  time. 

From  London,  the  United  Press 
repxjrted  Corrigan’s  exploit  was  given 
more  space  in  the  English  press  than 
was  the  visit  of  England’s  King  and 
Queen  to  France.  It  was  notable,  the 
UP  reported,  that  after  mature  con¬ 
sideration  of  36  hours,  grave  doubt 
was  expressed  that  Corrigan  was 
really  serious  when  he  said  that  he 
meant  to  fly  not  to  Ireland,  but  to 
Los  Angeles. 


Well-Timed  Phon 
Call  Lands 


Corrigan  Scoop 


Reutlinger  Used  Oversees 
Wire  .  .  .  First  to  Talk 
With  Flier  in  Dublin 


“Oh  Mr.  Corrigan.  You’re  wantec 
on  the  phone.”  Those  were  the  firs; 
words  heard  by  Douglas  Corrigan  o 
Long  Beach,  Calif.,  after  he  brough 
his  “crate”  to  a  stop  on  Baldonne 
airpx)rt  runway  last  Monday  morn¬ 
ing,  at  the  end  of  his  “mistake”  flig’n; 
from  Floyd  Bennett  airp>ort  in  New 
York.  Harry  F.  Reutlinger,  city  edi¬ 
tor  of  the  Chicago  Evening  America! 
was  on  the  other  end  of  the  lin 
merely  up  to  his  old  tricks,  .scoopii 


Aids  to  Press  at  Hughes 


Douglas  Corrigan  falling  William  K.  Law- 
ton,  Auociafad  Prass  raporfar,  who  “broka" 


Welcome  Set  New  High 


By  SLOAN  TAYLOR 


fha  »fory  dataili  of  his  almost  unnotiead  .pjjg  ACCOMMODATIONS  and  pro¬ 


non-stop  Wast-East  flight  from  Los  Angelas 
to  New  York. 


at  Baldonnel  Airpwrt,  Dublin,  at  _ . 

5:17  a.m.  July  17  after  being  unre-  abound  the  wfrW 

r  ^  demonstrated  to 

he  alighted  to  tell  an  amazed  group 

My  names  Corngan.  I  just  came  .  veteran 

in  from  New  York,”  all  the  world  „ 

...  .  •  fl-  aviation  assign- 

WAS  interested  in  his  flight. 

_  .  1.  j  j  «  X  ment  men  that 

Corngan  had  hopped  off  from  ^  York 

Floyd  ^nnett  Field  pr^umably  for  ^thorities  have 
his  return  flight  to  I^s  Angeles. 

Instead  he  wound  up  in  Ireland.  •>  i  r  n  o  r  i 


tection  provided  for  the  working 
press  at  Floyd  Bennett  Field  for  the 
finish  of  Howard  — 


tered  airport 

AP  Reporter  Gets  Story  crowd  control. 

It  is  probable  that  his  hop  from  the  It  has  taken  a 

Pacific  Coast  to  New  York  would  long  time — eight  Sloan  Taylor 

have  gone  unnoticed  if  William  K.  years — and  some 

Lawton,  Associated  Press  aviation  bitter  experiences,  which  make  it  an 


Sloan  Taylor  was  a  balloon  officer  during 
the  World  War,  and  took  heavier-than-air 
training  afterward.  He  is  a  member  of 
various  flying  organizations.  Taylor  began 
his  newspaper  carrier  on  the  New  York 
Graphic.  From  there  he  went  to  the  New 
York  Journal,  covering  the  transatlantic 
flights  of  Lindbergh,  Chamberlin  and  Levine, 
and  Byrd  and  other  aviation  assignments. 
Next,  he  worked  on  the  New  York  Morning 
Telegraph.  He  was  aviation  editor,  city 
editor  then  managing  editor.  He  went 
to  the  New  York  Daily  News  in  1930  as 
a  member  of  the  rewrite  staff. 


Sloan  Taylor 


coirespiondent  at  Roosevelt  Field,  had  all  the  more  welcome  contrast  to  the 
not  sensed  that  the  West  Coast  flier’s  fumbling  of  officialdom  that  began  in 


feat  was  remarkable  and  worthy  of  the  summer  of  1930  when  the  British 


ample  newspiapier  coverage. 


Ambassador  got  roughed  up  at  Roose- 


Intensive  preparations  were  under  velt  Field  and  the  French  Charge 


way  for  Howard  Hughes’  round-the-  d’ Affaires  had  the  coat  tom  off  his 


world  flight  when  Corrigan  landed  at  back  at  Valley  Stream. 


Roosevelt  Airpxirt  and  reporters  were  The  plans  for  the  press  arrange- 


concentrating  their  attention  on  that  ments  and  pxjlicing  the  airpxjrt  were 


assignment.  Lawton,  however,  nos-  worked  out  at  a  conference  in  the  ad- 


ing  around  the  field,  stumbled  on  the  ministration  building  at  the  New  York 
story  through  a  friend,  Steve  Reich,  World’s  Fair  1939  site  the  night  be- 


opjerator  of  the  Reich  Air  Service,  in  fore  Hughes  arrived.  The  meeting 
whose  hangar  Corrigan  stored  his  produced  two  important  decisions; 


ship  after  the  cross -coiuitry  flight.  there  would  be  ample  telephone  and 


“It  was  a  natural,”  Lawton  told  Edi-  wire  facilities,  and  there  would  be  an 


TOR  &  Publisher  of  Corrigan’s  West-  adequate  pxiliee  detail.  Both  were 


East  flight.  “The  way  he  told  the  carried  out  faithfully. 


yam  of  the  amazing  flight  made  with-  y  200  Police  on  Duty 

out  radio,  special  instmmenU  ^re- 

chute  and  unannounc^  and  unsown  ^00  officers  and  patrolmen.  That 

...  and  at  the  time  Howard  Hughes  -  luckv  foresieht^cause  when 

was  in  the  limelight  ^  ^  way’ under 

i'.i'’'  e”  .’’1  the  pressure  o(  the  25,000  epeeUters, 


made  the  story  build  up  better  and  pr^ure  oi  Lne  ^ 

u  ee  u  4  1-1  4  4  »*  the  pKjlice  lines  held.  In  previous  ex 

better  as  he  told  it  to  me.  _ _ _ 


Tracks  Down  Story 


pieriences,  at  Roosevelt,  Valley  Stream 
and  Floyd  Bennett  fields,  the  con- 


Fifteen  minutes  after  Corrigan  had  stabulary  were  unable  to  check  the 
landed  Lawton  was  spieaking  with  rush  of  the  crowds  under  similar  cir- 


him  but  the  unassuming  flier  did  not  cumstances. 


’The  telephone  facilities  consisted  of 
30  lines  at  a  marquee  tent  for  the 
press  on  the  field,  a  telephone  com¬ 
pany  truck  with  eight  booths  in  the 
spjectators’  area,  four  extra  lines  to 
Hangar  No.  7  where  Hughes  made  his 
field  headquarters,  and  three  lines  in 
addition  to  the  six  piermanent  booths 
in  the  administration  building. 

The  installation  of  the  ’phones  and 
telegraph  lines  was  completed  sever¬ 
al  hours  before  Hughes’  arrival  and 
repxirters  were  able  to  clear  a  con¬ 
siderable  amount  of  crowd  and  color 
copy  ahead  of  their  running  stories. 

Gawpars  Chaiad  Away 
Under  the  field  marquee  were  tables 
and  chairs  for  the  working  press,  and 
aside  from  a  few  gawpiers  who  were 
pieriodically  chased  away,  the  repor¬ 
ters  were  able  to  file  without  inter¬ 
rupting  distractions  except  during  an 
attempt  to  carry  out  a  scheduled  in¬ 
terview  with  Hughes. 

The  abortive  interview  at  the  mar¬ 
quee  was  about  the  only  object  of 
criticism  in  the  entire  arrangement. 
The  slip  up  here  probably  occurred 
because  the  police  and  men  in  charge 
of  the  plans  got  their  signals  crossed. 

A  squad  of  police  escorted  Hughes 
from  the  plane  to  the  tent,  as  planned, 
(Continued  on  page  22) 


Harry  Reutlingar,  right,  Chicago  Evtti!* 
American  city  editor,  whose  knack  of  p«  •' 
fectly  timing  phone  calls  overseas  li"^ 
him  the  first  interview  with  Douglas  C«f'  '*“0  i 
gan  in  Dublin,  end  Tom  Wilhelm,  Amt-  "  'iei 
can  rewrite  man.  i  Pu 

the  nation’s  press  with  a  well-tim^^j" 
phone  call.  4. 

Reutlinger  was  the  first  to 
the  story  of  the  arrival  of  the  qu^j,  ‘ 
tuplets;  put  in  a  call  for  Dr.  - 

and  spoke  to  him  6:30  a.m.  on  I’t"' 
morning  of  the  birth,  in  North  Esf'  ^ 
Callander,  Ontario.  He  got  his 
from  a  short  squib  on  the  wire.  A.'*,"  ^ 
there  was  the  time,  too,  when  he  “ 
socialite  Vesta  Culbert^n  giving  hi  Edy 
a  running  description  of  the  cororoCiti/ 
tion  ceremonies  last  year  in  Lond  f  id  s 
Corrigan  Comat  to  PhoM  . 

But  the  pihone  call  to  Cornj'i 
topjpod  them  all.  Word  came  cv  ^ 
the  wire  that  a  plane,  evider '  ^ 

American,  was  sight^  over  the  nf ■ 
coast  of  Ireland  about  10  a.m.  CD^  _. 


Reutlinger  had  seen  a  repx>rt  '•'1'.:. 

_ f— _ 1 _ 1  _ ] 


Corrigan  had  disappieared  after  t£i  ,  ; 

ing  off  from  Floj^  Bennett 
supposedly  for  Los  Angeles;  put  V.  '' 
and  two  together;  assumed  that  1 
mysterious  flier  was  Corrigan,  ^  8 

put  in  a  transoceanic  pihone  call'  ^ 
Corrigan  at  both  Baldonnel  airport  -  - 
Ireland  and  Croyden  in  England. 

Corrigan  came  to  the  pihone  at  Bi  |  j-e 
donnel  at  10:35  a.m.  Chicago 
had  nothing  but  the  most  matter  -  h 

fact  remarks  to  make  about  his  •  ® 

markable  flight,  and  made  his  u' 
lievable  assertion  that  he  made  ■  In  . 
passage  “by  mistake.”  Then  '  ^.eA 
phone  connection  was  broken  l 
few  minutes,  but  Reutlinger  si 
got  Corrigan  on  the  wire  at  h  . 
and  asked  him  to  please  not  or*  j 
about  the  flight,  only  to  have  C- 
gan  twice  reiterate  his  “mistake  ■  ^">1 
sertion  under  direct  pleading.  J  r,' 
Reutlinger  was  rather  suprised  % 
the  press  should  make  so  rnuc  l 
what  he  considers  a  workaday  rcfT^  '  S 
ing  job.  I 


reii  L.  Bassett.  M.arlen  E.  Pew.  Jr.,  Walter 
E.  Schneider  and  John  J.  Cloiigher.  Editor  Si 
Pl'iiLiiSHEji;  Walter  Howey,  International 
News  Photos:  Edward  F.  Connelly,  New  Jer¬ 
sey  Advertising  Council;  George  H.  Copeland, 
S'nv  York  Times;  Arthur  Menken,  Para¬ 
mount  News. 

John  O’Donnell,  New  York  Daily  News; 
Mark  Barron,  AP:  \V.  C.  Thomas.  Pathe 
News,  Inc.;  Edwin  Gableman,  CinciMnati  En¬ 
quirer;  Paul  Mallon,  King  Features;  Leon 
Daniel,  PIX  Publishing  Co.;  Jack  Blum, 
Paramount  News;  Bob  Vale,  Philadelphia 
Daily  S'ews;  Bill  Springfield,  Acme  Photos, 
Philadelphia;  George  W.  Johnstone,  Mutual 
Broadcasting  System;  Bernard  Bergman  and 
Charles  Malcolmson,  Philadelphia  Record; 
Jacob  Mogelever,  S'nvark  Ledger;  Tom  Meade, 
Universal  Newsreel;  Samuel  S.  Schwab, 
Philadelphia  Inquirer:  Larry  Casey,  Phila¬ 
delphia  Inquirer  and  New  Jersey  News  Fea¬ 
ture  Syndicate:  J.  C.  Brown,  MGM  News 
of  the  Day;  Bernard  R.  Mullady,  New  York 
City  News  Assn.;  Malcolm  L.  Stephenson,  AP. 

Thomas  J.  Kelly,  Standard  News  Assn.; 
William  II.  Ryan,  S’ezi'  York  Journal-Ameri- 
can;  Harry  J.  Brown.  Salt  Lake  Tribune; 
Allan  Smith,  city  editor,  Passaic  Herald 
Nesvs;  E.  John  Long  and  .McFall  Kerbey,  Na¬ 
tional  Geographic  Magazine;  William  A.  Kin¬ 
ney,  AP;  Charles  N.  Kapnic,  Philadelphia 
Efening  Ledger;  Charles  M.  Sievert,  Nesv 
York  IVorld  Telegram:  Nelson  Lansdale, 
Fourth  Estate  editor,  Newsweek;  Paul  J. 
McGahan,  Philadelphia  Inquirer;  Carl  W. 
Ackerman,  dean.  Graduate  School  of  Jour¬ 
nalism,  Columbia  University;  Mike  Flynn, 
Washington  Herald;  Richard  F.  Crandell, 
rotogravure  editor.  Hew  York  Herald  Tribune; 
W.  L.  Dickey,  Kansas  City  Journal-Post. 

'James  P.  Higgins  and  J.  Joseph  Gribbins 
and  Willard  E.  Bowman,  Newark  Star  Eagle; 
Morton  McConnachie.  Hearst  News  of  the 
Day;  William  P.  Montague.  Paramount  News; 
LeRoy  E.  Wolfe,  Philadelphia  Inquirer;  .Mlyn 
Butterfield,  managing  editor,  Pathe  News; 
Edward  J.  Reiss,  Transradio  Press  Service. 

James  Austin,  United  Press;  Murray  L. 
Becker,  .\P;  Joseph  F.  Reilly,  Newark  Star 
Eagle;  Walter  Karig.  .VnnarA-  Efening  News; 
Harry  Anderson.  Newark  Evening  News; 
Walton  C.  .\ment,  editor,  Pathe  News;  Wm. 
Laas,  United  E'eatures;  Mac  Parker,  radio 
commentator,  WCAU.  Philadelphia;  Lawrence 
C.  Salter,  Detroit  Free  Press;  Dennis  Welsh, 
Movietone  News;  William  C.  Faust,  Phil¬ 
adelphia  Evening  Ledger:  Thomas  L.  Kemey, 
general  manager,  and  James  Kerney,  Jr.,  edi¬ 
tor,  Trenton  Times;  Dinty  Doyle,  New  Y’ork 
Journal-American. 

Wm.  N.  Robson,  Columbia  Broadcasting 
System;  Jack  Price.  Editor  &  Pi-blisher; 
I)on  Rose.  Philadelphia  Evening  Leilger;  Paul 
White,  CBS;  Charles  Gridley,  Denver  Post; 
Wm.  J.  Collins,  Supt.,  Press  Gallery,  U.  S. 
Senate:  Harold  Brayman,  Philadelphia  Eve¬ 
ning  Leilger.  and  president.  National  Press 
Club;  Samuel  Meyers,  Times  Wide  World 
Photos;  Raymond  C'apper,  columnist,  Scripps 


Chevrolet  Sold 
262,601  Cars  in 
6  Months  of  '38 


125  "Headliners" 
Frolic  at 
Atlantic  City 

Newsmen  Honor  Memory 
oi  Eddie  Neil  of  AP 
At  5th  Annual  Banc[uet 

Some  125  leaders  in  the  newspaper, 
jtigazine,  radio  and  newsreel  fields 
)K  back  at  their  desks  after  spending 
last  weekend  attending  the  Fifth  An- 
aual  Headliners  Frolic  in  Atlantic 
City. 


Leads  Field  in  Sales . . .  Cele- 
brations  Planned  for  Henry 

r  By  HIL 

'  ^  Detroit,  July  20 — The  July  sched-> 

;  ule  on  Chevrolet  was  surprisingly 

''  large,  with  good  size  copy  running  in 

all  dealer  points  having  credit,  and  ad- 
.  >  ditional  releases  to  key  cities  and  trad- 

jng  point  centers.  The  release  of 
•  space  in  the  larger  cities  came  the 
'  ”  .  ;  latter  part  of  the  month. 

•:  <■  ■  William  E.  Holler,  Chevrolet  sales 

.  manager,  used  the  newspaper  sched¬ 
ule  to  tell  what  a  marvelous  job  of 

_  selling  had  been  done  by  Chevrolet  so 

rajmrc’  U/^1krOT>PT^  ^bis  year.  The  latest  available, 

uvmir.  r  L  Polk  &  Co.  official  registration 

Reproduction  of  a  painting  of  John  M.  figures  for  1938  show  that  Chevrolet 
Imria,  managing  director,  Edmonton  (Alta.)  has  sold  262,601  cars  while  its  nearest 
Journal,  which  was  prasantad  to  Mr.  Imria  competitor  has  sold  228,830. 
by  the  Edmonton  Chamber  of  Commarca  Lomited  newspaper  schedules  were 
at  a  dinner  held  ^  recently  in  his  honor  in  placed  on  Chrysler  through  the  Lee 
recognition  of  his  work  as  ^airman  of  Anderson  Agency.  All  insertions 
a  Special  Committee  of  the  Chamber  in 
connection  with  a  Canadian  Royal  Com-  ^  ^ 
mission  on  Dominion-rrovincial  Rolattons.  ” 

The  painting  is  by  N.  da  Grandmaison,  Heary  Ferd  Celebrctieat 

one  of  Canada's  foremost  portrait  painters.  Detroit  is  making  elaborate  plans  to 


lonne 

momJ 


cricoi 


Jitk  Price  presenting  reporting  award  of 
NitiontI  Headliners  Club  to  William  A. 
IMar,  Chicago  Timas,  at  Headliners 
dianar  in  Atlantic  City  July  16. 

of  the  Press  Club  of  Atlantic  City  last 
Friday,  Saturday  and  Sunday. 

Highlight  of  the  frolic  was  the 
p  esentation  of  the  annual  reportorial 
--irds  of  the  club  to  some  15  men 
{ *110  in  the  opinion  of  the  judges  com- 
l  iitM,  headed  by  Jack  Price,  Editor 


mount  News,  Harry  Kopp,  Brooklyn  Eagle,  j  4Q0  DotrOlt  AdCrCut  ClUO 

VVm.  F.  I lawkes.  Philadelphia  Rwonl;  John  ^ol.  Frank  Knox,  publisher,  Chi-  O _ 

Unilsay,  AP;  \\  m.  Y  iKum  and  Tom  Daly,  r»  -i  nr  ...  1  .  j  air  O06iCS  tO  ^CrV0  C  ..11'f’llg 

Philadelphia  Evening  Bulletin;  Leonard  Nor-  cong^ratulated  Mr  lU  VxlXCUS> 

man.  Standard  News  Assn.;  Turner  Cat-  Grandon  for  his  contribution  to  good  In  a  letter  to  other  advertising  clubs 
edge.  New  York  Times  bureau.  Washington;  citizenship”  in  one  of  hundreds  of  throughout  the  nation,  the  Adcraft 
w.  B.  Ragsdale  AP,  Wasliiiigton;  Mark  messages  received  by  the  Gazette’s  Club  of  Detroit  this  week  started  a 
Foote,  National  Press  Club;  W  m.  Weart,  .  j  -  j  .  .  .1.  TW¬ 
IN’S  bureau.  Philadelphia;  Earl  Hera.  Phila-  Publisher.  movement  designed  to  put  the  Ring- 

lelphia  Reconi;  (teorge  BtairR  New  York  _ ■  ling  Brothers  and  Bamum  &  Bailey 

rimes;  John  Ziegler.  New  York  World  Tele-  KAY  AUSTIN  TO  WED  Circus  back  on  the  road  this  season. 

■a^  RoLrt'okfn  and  Dafe  HaTrTsin,' a'p;'  Kay  Austin,  shopping  columnist  of  ^  circ^  was  closjl  l^t  I^nth  by 

James  Crayhon,  AP  Photos:  Luther  Reed,  the  New  York  World-Telegram,  has  laTOr  difficulties  and  returned  to  its 

CBS;  C.  M.  Graves.  Times-Wide  World  resigned  to  be  married  to  Robert  Stim-  winter  quarters  in  Florida. 

Photos.  son,  of  Bombay.  She  will  leave  New  The  Detroit  protest  appealed  t.) 

■  York  in  the  late  summer  to  sail  from  eight  to  eighty”  and  asked: 

tTBC  ATPIAF  TTTT  C  Los  Angeles  for  India,  where  the  wed-  Are  we  Americans  ...  or  are  we 

n/iO  IMtW  ding  will  take  place.  Miss  Austin’s  jellyfish? 

The  Lakes  Andes  (S.  D.)  Tribune  is  fiance,  staff  member  of  the  Bombay  dont  want  any  makeshifts  or 

now  known  as  the  Mix  County  Trib-  Times,  will  be  stationed  in  Simla  as  substitutes  for  the  Greatest  Show  on 

une.  Emil  Wolff  is  publisher.  political  correspondent.  Earth.  And  were  going  to  raise  hell 

until  we  get  it  back,”  the  letter  stated. 
Asking  everyone  to  take  this  good- 

STEELE  RESIGNS  AS  PHILA,  INQUIRER  AD  CHIEF  naturedly,  the  letter  said;  ‘‘If  we  can 

GEORGE  G.  STEELE  has  resigned  as  advertising  director  of  the  Philadel-  and  get  the  show  ba^ 

phia  Inquirer,  it  was  announced  this  week  by  Charles  A.  Tyler,  president,  “ickhlg  ™lot  of^other  thinS^that  have 
Mr.  Steele,  who  had  b^n  with  the  organ^tion  18  yeare,  did  not  immediately  ^een  bothering  us  lately  iJ  this  grand 
announce  his  plans.  Mr.  Tyler  said  no  decision  has  been  made  regarding  a  country  of  ours  ” 
successor  to  Mr.  Steele.  At  the  same  time  it  was  announced  that  effective  Considerable  enthusiasm  has  been 
July  25  the  Inquirer  will  discontinue  its  New  York  advertising  office  and  aroused  among  ad  clubs  and  endorse- 
Osborn,  Scolaro,  Meeker  &  Co.,  New  York,  will  be  its  national  advertising  ments  to  the  idea  have  been  received 
representatives  in  the  East.  The  Inquirer  had  operated  its  own  advertising  from  about  10  clubs, 
offce  in  Manhattan  for  about  15  years.  H.  A.  McCandless,  New  York  man-  , 

sger,  John  H.  Apeler  and  D.  E.  Colflesh  have  resigned  effective  July  23.  nrvmr'n  B  T  D  B  VC 

Edward  J.  Lynch  is  joining  the  Inquirer’s  national  advertising  department  FA  Id 

in  Philadelphia  and  W.  S.  Dolson  and  Edward  F.  Reading  are  joining  Osborn,  The  Globe-Democrat  Publishing 
Scolaro  and  Meeker,  which  has  been  the  daily’s  representative  in  the  western  Co.,  publisher,  St.  Louis  Globe-Demo- 
field  for  many  years.  Fitzpatrick,  Keene  remain  the  Inquirer’s  representa-  crat,  at  meeting  July  18  declared  the 
tives  on  the  Pacific  Coast.  Richard  Laughlin,  local  advertising  manager  of  regular  quarterly  dividend  of  $1.75  on 
the  Inquirer,  who  has  been  succeeded  by  A.  H.  Jackson,  formerly  Miami  its  preferred  stock  payable  Sspt.  1 
Tribune  advertising  manager,  has  joined  the  Camden  (N.  J.)  Courier-Post,  to  stock  of  record  Aug.  20. 


■  i  handled  the  bulk  of  the  detail 
‘  rk  on  the  affair. 

/Oie  get-together  buffet  supper  on 
■‘day  night  was  held  at  the  Atlantic 
;‘ty  Tuna  Club  where  the  men  spent 
«  evening  talking  over  old  times  and 
^'-'lessing  a  variety  of  entertainment. 
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[  A  golf  tournament  at  the  Country 
pub  of  Atlantic  City  occupied  the 
fttentions  of  many  of  the  men  on  Sat- 


day,  the  kickers  prize  going  to  Paul 
^'te  of  the  Columbia  Broadcasting 
.■item  and  the  prize  for  low  gross 
^  Harry  Kopp  of  the  Brooklyn 

^le. 

LUt  of  Guotft 

In  addition  to  some  30  members  of 
•e  Atlantic  City  Press  Club,  those  at- 
"‘ding  were: 

Graham 


McNamee,  National  Broadcasting 
Richard  Lee  and  Martin  McEvilly,  New 
Daily  News;  Jules  Schick,  Associate*! 
'i  Stejihen  Swift,  Authenticated  News 
ttitral  Feature  News  Service;  Wm.  Nel- 
and  Gideon  Seymour,  Lsik  Magazine; 
>  Lawrenson.  Movietone  News;  .\rthur 
Gevy,  International  News  Photos;  Jim 
c‘  ^^'^‘ul‘'lphia  Record;  Carter  Field, 
Syndicate;  Joseph  F.  Mcevoy,  AP;  War- 
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Advertisers  Capitalize 
On  Hughes  Flight 


To  capitalize  on  the  public  interest 
in  Howard  Hughes'  dramatic  91 -hour 
flight  around  the  world.  United  Air 
Lines,  Longine  Watches  and  North¬ 
west  Airlines  ran  ads  in  morning 
newspapers  in  key  cities  throughout 
the  country  and  along  principal  routes 
of  air  travel,  timed  to  coincide  with 
the  plane's  landing  at  New  York. 
Each  advertiser  drew  some  parallel 
between  the  success  of  the  world 
flight  and  their  service. 

United  headed  their  ad,  “United 
flies  twice  around  the  world  every 
day."  It  appeared  in  the  morning 
newspapers  in  New  York,  Cleveland, 
Chicago,  Los  Angeles  and  San  Fran¬ 
cisco,  key  cities  on  that  line’s  coast -to- 
coast  system. 

Longines’  ad  took  the  form  of  a 
congratulatory  notice,  adding  that, 
"Longine  watches  were  used  exclu¬ 
sively  for  flying  and  navigating  on 
the  Howard  Hughes  record-breaking 
flight  aroimd  the  world.” 

Northwest  Airlines  said:  “We  knew 
you  would  do  it  in  your  record- 
breaking  round-the-world  Lockheed 
Zephyr,”  followed  by  signature 
“Northwest  Airlines,  Every  Plane  a 
Lockheed.”  This  last  advertisement 
appeared  in  newspapers  in  Chicago, 
Seattle,  Spokane,  Portland,  Ore.,  Bil¬ 
lings.  Mont.,  Fargo,  N.  D.,  St.  Paul, 
Minn.,  Winnipeg,  Man.,  and  Milwau¬ 
kee. 

Esso  motor  fuel  ran  ads  on  Hughes’ 
arrival  in  Paris  congratulating  him 
and  stating  he  used  Esso. 


The  ADVERTISING  SURVEY 


By  ROBERT  U.  BROWN 


Commissioner  "Cans"  Continental  Can  Copy 


NEW  JERSEY’S  Alcoholic  Beverage 
Control  Commissioner  D.  Frederick 
Burnett  last  week  pimctured  Conti¬ 
nental  Can  Company’s  advertising 


First  Ad  in  Continental  contest  series. 


Among  Advertising  Folk 


LEONARD  LUCE,  long-time  mem¬ 
ber  of  the  art  staff  of  McCann 
Erickson,  Inc.,  will  join  the  Arthur 
Kudner  Inc.  organization  as  associate 
art  director  in  Spetember. 

Albert  B.  Johns,  formerly  sales 
and  advertising  manager  of  Schultz 
Brewing  Company,  Inc.,  Union  City, 
N.  J.,  has  been  appointed  manager  of 
out-of-state  and  foreign  sales  of  John 
F.  Trommer,  Inc.,  Orange,  N.  J. 

Thomas  L.  L.  Ryan,  president.  Ped¬ 
lar  &  Ryan,  Inc.,  who  has  just  re¬ 
turned  from  Europe,  was  made  an 
honorary  citizen  of  France  at  a  cere¬ 
mony  at  Courbevoie. 

Weston  Hill,  formerly  associated 
with  Brooke.  Smith,  French  &  Dor- 
rance,  Inc.,  New  York  and  Detroit, 
was  named  president  of  Loomis  & 
Hall,  Inc.,  Miami  agency,  July  17. 

George  Croll,  formerly  with  J. 
Walter  Thompson,  has  joined  the 
New  York  office  of  Sherman  K.  Ellis 
&  Company,  Inc.,  as  an  art  director. 

Hal  G.  Trump,  secretary  of  the 
Fred  M.  Randall  Co.,  Detroit  agency, 
has  been  elected  president  of  E)etroit 
Adcraft  Club,  it  was  armounced  re¬ 
cently  by  the  Board  of  directors.  He 
succeeds  J.  J.  Hartigan,  who  became 
a  director.  Harry  Walsh,  of  J.  L. 
Hudson  Co.,  Detroit  department  store, 
Weis  elected  second  vice-president, 
and  Carl  Giorgi,  of  D.  P.  Brother  & 
Co.,  treasurer.  William  H.  Moore, 
advertising  director,  Detroit  News, 
v.as  named  first  vice-president,  and 
Harry  Wise,  of  Michigan  Electrotype 
and  Stereotype  Co.,  was  renamed 
board  secretary.  Harold  M.  Hastings, 
secretary-manager  of  the  club  since 
1926,  was  reappointed.  Peter  H.  Frie- 
sema,  president  of  Typothetae  Frank¬ 
lin  Association  of  Detroit,  and  How¬ 
ard  O.  V/ard,  of  the  Chrysler  Corp., 
were  added  to  the  board  of  directors. 


program  by  banning  current  contest 
copy  scheduled  to  run  in  the  Newark 
News. 

Continental’s  copy,  which  is  now 
running  or  has  run  in  38  states,  an¬ 
nounces  a  $50,000  prize  contest  for 
completing  with  25  words  the  sen¬ 
tence:  “I  like  the  cap  sealed  can 
because  ...”  Grand  prizes  of  $1,500, 
$1,000  and  $500  are  offered  with  spe¬ 
cial  prizes  for  each  city  of  $100,  $50 
and  $25  and  five  $1.  Duplicate  $5 
prizes  are  to  go  to  dealers  for  help¬ 
ing  their  customers  to  win. 

First  release  in  New  Jersey  is  re¬ 
produced  here  and  was  four  columns 
by  175  lines  run  July  12.  A  second 
similar  sized  ad  appeared  in  the  News 
July  15  and  a  two  column  by  three 
inch  ad  ran  July  18  because  the 
“stop”  order  came  too  late.  Ironical¬ 
ly,  a  clause  in  the  first  ad  reads, 
"This  contest  is  subject  to  all  federal, 
state  and  local  regulations.” 


Commissioner's  Reason 


COMMISSIONER  BURNETT  in  cor¬ 
respondence  with  H.  G.  Morison 
of  Continental’s  legal  firm.  Miller, 
Owen,  Otis  &  Bailly,  New  York, 
stated: 

"The  contest  definitely  limited,  in 
terms,  to  adults,  invites  the  public 
generally  to  participate  without  any 


necessity  of  purchasing  beer  or  mak¬ 
ing  any  statement  to  the  effect  that 
they  are  consumers  of  beer  sold  in  a 
cap  sealed  can.  Dealers  and  distribu¬ 
tors  who  sell  beer  in  these  cans  will 
bt  supplied  with  application  blanks 
and  information  to  assist  cipplicants 
in-  making  their  answers.  Such  deal¬ 
ers  will  receive  duplicate  awards  on 
the  theory  that  the  dealer  supplied 
the  basis  of  the  prize  winning  answer. 

“Despite  the  carefully  worded 
plan,  it  is  apparent  that  the  average 
contestant,  instead  of  relying  on  the 
hearsay  of  someone  else,  will  con¬ 
clude  that  he  cannot  hope  to  make  an 
inspired  ans-wer  and  win  a  prize 
without  buying  the  can  and  t^ing 
the  beer.  The  dealer-distributor 
stimulus  is  likewise  strong.  If  all 
that  was  really  desired  was  the  reac¬ 
tion  of  the  dealer,  based  on  the  in¬ 
formation  which  the  company  itself 
supplies,  there  would  be  no  occasion 
for  inviting  the  public.” 

Citing  other  rulings  in  which  he 
claims  to  have  banned  other  proposed 
liquor  advertising  contest,  Burnett 
declared,  “It  is  my  duty  to  prevent 
practices  designed  unduly  to  increase 
the  consumption  of  alcoholic  bev¬ 
erages.” 

Disapproves  of  All  Liquor  Contests 

Reached  Thursday  on  the  phone  at 
his  Newark  office,  the  Commissioner 
talked  through  his  secretary  and  told 
this  column  that  he  disapproved  of 
all  contests  in  connection  with  alco¬ 
holic  beverages. 

We  believed  that  his  last  state¬ 
ment  above  (about  preventing  prac¬ 
tices  designed  to  increase  consump¬ 
tion)  is  a  rather  strong  indictment  of 
liquor  advertising  in  general  as  being 
powerless,  so  we  asked  the  Commis¬ 
sioner  if  he  thus  disapproved  of  all 
liquor  advertising.  To  which  his 
secretary  echoed  the  reply,  “no,” 
making  his  stand  rather  ambiguous, 
it  seems. 

If  advertising  doesn’t  increase  the 
consumption  of  liquor,  then  what 
does  it  do? 

For  Uniform  Liquor  Ad  Laws 

RIGHT  DOWN  THIS  same  alley,  it 

happens  that  about  15  liquor  distil¬ 
lers  and  importers  with  their  agency 
men  met  at  the  Waldorf  on  Monday 
at  the  invitation  of  Distilled  Spirits 
Institute  to  continue  a  movement  be¬ 
gun  more  ^han  a  year  ago  by  William 
Margolies.  publisher  of  the  American 
Wine  and  Liquor  Journal,  to  gain 
uniform  liquor  advertising  regula¬ 
tions  throughout  the  states. 

The  first  meeting  was  called  by 
Margolies.  early  in  June,  and  steps 


were  taken  to  appoint  an  agency 
committee  to  investigate  the  matter. 
The  committee  was  never  formed 
but  at  Monday’s  meeting  a  fact  find¬ 
ing  committee  was  named.  This  group 
will  examine  the  various  state  regula¬ 
tions  and  pass  on  recommendations 
to  an  agency  committee  which  is  ex¬ 
pected  to  meet  with  Capt.  W.  $. 
Alexander  of  the  Federal  Alcoholic 
Administration  and  state  administra¬ 
tors  in  Washington  in  about  a  month. 
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“Single  Column,  Center  Page" 
ALTHOUGH  Macy’s  advertising  de¬ 
partment  reported  “it  has  been 
done  before,”  a  single  column  ad  oc¬ 
cupying  all  of  column  five  is  still  un- 
lisual  copy  treatment. 

In  the  ad,  Macy’s  “Sparkoffee,” 'a 
new  sparkling  coffee  drink,  cora- 
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BUREAU  RELEASES  AD  FACTS  NO.  3 

THE  Bureau  of  Advertising,  ANPA,  has  released  the  third  in  its  series  of 
“Advertising  Facts”  folders  featuring  the  newspaper  advertisment  of 
Kenyon  &  Eckhardt,  New  York  agency,  which  revealed  that  eight  of  its 
clients  are  ahead  in  business.  The  Bureau  reproduced  the  ad  entitled  “Good 
News”  and  then  asked  “How’s  YOUR  Business?”  The  Bureau  continued  to 
state  that  42%  of  the  aggregate  advertising  appropriation  of  the  eight  con- 
('erns  mentioned  was  placed  in  newspapers  this  year,  and  then  asked:  “How’s 
your  business?  Perhaps  you  need  more  newspaper  advertising  .  .  .  right 
now.  ’  Last  week  the  Bureau  release  No.  2  of  the  series  which  reproduced  an 
ad  for  Esso  motor  fuel  which  congratulated  Howard  Hughes  on  his  arrival 
in  Paris.  The  folder  called  attention  to  the  fact  that  the  ad  appeared  in  news¬ 
papers  in  the  same  edition  carrying  the  story  of  his  arrival  there.  “Hughes 
was  news  .  .  .  and  so  was  the  ad,”  it  stated.  It  advised  .advertisers  to  “gear 
their  advertising  to  the  news  in  newspapiers.” 
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Macy's  single  column  ad  stealing  the  pa9a{ 
to  no  avail. 


pletely  stole  the  page  from  surround- j 
ing  copy.  It  did  what  it  was  designed  f 
to  do — it  caught  your  eye.  Yet,  tlie| 
usually  expert  Macy  admen  were  I 
frustrated  by  the  ad  makeup  man  on 
the  New  York  World-Telegram. 

The  single  column  ad  was  designed  | 
to  run  on  an  outside  column.  It  ap-j 
peared  next  to  three  full  columns  of  ■ 
Frederick  Loeser  and  Company  ad-'- 
vertising.  With  the  name  of  the  store  l. 
almost  indistinguishable  between  the 
large  120-point  type,  Macy’s  product  f 
appeared  to  be  for  sale  at  Loeser’s  store.  )| 

We  wonder  how  many  requests! 
Loeser  &  Co.  had  for  “Sparkoffee." 
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John  Roosevelt  to  Enterj 
Advertising  Work 

Montreal.  July  20 — John  Roosevelt  ij 
son  of  the  President,  is  going  to  be  ar.  = 
advertising  man.  Continuing 
honeymoon  commenced  at  Cantpe"! 
bello.  New  Brunswick,  he  left  with  hisj 
bride  on  the  “Lady  Somers’’  tonigi 
for  Bermuda. 

“What  will  you  do  when  you  enn- 
back?”  he  was  asked. 

"I  expect  to  go  to  work  in  adver¬ 
tising,”  he  replied. 

“Is  the  agency  already  picked?" 

“Well  it  is  being  discussed.” 

“Which  agency?” 

“I  think  I’d  better  allow  my  fuii^-' 
employer  to  make  any  announcemer. 
about  my  going  to  work  for  him. 

Roy  Durstine,  president  of  Batte: 
Barton,  Durstine  &  Osborn,  Inc. 


New  York,  again  denied  that  Jo-: 
Roosevelt  would  become 
with  the  firm. 

William  H.  Long,  Jr.,  chairman^  - 
the  board  at  Doremus  &  Co., 
York  agency,  also  denied  the  repoi 
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Frequent  Insertions 
Sell  Kool-Aid  Drink 


to  children  is  the  fact  that  one  pack¬ 
age  of  Kool-Aid  will  make  20  frozen 
suckers. 

Directing  the  advertising  program 
of  Perkins  Products  Company  is 
Mason  Warner  Company,  Chicago 
agency. 


Small  Copy  Placed  Consistently  Responsible  Hays  Boosts 


for  Success  .  .  .  877  Dailies  and  3,639 
Weeklies  Being  Used 


I  EVER  a  word  aptly  describes  a 
successful  newspaper  advertising 
program,  it  is  the  term  “consistent” 
ia  connection  with  national  sales 
promotion  efforts  of  Perkins  Products 
Company,  Chicago,  on  behalf  of  its 
Kool-Aid  soft  drink  powders.  For 
not  only  has  the  Perkins  Product 


Simplt  of  one  column  Kool-Aid  ad  used 
frequently  during  hot  weather. 

A  I  Company  been  consistent  in  its  use 
^  I  of  newspaper  advertising,  now  sup- 
Jr"  I  plement^  by  national  women’s  mag¬ 
azines,  but  the  firm’s  entire  sales  and 
advertising  program  is  built  around 
a  consistent  plan,  conceived  to  do  an 
outstanding  sales  job. 

The  company  has  also  been  con- 
sistHit  in  adding  newspapers  to  its 
yearly  summer  schedule,  based  on 
sales  increases  over  the  preceding 
year.  In  fact,  all  advertising  is  placed 
in  accordance  with  the  past  year’s 
sales  results  and  no  deviation  is  per¬ 
mitted.  The  company  first  perfects 
its  own  distribution  and  then  relies 
on  newspaper  and  magazine  adver¬ 
tising  to  increase  sales  and,  through 
the  help  of  newspapers,  to  broaden 
its  distribution. 

No  Schedule  Changes 
Once  a  schedule  is  determined, 
there  is  no  switching  from  one  news¬ 
paper  to  another,  nor  does  the  com¬ 
pany  attempt  to  regulate  release 
dates  by  guessing  when  the  hot 
weather  is  going  to  reach  a  peak  in 
a  particular  section  of  the  country. 
Newspaper  schedules  usually  run 
during  June,  July  and  August  on  a 
consistent  basis,  regardless  of  tem¬ 
perature.  Small  black  and  white  ads, 
14  to  21  lines  each,  appearing  from 
one  to  five  times  a  week,  defending 
on  the  previous  year’s  sales  in  that 
community,  comprise  the  newspaper 
advertising  program. 

A  glance  back  at  the  Perkins  com¬ 
pany  advertising  historv  shows  that 
j  originally  Kool-Aid  was  promoted 
over  the  radio  during  a  three-year 
period.  Radio  advertising  included 
c^’erything  from  spot  announcements 
network  programs.  Four  years  ago 
’-he  firm  dropped  radio  in  favor  of  a 
'est  campaign  in  newspapers.  Start¬ 
ing  with  a  modest,  but  thorough  test 
schedule  in  22  newspapers  in  1934, 
'he  company  has  consistently  in¬ 
creased  its  newspayjer  advertising 
each  year. 

877  Dailies  This  Year 

In  1935,  150  newspapers  were  used. 
Schedules  were  increased  the  follow- 
year  to  embrace  238  dailies;  and 
In  1937  the  campaign  included  751 
newspapers.  Last  year’s  sales  totals 
•'■arranted  expansion  of  the  com¬ 
pany’s  advertising  this  year  to  in¬ 
clude  877  daily  newspapers;  3,639 


weekly  newspapers;  12  national  wom¬ 
en’s  magazines  and  13  grocery  trade 
papers. 

This  year’s  advertising  campaign  in 
magazines  includes  full  pages  in 
color  and  column  and  half-column 
ads.  Newspapers  continue,  however, 
to  be  the  backbone  of  the  Kool-Aid 
sales  drive  with  millions  of  hot- 
weather  reminder  ads  appearing  in 
thousands  of  daily  and  weekly  news¬ 
papers  throughout  the  country. 

In  keeping 'with  the  firm’s  policy 
of  providing  a  new  sales  promotion 
theme  each  year,  the  1938  dealer 
merchandising  plans  capitalize  on 
juvenile  interest  in  aviation.  Chil¬ 
dren’s  interest  is  sought  through  or¬ 
ganization  of  a  “Junior  Aviation 
Corps.”  Boys  are  urged  to  form 
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NewspaperAdvertising 

Will  H.  Hays,  president  of  the  Mo¬ 
tion  Picture  Producers  and  Distrib¬ 
utors  of  America,  last  week  told  the 
Associated  Motion  Picture  Advertisers 
at  the  Waldorf-Astoria,  New  York, 
that  stepping  up  of  all  advertising  is 
the  No.  1  factor  in  promoting  busi¬ 
ness  activity  and  that  newspaper  ad¬ 
vertising  is  essential  to  this  end. 

“It  has  been  said  that  business,  like 
a  wheelbarrow,  does  not  get  anywhere 
unless  it  is  pushed.  Advertising  is 
the  pusher,”  Mr.  Hays  said. 

“Much  is  being  done  by  business 
and  by  government  to  bring  xis  out  of 
this  recession.  It  is  necessary.  But  it 
is  all  fatile  unless  the  public  is  told 
about  it.  That  is  the  job  of  advertis¬ 
ing.  The  advertising  of  every  busi¬ 
ness  must  be  stepped  up.  I  believe  it 
is  the  essential  of  today.  Adver¬ 
tising  not  only  sells  what  is  already 


pilots’  club  and  girls  are  encouraged  Reduced  but  creates  the  demand 


which  results  in  increased  production. 

“I  recommend  that  the  motion  pic¬ 
ture  industry  do  its  part  by  advancing 
and  stepping  up  its  advertising  cam¬ 
paigns.  We  need  more,  not  less,  ad¬ 
vertising.  Newspaper  advertising  is 
essential  to  this  end.” 


to  organize  hostesses’  clubs.  To  stim 
ulate  juvenile  enthusiasm,  Perkins 
company  is  offering  free  pilot  avia¬ 
tion  caps  for  boys  and  hostess  avia¬ 
tion  caps  for  girls.  Children  may 
obtain  these  caps  by  sending  in  three 
outer  Kool-Aid  envelopes.  In  addi¬ 
tion,  to  the  boy  or  girl  member 
sending  in  nine  empty  Kool-Aid 

packages,  three  for  each  of  the  friends  _  KT  v  t> 
he  or  she  has  persuaded  to  join,  the  TWO  N.  I .  PopOfS 
company  sends  a  “chief  pilot”  or 
“chief  hostess”  pin  and  other  club  or¬ 
ganization  literature. 

TWA  Co-operation  in  Copy 
The  Transcontinental  &  Western 
Air,  Inc.,  co-operated  in  preparing 


Resort  Linage  Up  In 


Travel  agencies  and  resort  places 
apparently  have  anticipated  better 
times  this  summer,  judging  from  the 
increased  linage  in  that  classification 
in  the  Neiv  York  Times  and  the  New 
York  Herald  Tribune.  Other  New 


club  literature  for  the  Kool-Aid  Ju-  York  papers  showed  slight  losses.  The 
nior  Aviation  Corps.  The  profuse  use  Times  and  the  Herald  Tribune  are  the 
cf  photographic  illustrations  of  'TWA  only  standard  morning  papers  with 
pilots,  hostesses,  TWA  Skyliners  and  Sunday  editions. 


hangars  contributed  much  toward 
creating  an  aviation  atmosphere. 

Through  its  advertising,  the  com¬ 
pany  calls  attention  to  the  thrifty 
housewife  that  one  five-cent  package 
of  Kool-Aid  makes  10  big  glasses  of 
refreshing  beverage. 

A  health  appeal  is  also  incorpor- 


The  Times  has  shown  a  gain  of  6,- 
855  lines  for  the  six  months  of  1938 
over  the  same  period  of  1937.  The 
Herald  Tribune  has  had  a  gain  of  322 
lines  in  the  same  period. 

In  June,  the  Sunday  Times  pub¬ 
lished  the  largest  Summer  Resort  and 
Travel  Section  it  has  ever  issued. 


ated  into  the  copy,  terming  Kool-Aid  Linage  totalled  45.248  lines  compared 
“the  sunshine  drink  with  vitamin  D.”  to  41,179  for  the  same  issue  last  year. 
Another  feature  particularly  alluring  a  gain  of  9.88%. 

TWO  AD  CLUBS  OFFER  AID  TO  CORRIGAN 

THE  ADVERTISING  CLUBS  of  New  York  and  Newark,  N.  J.,  this  week 
took  steps  to  aid  Douglas  Corrigan,  the  dare-devil  trans-Atlantic  flier, 
who  apparently  was  going  to  be  stranded  in  Dublin.  The  New  York  Club 
wired  an  offer  for  free  transportation  back  to  New  York  from  either  London, 
Antwerp  or  Rotterdam  for  Corrigan  and  his  plane.  The  offer  was  made  by 
a  member  of  the  club,  an  executive  of  the  Isbrandtsen-Moller  Line,  a  Danish 
concern.  The  Newark  Club  started  a  nation-wide  campaign  to  raise  a  fund 
to  buy  a  new  airplane  for  the  flier.  Herbert  S.  Waters,  president  of  the 
Newark  Club  sent  telegrams  to  other  clubs  asking  them  to  organize  and 
send  contributions. 

PENNA,  ADS  TO  BE  PLACED  DIRECT 

HARRISBURG,  PA.,  July  21 — The  Pennsylvania  Newspap>er  Publi.shers’  As¬ 
sociation  obtained  a  ruling  from  Gov.  George  H.  Earle  this  week  that 
cfficial  state  advertising  would  be  placed  in  the  newspapers  direct  and  not 
through  an  agency  on  a  commission  basis.  The  issue  was  brought  to  a  head 
when  a  Philadelphia  agency  sent  out  insertion  orders  to  newspapers  in  55 
counties  to  publish  escheat  notices  for  the  Revenue  Department  of  the  Cam- 
n''nwealth.  The  PNPA  objected  to  the  procedure  in  a  letter  to  tlie  Governor 
on  the  ground  that  continuation  and  extension  of  the  practice  would  lead 
to  an  increased  burden  on  taxpayers  and  on  litigants.  The  action  taken  by 
the  PNPA  was  to  forestall  the  establishment  of  a  precedent  which  would 
mean  the  payment  of  commissions  and  cash  discounts  on  public  notices. 


NEW  LISTINGS 

New  advertising  accounts  using 
newspapers,  among  other  media,  as 
listed  by  Standard  Advertising  Regis¬ 
ter  this  week,  are: 

Basel  Products  Corp.,  Creenville,  S.  C.* 
“Basel  Kinjy  of  Cleansers  Paint  Cleansers/* 
Barrens  Advertising  Agency.  Kansas  City,  Mo. 

Charles  Henry  Brown  &  Son.  Inc.,  New 
York  City,  ‘*(’dide-()-Matic  Arch  Resters/' 
Casper  Pinsker  Advertising  Agency. 

Fleming  Mfg.  Co.,  Kumford  Post  Ottice, 
Fast  Providence,  K.  I.,  “Frnm  Oil  &  Motor 
Cleaner,”  Larcher-IIorton  Co.,  Providence, 
H.  I. 

Grantl  \  iew  Sc  St.  Moritz  Hotels,  I.,ake 
Placid.  Xew  York,  Whales  Adv.  Co.,  Inc.,  Xew 
York  City. 

Standard  I’riiiting  Co.,  Ixmisville,  Ky., 
‘‘Books,  Printed  Novelties,  Etc.,’*  advertising 
placed  direct. 

V’-5  Inc.,  Sandusky,  Ohio.,  “\’-5  \  itamin 
Fo(k1,”  Ford,  Brown  <S:  Mathews  .Advertising 
Agency,  Chicago. 


RUPPERT  ACCOUNT 

Jacob  Ruppert  announced  last  week 
the  appointment  of  Lennen  &  Mitchell, 
Inc.,  New  York,  to  handle  all  adver¬ 
tising  for  the  Jacob  Ruppert  Brewery 
beer  and  ale,  effective  Sept.  1. 


Campaigns  and  Accounts 


McCANN-ERICKSON’S  office  in  Rio 

de  Janeiro  has  been  appointed  by 
the  Rio  representatives  of  Anderson 
Clayton  &  Company,  of  Houston, 
Texas,  to  handle  the  Brazilian  adver¬ 
tising  of  their  “Oleo  Saude,”  which 
they  plan  shortly  to  launch  on  that 
market. 

The  Drackett  Products  Co.,  Cin¬ 
cinnati,  announced  this  week  the  ad¬ 
vertising  of  their  products  “Drano” 
and  “Windex”  is  now  being  handled 
by  Batten,  Barton,  Durstine  &  Os- 
bom,  Chicago. 

The  Andrew  B.  Hendryx  Company, 
New  Haven,  Conn.,  manufacturers  of 
bird  cages,  have  appointed  Redfield- 
Johnstone,  Inc.,  to  direct  their  ad¬ 
vertising. 

Forty  -  five  newspapers,  national 
magazines  and  college  publications 
will  be  used  by  M.  Linkman  &  Co., 
Chicago,  manufeturers  of  smoking 
pipes.  Simons-Michelson  Co.,  Detroit 
agency,  has  the  account. 

The  Gibson  Corporation,  Long 
Island  home  builders,  has  appointed 
as  advertising  agents  and  sales  coun¬ 
sel  the  Metropolitan  Advertising 
Company,  New  York.  Peter  J.  Mc¬ 
Kenna,  executive  vice-president  of 
the  agency,  will  direct  the  account. 

The  W.  G.  B.  Oil  Clarifier,  Inc., 
of  Kingston,  N.  Y.,  manufacturers  of 
the  W.  G.  B.  Oil  Filter  for  automo¬ 
biles,  trucks,  buses,  tractors,  etc.,  has 
appointed  Willard  G.  Myers,  New 
York  agency,  to  direct  their  adver¬ 
tising,  as  of  Aug.  1. 

The  Kellogg  Company,  Battle 
Creek,  Mich.,  has  appointed  Kenyon 
&  Eckhardt.  Inc.,  New  York,  adver¬ 
tising  agents  for  a  new  Kellogg 
product,  Gro-Pup  Dog  Food,  which 
is  being  introduced  in  New  Haven, 
Conn.,  Fort  Wayne,  Ind.,  and  in  the 
suburban  New  York  area. 

Canterbury  Furniture  Shops,  Inc., 
makers  of  custom  made  upholstered 
furniture,  appointed  William  G.  Seid- 
enbaum  Advertising  Agency  to  di¬ 
rect  their  advertising  and  merchan¬ 
dising  activities. 

Dunn  &  McCarthy,  Inc.,  Auburn, 
N.  Y.,  makers  of  women’s  shoes,  in¬ 
cluding  the  Enna  Jettick  line,  have 
appointed  Marschalk  &  Pratt,  Inc., 
N.  Y.,  as  their  advertising  agency. 
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Hoe  to  Sell  Subsidiary 
Abroad  for  $2,280,000 

Stockholders  to  Act  on  Proposed  Sale  of  British 
Firm  to  R.  W.  Crabtree  &  Sons  . . .  Present 
Rival  to  Use  Hoe  Name  Abroad 


A  SPECIAL  MEETING  of  the  stock¬ 
holders  of  R.  Hoe  &  Co.,  Inc.  has 
been  called  for  Aug.  17  to  consider  a 
proposal  to  sell  the  business  of  R. 
Hoe  &  Co.,  Ltd.,  the  company’s  Eng¬ 
lish  subsidiary,  to  Messrs  R.  W.  Crab¬ 
tree  &  Sons  Ltd.,  of  Leeds,  England, 
it  was  announced  July  18  by  Fred  L. 
McCarty,  president. 

In  urging  approval  of  the  sale,  Mr. 
McCarty  asserts  that  the  terms  of  the 
proposal  are  considered  “extremely 
attractive.”  The  plant  of  the  com¬ 
pany's  English  subsidiary  consists  of 
scattered  buildings  not  adapted  to 
modern  production  methods  and  ap¬ 
proval  of  the  contract  will  eliminate 
the  problems  connected  with  the  build¬ 
ing  of  a  new  London  plant. 

Won't  Uso  Nomo  in  Amoricos 
The  British  purchaser  obtains  in  ad¬ 
dition  to  working  assets  the  good  will 
and  the  right  to  use  the  name  “Hoe” 
in  connection  with  printing  machinery 
only  and  agrees  not  to  use  the  name 
in  the  continents  of  North  and  South 
America,  the  islands  adjacent  thereto, 
Hawaii  and  the  Philippine  Islands. 

Under  the  proposed  terms,  the  pur¬ 
chaser  will  pay  approximately  £470,- 
000  (roughly  $2,280,000)  which  is  sub¬ 
ject  to  a  number  of  adjustments. 

Mr.  McCarty’s  letter  notifying  the 
stockholders  of  the  meeting  said  in 
part: 

"The  consummation  of  this  proposal 
is  of  utmost  importance  to  the  com¬ 
pany’s  security  holders.  R.  Hoe  & 
Co.,  Ltd.,  is  an  entirely  owned  sub¬ 
sidiary  company,  all  of  the  stock  of 
which  is  pledged  imder  the  first  mort¬ 
gage  of  the  American  company.  It 
was  incorporated  under  British  Law 
in  1911,  previous  to  which  time,  how¬ 
ever,  a  manufacturing  unit  of  the 
American  company  had  operated  in 
England  for  about  45  years.  The 
English  subisidiary  manufactures 
printing  presses  of  British  Hoe  de¬ 
sign,  and  printers  machinery  and  sup¬ 
plies.  Its  principal  products  consist 
of  large  newspaper,  multicolor,  roto¬ 
gravure  and  magazine  presses,  which 
are  sold  principally  in  England  and 
Europe,  but  also  in  Asia,  Africa,  South 
America  and  Australia. 

Hazards  Abroad  Citad 
“The  subsidiary’s  plant  is  located  at 
109-112  Borough  Road,  London,  Eng¬ 
land  and  consists  of  scattered  build¬ 
ings  upon  ground  partly  owned  in  fee 
and  partly  held  under  leasehold.  The 
present  buildings  are  not  adapted  to 
modem  production  methods,  and  the 
British  management  has  stated  em¬ 
phatically  that  it  will  be  difficult,  if 
not  impossible,  to  continue  to  com¬ 
pete  upon  a  profitable  basis  without 
a  new  plant.  Your  officers  and  direc¬ 
tors  have  accordingly  been  studying 
for  several  years  plans  for  the  provi¬ 
sion  of  a  new  London  plant,  both  as 
to  the  physical  design  of  such  a  plant 
and  possible  means  of  financing  its 
erection.  The  results  of  their  efforts 
have  been  imsatisfactory  because  of 
the  reluctance  of  English  financial 
houses  to  advance  money  without 
eliminating  or  severely  restricting 
dividends  from  the  subsidiary  to  the 
American  company.  Despite  the  sub¬ 
stantial  profits  which  have  been 
earned  by  the  English  Company,  your 
directors  have  been  increasingly  im¬ 


pressed  with  the  hazards  and  difficul¬ 
ties  of  operating  a  btniness  ki  Europe 
under  present  conditions.  Multiply¬ 
ing  tariff  barriers  and  exchange  re- 
structions,  war  threats,  labor  difficul¬ 
ties  and  kindred  problems  intensify 
the  normal  problems  of  foreign  op¬ 
eration. 

“While  prolonged  negotiations  for 
financing  a  London  plant  were  pro¬ 
ceeding,  Messrs.  R.  W.  Crabtree  & 
Sons,  Ltd.,  a  prominent  press  manu¬ 
facturer  and  present  competitor  of  R. 
Hoe  &  Co.,  Ltd.,  approached  us  with 
a  proposal  to  purchase  the  business, 
goodwill  and  assets  of  R.  Hoe  &  Co., 
Ltd.  Under  the  terms  of  the  contract, 
the  purchaser  is  to  acquire,  with 
minor  exceptions,  all  of  its  assets,  in¬ 
cluding  real  estate,  fixed  plant,  ma¬ 
chinery,  tools  and  equipment,  stock 
in  trade,  cash  and  receivables,  patents 
and  patent  applications  and  good  will, 
including  the  right  to  use  the  name 
R.  Hoe  &  Co.,  Ltd.  in  connection  with 
printing  machinery,  subject  to  the 
restrictions  mentioned  below. 

E«Factiva  ai  of  Sapt.  30.  1937 

“The  purchaser  is  to  pay  approx¬ 
imately  £395,170  in  cash  and  £75,000 
in  notes,  totalling  £470,170  (roughly 
$2,280,000),  of  which  10%  has  been  de¬ 
posited  by  the  purchaser.  (The  £75,- 
000  of  notes  will  bear  interest  at  5% 
per  annum  and  will  mature  in  ten 
semi-annual  installments  beginning 
six  months  after  completion  of  the 
sale.)  The  purchase  is  being  made  as 
of  Sept.  30,  1937  and  profits  and  losses 
after  that  date  are  for  the  account  of 
the  purchaser.  The  purchaser  will 
receive  credit  for  £25,000  which  the 
subsidiary  has  advanced  to  the  Amer¬ 
ican  company  since  Sept.  30,  1937,  but 
will  pay  over  to  R.  Hoe  &  Co.,  Ltd.,  a 
sum,  estimated  to  be  about  £20,000, 
representing  87*'2%  of  profits  from 
September  30,  1937  to  May  31,  1938. 

“R.  Hoe  &  Co.,  Ltd.  is  to  discharge 
all  liabilities  for  income  taxes  and  Na¬ 
tional  Defense  Contribution  except 
that  the  purchaser  will  pay  the  por¬ 
tion  of  the  taxes  accrued  after  Sept. 


30,  1937  upon  its  share  of  the  profits 
after  that  date.  The  English  sub¬ 
sidiary  has  estimated  £32,887  as  the 
tax  liability  of  the  company  at  May 

31,  1938. 

“The  purchaser  is  to  be  indemnified 
for  any  losses  it  may  incur  in  collect¬ 
ing  accounts  receivable  of  R.  Hoe  St 
Co.,  Ltd.  and  £10,000  is  to  be  de¬ 
posited  as  security  for  this  guaranty. 
All  other  liabilities  shown  on  the 
books  of  the  English  subsidiary  will 
be  assumed  by  the  purchaser.  In  ad¬ 
dition  to  liabilities  shown  on  the 
books,  the  purchaser  will  also  assume 
the  obligation  to  complete  existing 
contracts  and  all  known  obligations  to 
employees. 

“The  book  value  as  of  May  31,  1938 
of  the  assets  to  be  sold,  less  liabilities 
to  be  assumed  by  the  purchaser,  is  ap¬ 
proximately  £331,000  on  the  books 
of  the  English  company.  By  reason  of 
a  revaluation  of  assets  in  1924  and  the 
addition,  pursuant  to  American  ac- 
coimting  practice,  of  overhead  burden 
upon  inventory,  the  comparable  figure 
on  the  American  consolidated  balance 
sheet  would  be  £428,000. 

New  Plaat  Dropped 

“TTie  subsidiary  had  contracted  to 
purchase  a  tract  of  land  for  the  erec¬ 
tion  of  a  new  plant  at  a  cost  of  £30,- 
625.  Hiis  contract  will  not  be  taken 
over  by  the  purchaser.  The  British 
management  has  stated  that  it  believes 
that  substantially  the  amount  of  our 
investment  of  about  £20,000  can  be 
realized  through  this  property’s  sale. 

“The  contract  prohibits  the  pur¬ 
chaser  from  using  the  name  ‘Hoe’  in 
the  continents  of  North  and  South 
America,  the  islands  adjacent  thereto, 
and  Hawaii  and  the  Philij^ine  Islands. 
We  are  to  agree  not  to  use  the  name 
‘Hoe’  in  connection  with  printing  ma¬ 
chinery  in  the  British  Elmpire  (except 
those  parts  of  it  situate  in  the  con¬ 
tinents  of  North  and  South  America), 
Europe  (except  Russia)  and  Africa. 
The  rest  of  the  world  is  treated  as 
‘neutral’  territory  in  which  both  com¬ 
panies  may  compete  freely  in  the  Hoe 
name.  No  important  part  of  our  busi¬ 
ness  has  been  done  in  the  territory 
surrendered  nor  in  the  ‘neutral’  terri¬ 
tory.  Under  the  contract,  the  pur¬ 
chaser  is  granted  licenses  free  of 
royalty  to  use,  in  ‘neutral’  territory 
and  Australia,  any  patents  which  we 
own  covering  products  of  British  Hoe 
design  and  we  receive  similar  free 
licenses  to  use,  in  ‘neutral’  territory, 
any  patents  now  held  by  R.  Hoe  &  Co., 
Ltd.  covering  presses  of  American  Hoe 
design. 

“R.  Hoe  &  Co.,  Ltd.,  will,  of  course. 


WASHINGTON  AD  CLUB  HONORS  COL.  HERRON 

Col.  Leroy  W.  Herron,  advertisinq  director  of  the  Washington  Star,  receives  co^ 
gratuletions  at  Advertising  Club  of  Washington  luncheon  July  14  in  honor  of  his  re- 
election  as  president  of  the  National  Association  of  Newspaper  Advertising  Executives. 
Left  to  right:  Maj.  Gen.  R.  M.  Danforth,  chief  of  field  artillery,  U.  S.  army;  Melvin  C. 
Hazen,  president  of  the  Board  of  Commissioners  of  the  District  of  Columbia;  Alvin  Q. 
Ehrlich,  president  of  the  Ad  Club;  Col.  Herron;  Frank  E.  Tripp,  general  manager  of 
the  Gannett  newspapers,  and  Fleming  Newbold,  business  manager  of  the  Star, 
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pay  legal,  accounting  and  apprais.; 
fees,  transfer  taxes  and  other  expens 
arising  out  of  the  sale.  The  America - 
company  was  fortunate  in  being  ab’= 
to  secure  the  services  of  one  of  i; 
substantial  common  stockholders  ir 
negotiating  the  sale,  for  which  com¬ 
pensation  not  in  excess  of  1%  of  th 
purchase  price  will  be  paid.  The  sab 
has  also  been  approved  by  officer; 
and  directors  who  as  a  group  havl 
diversified  holdings  of  the  varioij 
other  classes  of  the  company’s  secur¬ 
ities. 

“The  provisions  of  this  contract  ar 
considered  extremely  attractive.  Ob 
viously  its  acceptance  will  elimina'; 
the  necessity  for  building  a  new  Lon¬ 
don  plant,  which  could  in  all  prob¬ 
ability  only  be  financed  by  a  heavj 
funded  debt.  All  tentative  proposal 
for  such  financing  have  included  a 
stipulation  restricting  payment  oi 
dividends  to  us  by  R.  Hoe  &  Co.,  Ltd 
Without  this  sale  we  would  be  facK 
with  the  problem  of  financing  thf 
corrstruction  or  purchase  of  a  nex 
London  plant,  in  which  we  would  be 
seriously  handicapped  by  the  presen 
limited  working  capital  of  the  cmn 
bined  companies.  'The  consummatior 
of  the  sale  of  the  Elnglish  subsidiary': 
business  on  these  attractive  terms  wiL 
it  is  believed,  make  available,  througi 
transfer  to  the  American  company, ; 
certain  portion  of  the  proce^  fo 
needed  working  capital.  While  n: 
such  plan  has  been  formulated,  thtt 
remaining  portion  should  greatly  sim-: 
plify  the  eventual  readjustment  o' 
your  company’s  capital  structure.” 

Mr.  McCarty’s  letter  also  pointel 
out  “the  earnings  as  shown  by  thJ 
books  of  R.  Hoe  &  Co.,  Ltd.,  for  thJ 
period  from  1921  to  1931  average! 
about  £66,000  per  year,  before  dej 
ducting  service  charges  paid  to  Rl 
Hoe  St  Co.,  Inc.,  but  after  deducting 
British  income  taxes.  The  eaming- 
from  the  period  from  1932  to  1937  havr 
averaged  about  £17,000  per  year  be 
fore  deducting  service  charges  (whi-: 
for  this  period  were  deducted  direei’ 
from  surplus)  but  after  deduction 
such  taxes.” 

a 

Magazine  Firm  Head 
Denies  Moil-Fraud 

Miss  Catherine  McNelis,  of  Wilkes- 
Barre,  Pa.,  president  of  Tower  Maga¬ 
zines,  Inc.;  her  brother,  John  P.  Me 
Nelis,  who  was  associated  with  he: 
in  the  management  of  the  company! 
and  two  other  officers  of  that  cor  i 
poration  pleaded  not  guilty  July  18  4 
indictments  charging  them  with  mal) 
fraud. 

Federal  Judge  T.  Whitfield  David  ! 
son  of  Texas,  who  is  sitting  tempoj 
rarily  in  the  New  York  district  frM 
Miss  McNelis  and  her  brother,  cir-l 
culation  manager  of  the  corporatior. 
in  bail  of  $5,000.  The  other  defend¬ 
ants,  Joseph  D.  Flynn,  busines 
manager,  and  E.  Frederick  Low,  con¬ 
troller,  are  in  bail  of  $2,000  each, 
plea  of  not  guilty  also  was  entered  2 
behalf  of  the  corporation,  which  puf' 
lished  seven  periodicals.  The  corpo¬ 
ration  became  insolvent  in  1935.  _ 

The  indictment,  returned  in  U  - 1 
District  Court,  N.  Y.,  July  7,  by  - 
Federal  Grand  Jury,  charges  the ! 
with  having  defrauded  national  » 
vertisers  of  considerably  more  thi 
$1,000,000  from  1933  to  1935  by  mean 
of  false  reports  of  the  extent  of  o-' 
culation  of  the  magazines  publish^ 
by  the  firm.  The  $1,000,000 
according  to  Jesse  Moss,  Assista-’- 
U.  S.  Attorney  who  obtained  the  m 
dictment,  represented  the  differe!'® 
in  the  advertising  rates  based  on 
true  circulations  of  the  magati-ne  ^ 

and  the  rates  based  on  the  false 
culations  reports  furnished  by  ® 
firm  to  the  Audit  Bureau  of  C? 
culations. 
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Selling  the  Manufacturer's  Product 
to  America's  IVo.l  Home  Market 


Throughout  America,  Philadelphia  is 
famed  as  the  City  of  Homes, 

Widely  known  is  the  saying,  ‘in  Phila¬ 
delphia  nearly  everybody  reads  The 
Bulletin.” 

From  a  small  beginning,  nearly  half  a 
century  ago,  The  Philadelphia  Evening 
Bulletin  has  grown  steadily  in  the 
friendly  interest  and  confidence  of  the 
people. 

Men  and  women  and  children  wel¬ 
come  The  Bulletin  into  the  family  circle. 

It  is  published  with  undersiandirnj  of 
Philadelphia  home  life  .  .  .  and  with 
reading  interest  for  every  income  class. 

It  is  edited  with  care  for  exactness  in 
headlines  and  news  .  .  .  for  quality  in  all 
features  and  departments. 

Made  up  with  studied  attention  value, 
page  after  page,  it  is  a  thoroughly  read 
newspaper. 

And  for  thirty-three  years,  it  has  led 
all  Philadelphia  daily  newspapers  in 
number  of  readers. 

With  by  far  the  largest  daily  circula¬ 
tion  in  Philadelphia,  The  Evening 
Bulletin  is  one  of  America’s  largest  daily 
newspapers.  No  newspaper  of  similar 


size  in  the  nation  approaches  it  in  years 
of  leadership. 

Its  position  in  Philadelphia  and  in  the 
nation  was  gained  without  use  of  prizes, 
premiums  or  subscriber  contests.  Show¬ 
ing  the  response  of  the  people  to  a  care¬ 
fully  prepared  newspaper! 

The  Bulletin’s  circulation  —  almost 
entirely  within  the  retail  trading  area, 
reaches  nearly  every  Philadelphia  home. 

It  gives  one  -  newspaper  coverage  at 
low  advertising  cost,  of  America’s  largest 
market  of  individual  homes! 

The  manufacturer’s  best  prospects  are 
people  who  live  in  individual,  single¬ 
family  homes. 

There  are  more  of  them  in  Philadel¬ 
phia  than  in  any  other  city  of  America. 

They  are  reached  by  the  newspaper 
that  has  grown  into  Philadelphia’s  home 
life  —  lending  to  the  manufacturer’s 
message  something  of  its  own  reader 
interest  and  confidence. 

Your  advertising  agency  knows  the 
opportunity  of  the  Philadelphia  market 
.  .  .  the  economy  and  success  of  advertis¬ 
ing  to  this  home-loving  people,  by  the 
use  alone  of  The  Evening  Bulletin. 


America's  No.  I  Market 
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Strike  Only  as  a 
Last  Resort,  ISEU 
Convention  Theme 


Philadelphia  Local  Drafts 
Resolution  Condemning 
Sit-Down  Strikes 

A  resolution,  sponsored  by  a  Phila¬ 
delphia  local,  pledging  the  Interna¬ 
tional  Stereotyf>ers’  and  Electrotypers’ 
Union  to  call  a  strike  only  “as  a  last 
resort”  and  not  “as  a  first  remedy,” 
and  condemning  the  sit-down  strike 
but  defending  the  union’s  right  to 
strike,  featured  the  ISEU's  conven¬ 
tion  July  18-23  at  Memphis.  The  text 
of  the  resolution,  however,  was  not 
made  public.  Charles  A.  Summer,  of 
Kansas  City,  secretary  and  treasurer 
of  the  union,  said  it  would  not  be  re¬ 
leased  until  action  was  taken  late  this 
week. 

Delegates  also  turned  over  to  com¬ 
mittee  July  20  a  resolution  demand¬ 
ing  settlement  of  “labor  w'ars”  be¬ 
tween  the  CIO  and  AFL.  Introduced 
by  t’ne  Cincinnati  local,  the  resolution 
would  instruct  delegates  of  the  con¬ 
vention  to  urge  labor  peace  when 
they  attend  the  AFL  convention. 

"nie  resolution  said:  “The  AFL  has 
failed  to  organize  labor  in  the  mass 
production  industries  and  the  CIO  has 
accomplished  a  commendable  task  in 
this  field."  It  suggested  that  the  two 
organizations  “either  unite  or  remain 
separated,  but  under  one  authority,” 
and  that  “the  authority  shall  work  for 
both  organizations  in  the  interest  of 
all  labor  and  shall  co-operate  with  one 
another  insofar  as  strikes,  lockouts  or 
any  other  aid  necessary  for  the  ad¬ 
vancement  of  organized  labor,” 

Editor  Lauds  Union 

In  a  welcoming  address  to  assem¬ 
bled  delegates  Edward  J.  Meeman, 
editor.  Memphis  Press-Scimitar,  a 
Scripps-Howard  paper,  stated  the 
ISEU  long  had  been  recognized  by 
newspaper  publishers  as  working  for 
the  good  of  the  industry  and  called  on 
them  to  “guide  the  less-experienced 
unions  to  avoid  the  calamity  that  a 
strike  inevitably  is  to  all  of  us. 

“Your  union  has  long  been  recog¬ 
nized  by  newspaper  publishers,”  Mr. 
Meeman  said.  “You  have  the  closed 
shop;  we  are  glad  you  have.  Few 
newspaper  publishers  would  have  it 
otherwise,  for  it  is  good  for  the  news¬ 
paper  industry  that  your  union  should 
supply  us  with  men.  Union  organiza¬ 
tion  has  recently  been  extended  to 
editorial  and  business  departments; 
we  have  not  been  unwilling  to  see 
collective  bargaining  extended  to  these 
departments. 

“But,  for  the  same  reason  that  we 


^  Fehlman,  New  York  advertising  nation  against  the  pressmen  who  had 

The  New  York  local  section  of  the  counsellor,  will  speak  on  “How  News-  joined  the  Baltimore  Unit  of  the  In- 
American  Press  Society  which  was  papers  May  Reduce  Selling  Costs  for  cernational  Printing  Pressmen's  &  As- 
formed  July  8  has  announced  that  its  Retailers  and  Manufacturers.”  sistants’  Union;  that  the  Abell  Corn- 

first  annual  meeting  will  be  held  Oct.  Thomas  W.  Walker,  New  York  ad-  pany  had  not  interfered  with  efforts 
3.  Before  then  officers  and  the  board  vertising  expert,  will  speak  on  “Sell-  of  the  international  to  organize  the 
of  governors  will  outline  a  program  of  Virginia  as  a  Retail  Market,”  and  pressmen,  in  violation  of  the  Wagner 
activities.  George  C.  Biggers,  business  manager  Act. 

The  new  group  is  the  second  local  of  the  Atlanta  Journal,  will  talk  on  An  effort  was  made  some  months 
section  formed  by  the  APS.  Others  “What  Is  Wrong  With  Newspaper  ago  by  the  IPPAU  to  organize  the 
are  planned  until  they  occupy  key  Selling.”  Mr.  Biggers  is  chairman  of  pressroom  of  the  Sunpapers.  It  was 
points  throughout  the  U.  S.  The  first  SNPA  advertising  committee.  unsuccessful,  however,  as  a  petition 

group  was  founded  in  Pittsburgh  The  association’s  annual  banquet  signed  by  a  committee  of  72  of  the 
May  5.  will  be  held  Friday  night  with  Winder  company’s  87  pressmen  asked  that 

Rex  Lardner,  of  the  Neu'  York  r.  Harris,  managing  editor,  Norfolk  the  company  recognjze  “no  other 
Times,  and  brother  of  the  late  Ring  (Va.)  Virginian-Pilot,  as  toastmaster,  committe. '  The  IPPAU  picketed  the 
Lardner,  was  elected  pi'esident  of  the  Louis  Spilman,  publisher,  Waynes-  Sun  building  and  brought  the  case 
New  York  group.  Gault  Macgowen,  boro  (Va.)  Neics-Virginian,  will  be  before  the  NLRB,  alleging  the 
Neu.'  York  Sun  reporter,  presided  at  niaster  of  ceremonies  at  a  “gridiron”  company  was  violating  the  Wagner 
the  meeting  as  regional  chairman  and  feature  of  the  entertainment  program.  Act. 
representative  of  the  board  of  gov¬ 
ernors.  Oliver  Holden,  of  the  Times, 
who  is  chairman  of  the  national  board 
of  governors,  read  a  report  of  the 
organization's  progress  during  the 
past  two  years. 

Other  Officers 

Other  officers  of  the  new  section 
elected  at  the  meeting  were;  John  C. 

Oestreicher,  director  of  foreign  ser¬ 
vice,  International  News  Service,  first 
vice-president;  Harry  Staton,  editor- 
manager,  Herald  Tribune  Syndicate, 
second  vice-president;  William  McFee 
of  the  New  York  Sun  and  author, 
third  vice-president;  Eli  Ives  Collins, 
columnist,  Jersey  City  Jersey  Journal, 
executive  secretary,  and  Bruce  Buttles 
of  the  Christian  Science  Monitor,  trea¬ 
surer. 

Immediately  after  the  completion  of 
the  local  organization,  Lardner  named 
Fred  A.  Austin  of  the  New  York 
Times,  chairman  of  the  membership 
committee;  George  Sokolsky  of  the 
Herald  Tribune,  chairman  of  the  en¬ 
tertainment  committee  and  Mr.  But¬ 
tles  chairman  of  the  finance  committee. 

Staff  members  of  the  local  board  of 
governors  included  C.  S.  Partridge  of 
the  Neic  York  Mirror,  Lowell  Limpus 
of  the  New  York  Daily  News.  Jay  A. 

Cassino  of  the  Newark  Evening  Led¬ 
ger  and  Esther  A.  Coster  of  the  Brook 
lyn  Daily  Eagle. 


Business  Still  Going  Strong 


1  lie  mid-July  r«‘lease  of  the  Department  of  (bommeree 
survey,  imlieatiiig  department  store  sales  in  .S.'S  eities,  jdaees 
W  ashinjrtoii  in  the  list  of  the  1.1  showing  definite  gains. 

That  is  the  week  after  week  reconl  for  \\  ashington  — 
as  well  it  ean  he  with  approximately  .SIO.OOO.OOO  received 
monthly  in  Federal  and  Municipal  Government  and  private 
payrolls. 

Washingtonians  ean  huy  generously  heeause  they  have 
this  dependahle  ineome. 

Tho  Star,  of  eonrse,  is  as  always  the  one  and  only 
medium  necessary  to  reach  this  prosperous  market,  com¬ 
prising  not  only  the  National  (Capital,  hnt  the  25-niile 
shopping  radius  into  Maryland  and  Virginia. 


The  Sale  of  the  Britigeport  Times  Star 

Was  Made  Through  the  Firm  ol 

PALMER,  SUTER  &  PALMER 


For  thirty-nine  years  this  organization  has  negotiated  more 
sales;  and  has  made  m.ore  appraisals  ot  newspaper 
properties,  than  the  combined  efforts  of  all  other  news¬ 
paper  brokers  and  appraisers. 


PALMER,  SUTER  &  PALMER 

eic.s  pa  par  Pro  port  i  os 
350  MADISON  AVENUE 
NEW  YORK.  N.  Y. 


for  IULY  2  3.  1938 
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Ask  a  Branham  Man  about  this 

SIX  BILLION  DOLLAR  MARKET 

Looking  for  additional,  profitable  volume?  Any  Branham  man 
can,  in  five  minutes,  give  you  a  wealth  of  useable,  authoritative, 

;  comprehensive  information  about  any  one  of  these  21  markets.  He 

can  give  you  the  most  intimate  facts  about  each  market — names 
of  important  outlets,  important  buyers,  fact  after  fact  to  help 
you  get  a  profitable  share  of  business  in  an  area  where  business 
is  good — even  booming  in  comparison  with  some  other  areas. 

Over  a  Million  Circulation  for  $3.00  a  Line 

Exactly  1,177.324  daily  circulation  is  offered  by  the  Branham- 
i  represented  newspapers  in  this  area.  In  addition  to  this  very  low 

I  rate  you  may  place  one  order,  with  one  representative,  with  one 

invoice,  one  check,  one  experienced,  responsible,  thirty-year-old 
.  organization  to  deal  with. 

Remember  there  are  five  Branham  men  in  this  area  to  work 
with  your  salesman,  your  district  representatives — to  help  you — 
right  in  the  field. 

Why  not  phone  or  write  the  Branham  office  nearest  you  for 
more  complete  information  about  this  fast-moving  market? 

BRANHAM  COMPANY 

CHICAGO  •  NEW  YORK  .  DALLAS  •  ATLANTA  •  ST.  LOUIS  •  DETROIT  .  KANSAS  CITY  .  LOS  ANGELES  •  SAN  FRANCISCO  •  PORTLAND  .  SEAHLE 


SALES  PERSONNEL 

of 

THE  BRANHAM  COMPANY 

CHICAGO 

ATLANTA 

John  Petrie 

J.  B.  Keough 

E.  F.  Corcoran 

H.  L.  Ralls 

H.  C.  Schomaker 

ST.  LOUIS 

J.  B.  Guenther 

W.  F.  PotzlafF 

C.  B.  Peterson 

Jos.  F.  Timlin 

DETROIT 

C.  H.  Sundberg 

H.  A.  Anderson 

Max  Huth 

Edwin  Chorney 

NEW  YORK 

F.  P.  Motz 

KANSAS  CITY 

G.  F.  Dillon 

Julian  Kirk 

M.  H.  Long 

C.  W.  Mitchell 

LOS  ANGELES 

H.  C.  Bloke 

W.  L.  Blythe 

M.  J.  Foulon 

SAN  FRANCISCO 

P.  E.  Johnson 

A.  B.  Fenger 

A.  J.  Morucch! 

M.  J.  Coughlin 

G.  E.  Pomental 

F.  W.  MacMillan 

J.  H.  Connolly 

PORTLAND 

DALLAS 

G.  A.  Wellington 

A.  J.  Putman 

SEATTLE 

James  P.  Dobbs 

A.  G.  Neitz 
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Deny  Editorials 
Would  Influence 
Court  Opinion 

L  A.  Times  and  ACLU  in 
Rebuttal  of  Bar  Assn. 

Charges  .  .  .  Decision  Due 

Los  Angeles.  July  18 — With  the 
comment.  “I  have  recognized  that  in 
principle  this  is  an  important  case, 
and  for  that  reason  have  permitted 
the  lengthy  arguments  which  have 
consumed  almost  eight  days.’’  Superior 
Judge  Emmet  H.  Wilson  late  last  week 
took  under  advisement  the  matter  of 
a  demurrer  argued  by  the  Los  Angeles 
Times  in  the  contempt  of  court  case 
initiated  by  the  Los  Angeles  Bar  As¬ 
sociation.  In  two  affidavits  filed  by  a 
committee  representing  the  bar  asso¬ 
ciation.  the  Times  is  charged  with  a 
total  of  seven  counts  of  contempt  of 
court  for  making  editorial  comment 
on  judicial  matters  which,  in  the  bar 
association's  opinion,  were  still  p>end- 
ing. 

In  rebuttal  arguments  as  the 
demiu-rer  hearing  closed  Attorney 
T.  B.  Cosgrove,  representing  the 
Times,  and  Attorney  A.  L.  Wirin, 
representing  the  American  Civil  Lib¬ 
erties  Union  and  appearing  in  the  case 
as  a  friend  of  the  court,  placed  con¬ 
siderable  stress  on  the  weakness  of 
the  Bar  Association’s  argument  that 
any  comment  which  would  tend  to 
“disturb”  a  “politically  minded.”  a 
“weak”  or  a  "pliable”  judge  is  con¬ 
tempt  of  court.  This,  they  had  argued, 
would  be  true  regardless  of  its  effect 
upon  a  judge  of  an  “average  degree  of 
intestinal  fortitude.” 

■ 

N.  E.  Circulation  Men 
Meet  at  Watch  Hill,  R.  1. 

Watch  Hill,  R.  I.,  July  21— The  an¬ 
nual  summer  convention  of  the 
New  England  Association  of  Circula¬ 
tion  Managers  was  held  at  the  Ocean 
House,  here,  July  19-21. 

Charles  E.  Sevigny,  president  and 
treasurer  of  the  Fall  River  Herald 
News,  told  the  members  that  there 
was  no  competition  for  a  newspaper 
that  printed  all  the  news  of  its  own 
community  in  addition  to  giving  the 
public  punctual  satisfactory  delivery 
to  their  home.  Senator  Edward  J. 
Fenelon,  Jr.,  of  Westerly,  R.  I.,  told 
the  members  that  service  and  the 
publication  of  news  in  an  im]x>rtant 
way  would  lead  to  increased  sales. 

Benjamin  Utter,  publisher.  Wester¬ 
ly  Sun,  told  the  members  that  the 
greatest  factor  of  growth  in  circula¬ 
tion  was  a  good  newspaper  supple¬ 
mented  by  good  clean  wholesome  fea¬ 
tures  of  interest  to  every  member  of 
the  family. 


e^AAcclntcJi  fite, 

TELEMATS 


ate 


the  iaded 

in  the 
WORLD 


Weather  Item 

The  New  York  World-Telegram, 
always  witty  with  its  daily  weather 
report,  on  Thursday  had  the  follow¬ 
ing  on  page  one: 

THEN  WE  WRITE  THIS  HE.AD 

This  is  the  way  we  get  our  weather 
stories: — We  call  up  WHitehall 
4-0120  and  they  say  hello  and  we 
say  hello,  is  this  the  weather  bureau, 
and  they  say  yes,  and  we  say  this  is 
the  World-Telegram,  and  they  say 
yes,  and  we  say  what's  the  weather 
for  today,  and  they  say  continued 
showers  today  and  tomorrow. 

Other  circulation  managers  who 
spoke  are:  D.  A.  Bissett,  Manchester 
(N.  H.)  Union-Leader;  Morris  Shor, 
Woonsocket  (R.  I.)  Call;  S.  N.  Rosoff, 
Bridgeport  (Conn.)  Post;  Edward  D. 
Dolhenty,  Worcester  (Mass.)  Tele¬ 
gram  Gazette. 

N.  C.  GROUP  ELECTS 

Talbot  Patrick,  publisher,  Golds¬ 
boro  (N.  C.)  News-Argus,  was  elected 
president  of  North  Carolina  Press  As¬ 
sociation  at  the  closing  session  July 
16,  at  Blowing  Rock,  N.  C.,  succeeding 
W.  C.  Russ,  publisher  of  Waynesville 
(N.  C.)  Mountaineer.  Other  officers 
elected  were;  Mrs.  E.  F.  McCollough, 
of  Bladenboro  (N.  C.)  Bladen  County 
Journal,  vice-president;  Miss  Beatrice 
Cobb,  publisher,  Morganton  (N.  C.) 
Neu's-Herald.  re-named  secretary- 
treasurer;  B.  Arp  LowTance,  pub¬ 
lisher,  Charlotte  (N.  C.)  Mecklenburg 
Times,  re-elected  historian. 

CIRCULATORS  MEET 

Detailed  plans  for  participation  in 
the  association’s  annual  convention  to 
be  held  in  Oakland  in  October  were 
discussed  by  southern  members  of  the 
California  Circulation  Managers’  As¬ 
sociation  last  week  at  their  annual 
mid-sununer  meeting.  They  met  at 
the  Vista  del  Arroyo  hotel,  Pasadena, 
with  Clarence  Rippeto,  Hollywood 
Citizen-News,  presiding. 

NEWMYER  PROMOTED 

LeRoy  F.  Newmyer,  for  the  last  10 
years  classified  advertising  manager 
of  the  Toledo  Blade,  recently  was  ap¬ 
pointed  assistant  director  of  advertis¬ 
ing.  Mr.  Newmyer  retains  charge  of 
the  classified  department. 

APPOINTS  "SPECIAL" 

The  Sioux  Falls  (S.  D.)  Argus- 
Leader  has  appointed  Gilman,  Nicoll 
&  Ruthman,  publishers’  representa¬ 
tives,  to  represent  the  paper  in  the 
national  advertising  field,  effective 
Sept.  1. 


Nebraska  and  southwestern 
Iowa  is  a  $454,000,000  market, 
blanketed  by  one  newspaper  at 
one  cost,  and  populated  by  an 
optimistic  people  with  money 
to  spend*.  It  merits  a  place 
on  every  .\  schedule. 

•  NVbnwka  ramera  ran  Kprnd.  Thry 
llvr  In  thr  Whitr  Spot,  where  they 
aren't  loaded  with  taxes. 


THE  OMAHA 

World-Herald 


National  AdvertUinn  Representatives: 
O' Mara  &  Ormsbee,  Inc. 

A.B.C.  Circulation,  1st  Quarter,  1938: 
174,246  Dally 


Skoti  “Takai 


“Believe  It  or  Not”  one  better  recent¬ 
ly  with  publication  of  the  following 
item  in  the  paper’s  daily  radio  log: 

"KHJ — Political.  Don’t  Believe  It 
8:15.  Blues  Tone  Ensemble  8:30. 
THE  PUBLISHER  of  a  large  eastern  James  Melton  8:45.” 

daily  was  recently  heard  extolling  ■ 

the  merits  of  his  secretary.  FROM  an  item  in  the  Chesty  (S.  C.) 

"There’s  a  girl  who  really  knows  Reporter:  “On  her  wedding  occa- 
her  job.”  he  asserted.  sion  the  bride  was  attired  in  a  three- 

"What  does  she  do  that  is  so  un-  piece  ensemble  of  British  tan  with  ac- 
usual?”  he  was  asked.  cessories  to  match.” 

‘•Well,”  was  his  proud  exclamation.  What?  Not  even  a  string  of  beads? 
“every  morning  when  I  come  into  the  ■ 

office,  there  on  my  desk  are  the  fun-  WHO  SAID  a  newspaperman  can’t 
nies,  all  cut  out  and  arranged  the  way  drive  3  automobiles  at  the  same 

I  like  them  so  I  don’t  have  to  turn  a  time?  The  following  was  clipped 

single  page.”  from  the  Norristown  (Pa.)  Timei- 

■  Herald  last  week; 

WITH  the  usual  lack  of  enthusiasm  “No  one  was  injured  in  a  four-car 
that  comes  from  answering  count-  entanglement  on  DeKalb  Street,  near 
less  telephone  calls  which  reach  the  Penn,  Saturday  afternoon.  Three  of 
city  desk  during  the  course  of  an  the  automobiles  were  operated  by 
average  day,  W.  R.  Kinney,  news  Joseph  Harper,  of  Swede  Street,  Nor- 
editor,  Claremore  (Okla.)  Progress,  ristown  newspaperman.” 
reached  for  the  phone  recently.  Harper  is  a  correspondent  for  sev- 

"There’s  a  three-year-old  boy  on  eral  metropolitan  dailies, 
the  top  of  a  house  on  Blast  Fourth  ■ 

Street,”  exclaimed  an  excited  citizen.  THE  JARGON  these  headwriters 
Kinney  asked  a  few  routine  questions,  use!”  was  the  facetious  comment 

still  bored.  “Well,  whose  little  rascal  submitted  with  the  following  jumbled 
is  he?”  Kinney  asked.  eight-column  iine  on  the  front  page 

“He’s  yours!”  the  voice  at  the  other  of  the  Portland  Oregon  Journal  sports 

end  cried — and  the  news  editor  really  section  of  July  10; 

bewme  excited.  Beei  PouCarr  for  7nd  ‘King  to  0 

The  child  was  safely  on  the  ground  Victorv 

by  the  time  his  father  arrived.  ^ 

■  The  hand  lettered  type,  it  seems 

THIS  just  goes  to  show  how  inade-  should  have  read;  "Bees  Pound  'King 

quate  is  the  common  pocket  watch.  Carl’  for  7  to  0  Victory.” 

A  rewrite  man  on  the  Los  Angeles  ■ 

Herald  &  Express,  writing  about  the  A  COMPOSITOR  set  up  for  the  York 

recovery  of  a  body  from  a  slough,  said  Boulevard  Tribune  in  Los  Angeles 

the  only  clue  was  a  watch  which  had  fR®  following  ad,  which  ran  through 
stopped  at  3:07  o’clock,  but  deputy  entire  edition; 
sheriffs  did  not  know  whether  A.M.  tiuer  rarrersiiop 

or  P.M.  or  on  what  day.”  All  Kinds  of  Repairing-  Neatly  Done 

THE  radio  editor  of  Loa  Aaselea  E«-  id  5U-:d‘'''nS 

Tiing  News  went  Bob  Ripley  and  his  not  used  will  not  be  returned. 

■ - ii  gi'  BURGESS  CHROME  MATS  ~  - 1 


If  you  have... 

decided  to  go  to  nar¬ 
rower  newsprint  roll 
and  do  not  want  to 
sacrifice  good  printing, 

Burgess 
Chrome  Mats 

with  BURGESS 
SERVICE  REPRE¬ 
SENTATIVES,  can 
and  will  be  glad  to 
assist  you  to  reach 
your  goal. 


CHROME 

A  Laboratory  Product 


MATS 

Made  in  U.S.A. 


BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 

Pacific  Coast  Repreaentative,  RALPH  LEBER,  _ 

A338  124  Polion  Bldg.,  Seattle,  Waihington 

burgess  chrome  mats 


for  JULY  23,  1938 


©Re  ^JiilalretpJiia  IlnqnTOr 


ANNOUNCES  THE 
APPOINTMENT 
EFFECTIVE  JULY  25 


OSBORN,  SCOLARO,  MEEKER 

&  COMPANY 
270  MADISON  AVE. 

AS  ITS  ADVERTISING  REPRESENTATIVE  IN 

NEW  YORK  CITY 

and  the  New  England  Territory 


OSBORN,  SCOLARO,  MEEKER  &  CO. 
HAS  FOR  THE  LAST  SEVERAL  YEARS 
REPRESENTED  THE  PHILADELPHIA 
INQUIRER  IN  CHICAGO,  DETROIT  and 
ST.  LOUIS.  THEY  WILL  CONTINUE 
THAT  REPRESENTATION . 


THE  NEW  YORK  OFFICE  OF  THE 
PHILADELPHIA  INQUIRER 
AT  60  L  42ND  ST..  NEW  YORK  CITY 
WILL  BE  DISCONTINUED  AFTER 
JULY  23.  1938 
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NEWSPAPER  PROMOTION 
REVIEW 

By  HARRY  A.  CASEY 


THE  promotion  department  of  a 
newspaper  is  similar  in  many  re¬ 
spects  to  an  advertising  agency.  The 
“clients”  of  the  promotion  department 
are  the  “sales-manager”  for  retail 
display,  the  “sales-manager”  for  gen¬ 
eral  advertising,  the  “s^es-manager” 
for  classified  advertising  and  the 
“sales-manager”  for  the  circulation 
department.  Too  often,  the  promo¬ 
tion  manager  specializes  in  iust  one 
of  these  deoartments  instead  of  try¬ 
ing  to  make  himself  helpful  to  all 
of  the  newspaper’s  “sales-managers.” 
And  too  often,  the  promotion  man  is 
considered  to  be  merely  a  fellow  with 
a  certain  facility  in  the  use  of  words 
who  writes  copy  ordered  by  other 
departments. 

Actually,  he  should  be  able  to  cre¬ 
ate  the  promotion  plan  and  have  the 
ability  to  “sell”  it  to  department 
heads  and  to  carry  out  the  program 
with  ingenuity  and  determination. 
Ideally,  the  promotion  department 
should  be  an  independent  unit  and 
not  tied  down  as  a  subordinate  part 
of  some  other  deoartment. 

One  activity  whidi  is  often  over¬ 
looked  is  boy  promotion.  The  news¬ 
paper  can  make  the  job  of  carrier- 
salesman  a  career  of  glamor.  Money 
available  for  boy  promotion  can  be 
concentrated  on  awards  important 
enough  to  be  dramatized  in  the  news 
columns — such  as  trips  to  distant  cit¬ 
ies,  college  scholarships  and  other 
worth-while  awards  which  attract 
into  the  carrier-sales  organization 
boys  of  the  greatest  intelligence,  am¬ 
bition  and  personality. 

Another  promotion  opportunity 
which  may  be  overlooked  is  the  pro¬ 
motion  of  personal  appearances  by 
members  of  the  staff.  The  sports  de¬ 
partment,  particularly,  can  be  called 
upon  to  furnish  speakers  for  lodges, 
luncheon  clubs,  university  and  high 
school  journalism  classes.  At  the 
height  of  an  interesting  baseball  or 
football  season,  or  when  there  is  a 
f^t  of  national  imoortance,  sports 
writers  can  appear  before  such  or¬ 
ganizations  to  give  their  “dope”  on 
the  forthcoming  events.  Interviews 
with  football  coaches  and  athletes  be¬ 
fore  such  groups  create  wide  interest 
and  make  friends  for  the  paper.  Last 
year,  one  newspaper  arranged  a  gen¬ 
eral  football  meeting  at  which  ap¬ 
peared  university  and  high  school 
coaches  from  nearby  cities,  an  occa¬ 
sion  which  brought  an  attendance  of 
more  than  1,500  people.  Surely,  the 
arranging  of  such  meetings  is  promo¬ 


tion  of  equal  importance  with  the 
making  of  charts  showing  that  one 
newspaper  carried  2%  more  food  lin¬ 
age  than  a  rival. 

Sales  Crusade  Pages 
THE  Chicago  Times  published  seven 
promotion  pages  in  connection  with 
the  National  Saleanen’s  Crusade  and 
is  distributing  reprints  in  pamphlet 
form.  The  slogan  “Sales  Mean  Jobs” 
is  tied  up  with  “Times  Advertising 
Makes  Sales.”  Copies  of  the  reprints 
are  obtainable  from  M.  G.  Barker, 
advertising  promotion  manager. 

AFA  "Short  Talks" 

THE  BUREAU  of  Research  and  Edu¬ 
cation  of  the  Advertising  Federa¬ 
tion  of  America,  330  West  42nd 
Street.  New  York,  has  just  published 
the  fifth  series  of  “Short  Talks  on 
Advertising,”  by  Alfred  T.  Falk.  It 
is  presented  as  part  of  the  1938  pro¬ 
gram  of  the  Federation  to  promote  a 
better  understanding  of  advertising. 

Conned? 

“JEIAN  PETOLA  learned  about  sell¬ 
ing  from  salmon.”  —  Headline  for 
Portland  Journal  promoti<Mi  page.  Let 
us  hope  Jean  did  not  get  canned. 

Bees'  A  Schedule 
PROMOTION  for  the  Inner  Califor¬ 
nia  Bees  {Sacramento  Bee,  Fresno 
Bee,  Modesto  Bee)  says  the  trading 
area  “should  be  on  your  ‘A’  sched¬ 
ule.”  Thus  an  “A”  schedule  becomes 
a  Bee  schedule. 

Street  Sellers'  Delight 

THE  speaking  muscles  of  a  newsboy 
must  get  a  terrific  work-out  each 
day  if  he  happens  to  be  a  salesman 
for  a  newspaper  named  the  Pajaronian 
or  the  Parrtagraph,  Repository,  Post- 
Intelligencer,  Palladium,  lowegian. 
Reflector  or  Nonpareil. 

Yet  the  effort  to  be  original  in 
newspaper-naming  can  be  understood 
inasmuch  as  there  are  almost  innu¬ 
merable  Stars,  Presses,  Times,  etc.  If 
anyone  present  plans  to  start  a  news¬ 
paper  under  a  name  which  has  desir¬ 
able  brevity  as  well  as  originality, 
let  him  ponder  on  the  name  of  Oma¬ 
ha’s  radio  station,  WOW.  A  newspa¬ 
per  with  such  a  name  would  be  a 
delight  to  street-sellers.  TTie  name 
would  also  make  work  ecisy  for  the 
promotion  manager  to  plan  his  cony. 


PRESENTS  SILVER 

James  G.  Stahiman,  publisher  of  the  Nash¬ 
ville  Banner  and  ANPA  president,  as  he 
presented  a  silver  service  to  the  U.  S.  S. 
Nashville  during  a  ceremony  on  board  the 
cruiser  at  the  Philadelphia  Navy  Yard  July 
16.  Left  to  right:  Admiral  Forde  A.  Todd, 
Captain  W.  W.  Wilson  and  Mr.  Stahiman. 


PA.  FREE  PRESS  ADS 

Harrisburg,  Pa.,  July  20 — A  series 
of  12  Freedom  of  the  Press  ads  in  mat 
form  is  being  offered  to  member  news¬ 
papers  by  the  Pennsylvania  Newspa¬ 
per  Publishers’  Association.  The  gen¬ 
eral  theme  nmning  through  the  series 
is  “A  Free  People  Cannot  Exist  With¬ 
out  a  Free  Press!”  The  text  in  each 
ad  is  taken  from  an  address  delivered 
by  Dr.  William  B.  Munro  of  the  Cali¬ 
fornia  Institute  of  Technology  and  of 
Harvard  University  before  the  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion.  ’The  copy  was  prepared  by  an 
advertising  agency.  ’The  PNPA  pur¬ 
chased  franchise  for  Pennsylvania 
from  the  CNPA. 


Lindley  Joins 
Wash.  Post  to 
Present  FDR  Views 

Former  N.  Y.  Herald  Tribune 
Writer  to  Do  Column 
Four  Days  a  Week 

Washington,  D.  C.,  July  18 — Selec¬ 
tion  of  Ernest  K.  Lindley  to  contrib¬ 
ute  a  column  four  days  a  week  be¬ 
ginning  July  27  in  the  Washington 
Post,  was  announced  today  by  Pub¬ 
lisher  Eugene  Meyer. 

The  column,  the  publisher  stated, 
will  appear  in  Monday,  Wednesday, 
P'riday  and  Sunday  editions.  In  an 
announcement,  Mr.  Meyer  said: 

“In  these  days,  when  public  opinion 
is  confused,  and  when  new  govern¬ 
mental  policies  are  being  launched 
with  bewildering  rapidity,  I  believe 
it  is  important,  both  for  the  press  and 
the  public,  that  there  be  published 
regularly  a  column  prepared  by  a 
man  who  is  generally  recognized  as  a 
well-informed  and  sympathetic  inter¬ 
preter  of  the  Administration’s  pro¬ 
gram  and  point  of  view. 

“The  Washington  Post  has,  there¬ 
fore,  invited  Mr.  Ernest  K.  Lindley  to 
contribute  such  a  column  to  its  oppo¬ 
site  editorial  page.  Mr.  Lindley  is  an 
admirer  of  the  aims  and  policies  of 
President  Roosevelt.  At  the  same 
time  he  is  an  objective  reporter  with 
unusual  insight  and  broad  experience. 
His  articles  are  sure  to  command  the 
respect  as  well  as  interest.” 

CHAS.  EDDY  APPOINTED 

The  Long  Branch  (N.  J.)  Doily 
Record  has  named  Chas.  H.  Eddy 
Co.,  Inc.,  New  York,  as  its  represen¬ 
tative,  effective  Aug.  1. 


BRIDGEPORT,  CONN. 

Announces  — 

VICTOR  W.  KNAUTH 


Business  Has  Kept  to  the  Right  in  Oklahoma 


BUILDING  MATERIAL 

SALES  ^308% 


#  Oklahoma  Citians  spent  30%  more 
for  building  materials  and  labor  in  May, 
1938,  than  in  May,  1937.  It  is  activi^ 
such  as  this  that  keeps  this  market  on 
the  right  side  of  the  business  ledger. 

THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

OKLAHOMA  CITY 


Representative — The  Katz  Agency,  Inc. 


PUBLISHER 

and 

JOHN  F.  BRESNAHAN 

CHAIR.\IA\  OF  THE  BOARD 
OF  THIS  NEW'SPAF^ER 

EFFECTIN^E 
JULY  19.  1938 


Bridgeport  s  Live  Evening  Newspaper 
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in  any  New  York  newspaper  oi  Howard  Hughes 
making  his  initial  stop  on  U.  S.  soil  were  sent  by 


ilMi] 


New  T  rans-Ceivers, 

No  Larger  Than 
Typewriters,  Produce 
Notable  Scoops! 

Acme  Telephoto  Service  is  setting  new 
records  for  quick  transmission  of  pictures 
to  all  parts  of  the  continent. 

IN  NEW  YORK,  the  World-Telegram  was  two 
editions  ahead  with  pictures  of  Hughes’ 
landing  in  Minneapolis.  Lee  Woods,  execu¬ 
tive  editor,  wrote: 

“Congratulations  to  Acme  Telephoto.  D»e 
to  the  splendid  service  that  you  gave  u«  we 
easily  had  a  two-edition  beat  and  believe  me 
it  showed  in  circulation.” 

FROM  ST.  LOUIS,  most  recent  Acme  Tele¬ 
photo  point,  Elzcy  Roberts,  publisher  of  the 
St.  Louis  Star-Times,  wired:  “Congratula¬ 
tions  on  Minneapolis  and  New  York  Tele¬ 
photo  coverage  Hughes’  flight  today.” 

FROM  PITTSBURGH,  came  this  wire  signed 
by  W.  W.  Forster,  managing  editor  of  the 
Pittsburgh  Press:  “Fine  coverage  on  Hughes. 
Press  first  in  Pittsburgh.” 

IN  HOUSTON,  The  Houston  Press  scooped 
the  opposition  through  first  and  home  edi¬ 
tions  on  Hughes’  arrival  pictures.  A.  C. 
Bartlett,  editor,  sent  congratulations  for  the 
clear  shots  and  the  superlative  coverage. 

Acme  photographers,  with  the  new  Acme  Tele¬ 
photo  Trans-Ceivers,  bring  you  pictures  almost 
as  fast  as  the  wire  news.  Your  newspaper  can 
have  this  daily  service  at  surprisingly  low  cost. 

WRITE  OR  WIRE 
TODAY! 


/  ^’^Paich,  and  /H  Paul  Lth 

'  Set?'  ,  ] 
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18_A  DVERTISING 


EDITOR  &  PUBLISHER  FO 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  w*«k  an  advartiting  classification  will  ba  analyxad  in 
thasa  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  thasa  studias  should  bo  of  aqual  intarast 
to  national  as  wall  as  local  advartisars. 


By  FRANZ  E.  FEHLMAN 


No.  75.  Pianos 


DURING  the  last  10  years,  piano 

merchants  the  country  over  have 
found  it  very  difficult  to  interest 
parents  and  their  children  in  the 
c  wnership  of  the  piano.  However, 
during  the  last  three  years  there  has 
been  a  revival  of  interest  in  the  study 
of  music  and  this  interest  can,  in 
most  instances,  be  traced  to  our 
public  schools. 

Psychologists  and  psychiatrists  have 
found,  through  research  and  experi¬ 
mentation,  that  one  of  the  greatest 
assets  for  the  stabilization  of  the  emo¬ 
tional  life  of  a  child  is  the  study  of 
some  musical  instrument.  They  have 
also  found  that  children  who  study 
music  and  W'ho  learn  to  play  a  horn, 
violin,  piano,  drum,  clarinet  or  any 
ether  instrument,  almost  always  ob¬ 
tain  higher  marks  in  their  other 
studies.  The  explanation  of  this  is 
simple.  Children  transfer  their  study 
techniques  from  one  study  to  another. 

Because  music  contributes  some¬ 
thing  to  the  emotional  life  of  children 
as  well  as^  adults,  any  child  who  can 
play  an  instrument  is  naturally  en¬ 
vied  by  his  playmates.  As  the  child 
approaches  the  high  school  age,  he  or 
she  finds  that  there  is  always  an 
orchestra,  a  drum  corps,  or  a  band 
waiting  to  use  his  or  her  services. 
Being  able  to  play  an  instrument  is 
one  of  the  surest  cures  for  timidity 
or  bashfulness  and  may  eliminate  the 
thing  that  most  children  suffer  frc«n — 
an  inferiority  complex. 

25  Years  Ago 

PRIOR  to  the  wide  use  of  automobiles 
and  radios,  piano  sales  reached  an 
all-time  high  in  1909  of  365,000  units 
in  the  U.  S.  Just  as  soon  as  a  work¬ 
man  and  his  wife  or  a  white  collar 
worker  and  his  wife  had  saved  up  a 
few  extra  dollars  they  marched  to 
a  music  store,  bought  a  piano  for  $10 
or  $25  down,  and  then  made  pay¬ 
ments  from  $5  to  $10  a  month.  The 
ownership  of  a  piano  added  social 
prestige  to  the  family  and  provided 
the  children  with  an  outlet  for  their 
surplus  emotional  energy.  The  wide¬ 
spread  use  of  automobiles,  and  later 
player  pianos  and  talking  machines, 
made  it  difficult  for  parents  and 
music  teachers  to  keep  the  children’s 


PUBLICITY  SERVICE 

FOR 

ADVERTISING  AGENCIES 

Old  efttahllMhed.  hard  hlttlnz*  well  con- 
ncctcd  Htaff  of  creative  ex|>ertM  at  your 
fterv’Ice  for  quick,  effective  action  when 
you  need  It. 

Single  aHHiznmentH  (anywhere),  nuotalned 
Ncrvlce,  Nuh-contractM  with  a»t»ured  re- 
Hult44  and  aj^ency  profit. 

Broad  and  current  experience  with  In- 
duMtrialM.  textllea  and  faahlon  itema.  re^ 
•ortM,  tranMportatlon,  |»erHonalltleN.  ete. 
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NewHpapera,  trade  and  other  perlodlcaU, 
radio,  newHreelM,  pOHterH.  etc.,  local,  na¬ 
tional.  International. 

In  the  eyea  of  your  clients  our  organiza¬ 
tion  Im  YOI'R  publicity  department  and 
one  that  will  leave  a  zood  reflection. 

• 

Nominal  coatz.  For  Information,  proof 
of  aervice  on  other  accounta  write 

iOX  4104, 

EDITOR  AND  FUBLISHER. 


interest  alive  and,  as  a  result,  piano 
sales  dropped  in  1932  to  30,300  units. 

The  work  of  the  music  teachers  in 
public  schools  and  high  schools  has 
changed  this  situation  considerably  so 
that  today  one  may  find  in  almost 
any  towm  of  any  size  a  school  orches¬ 
tra,  a  school  band,  a  drum  corps,  fife 
corps,  choral  clubs,  singing  societies, 
etc.  Sales  for  1937  were  106,000  units. 

Pianos  of  25  Years  Ago 

TWENTY-FIVE  YEARS  AGO  pianos 

were  sold  largely  on  the  basis  of 
appearance.  Upright  pianos  were 
built  so  large  that,  in  some  cases,  it 
was  impossible  to  get  them  into  small 
cottages.  They  were  wide — they  were 
tall — they  were  broad.  Many  of 
them  were  called  parlor  grands  even 
though  they  were  uprights.  The 
pianos  were  finished  in  the  most 
lavish  manner.  Bizarre,  freak  ve¬ 
neers  were  used  so  that  these  pianos 
presented  a  striking  appearance,  to 
say  the  least.  Old  standard  makes 
such  as  Stein w'ay.  Mason  &  Hamlin, 
Chickering,  Knabe,  and  Baldwin  con¬ 
tinued  to  make  conservative  cases 
for  their  pianos  and  maintained  a 
high  standard  in  their  factories — this 
being  to  produce  the  finest  tone 
possible. 

Today  pianos  are  better  made  than 
ever  and  piactically  any  of  the  better 
grades  of  pianos,  with  ordinary  care, 
will  last  a  lifetime. 

An  Advertising  Formula 

DURING  the  last  year  three  or  four 

experiments  have  been  made  with 
different  dealers  in  different  size 
cities.  These  dealers  are  following 
the  findings  of  the  psychologists,  the 
psychiatrists  and  child  welfare  people. 
Their  copy  is  written  to  interest 
parents  and,  in  most  cases,  the  copy 
is  based  on  emotional  appeals.  As  an 
example:  one  store  is  running  a  series 
of  ads  for  children  from  six  to  ten. 
Headlines  such  as  this  are  used: 
“Mother,  if  I  practice  an  hour,  may 
I  go  out  and  play  ball?” 

The  copy  that  follows  this  headline 
points  out  to  the  mother  the  impor¬ 
tance  of  giving  her  child  or  children 
a  sound  musical  education  and  the 


WOOD  FLONG  CORP. 

HOOSICK  FALLS  •  NEW  YORK 
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benefits  are  explained.  Parents  want 
to  see  their  children  get  ahead,  they 
w'ant  them  to  have  better  things  than 
they  had  when  they  were  youngsters. 
These  things  are  pointed  out  in  each 
ad.  Other  copy  is  directed  at  high 
school  students,  showing  them  how 
much  easier  it  is  to  win  friends  and 
have  more  invitations  if  they  have  a 
musical  background.  This  type  of  copy 
can,  of  course,  be  applied  to  the  sale 
of  banjos,  accordions,  clarinets,  zith¬ 
ers,  violins — in  fact,  any  musical  in- 
stnunent. 

Another  appeal  that  has  proven 
successful  is  directed  at  married 
people  who  don’t  have  children. 
Music  instructors  have  developed 
special  lessons  for  adults.  A  man  and 
Ws  wife  can  start  taking  simple  les¬ 
sons  and,  in  a  few  months,  be  playing 
duets.  These  music  stores  have  on 
file  the  names  of  all  teachers  in  their 
communities,  and  they  do  not  hesitate 
to  recommend  certain  teachers  who 
cooperate  with  them  in  the  further 
of  the  idea  of  a  musical  education. 

Radio  has  helped.  It  is  estimated 
that  more  than  70%  of  all  the  pro¬ 
grams  produced  and  sent  out  from 
over  600  radio  stations  consists  of 
music.  Today  one  may  hear  prac¬ 
tically  any  musical  organization  in 
the  world,  the  finest  symphony  or¬ 
chestras,  choral  societies,  quartets 
and  soloists.  The  music  student  who 
is  interested  in  improving  his  back¬ 
ground  has  access  to  all  these  pro¬ 
grams  and  music  teachers  and  music 
store  owners  are  unanimous  in  their 
belief  that  this  constant  flow  of  music 
has  been  helpful. 

Prices  and  Terms 

VIRTUALLY  every  music  store  in 

the  U.  S.  today  will  sell  a  piano 
for  a  down  payment  and  easy  terms, 
so  this  idea  does  not  need  to  be 
stressed  in  the  copy.  The  important 


thing  is  to  prepare  copy  for  a  definite 
age  group  and  promise  those  in  this 
age  group  social  rewards,  more 
friends,  more  fun,  more  entertain¬ 
ment.  Thousands  of  parents  wonder 
why  their  children  always  prefer  a 
neighbor’s  home,  a  roadhouse  or  a 
dance  hall  or  some  other  place  to 
their  own  home.  Social  workers  be¬ 
lieve  that  a  musical  home  is  one  of 
the  greatest  social  and  emotional 
anchors  that  parents  can  provide  for 
children,  and  a  piano  is  absolutely 
necessary  if  the  home  is  to  be  con¬ 
tinually  attractive  to  children. 

Size  of  Ads 

RUNNING  informative  copy  with 

emotional  appeals  does  not  require 
large  space  but  it  does  require  fre¬ 
quent  insertions,  and  sufficient  proof 
is  now  at  hand  to  state  that  any  music 
store  in  any  community  can,  in  one 
daily  newspaper,  produce  better 
prospects  at  a  lower  net  cost  and 
later  develop  more  business  at  a 
lower  net  cost,  than  the  store  that  is 
constantly  povmding  bargains,  terms 
and  special  deals. 

America  today  is  unquestionably 
the  music  center  of  the  world  and 
any  local  manager  who  seeks  a  con- 
tinuoxis,  satisfied  customer  can  do 
no  better  than  immediately  solicit  at 
least  one  piano  store  in  his  com¬ 
munity.  Others  will  follow.  They 
always  have. 

HOUSE  lOB  FOR  MARTIN 

Representative  Joseph  W.  Martin, 
Jr.,  publisher.  North  Attleboro  (Mass.) 
Evening  Chronicle,  is  slated  for  the 
post  of  minority  leader  in  the  House 
of  Representatives.  A  member  of 
Congress  since  1924,  he  has  been  as¬ 
sistant  leader  under  Rep.  Bertrand  H. 
Snell,  who  will  retire  when  his  cur¬ 
rent  term  expires. 


ONE 

MINUTE. 

PLEASE! 


That's  all  the  time  it's 
going  to  take  us  to  tell 
you  why  you  can't  afFord 
to  overlook  the  Fort 
Wayne  market! 

First  of  all,  it's  one  of 
the  most  compact,  con¬ 
sistently  prosperous 
sales  territories  in  the 
entire  U.  S.l 

Secondly,  you  can  reach 
this  responsive  audience 
through  one  low  -  cost 
medium  that  covers  the 
entire  trading  area  .  .  . 
that's  us! 


FORT  WAYNE,  IND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 
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To  the  reporter,  an  automobile 
smash-up  is  a  “story” — taken  over 
the  phone. 


and  to  the  man  on  the  street — a 
thrill 


a  hospital  bill 


but— 


to  those  Involved,  an  automobile 
smash-up  is  neither  a  story,  nor  a 
picture;  neither  a  profit  nor  a  thrill. 
It  is  a  loss,  all  the  way  from  the 
first  sickening  certainty  of  im¬ 
pending  crash  to  the  final  dollar  of 
cost  or  the  last  hour  of  pain. 


To  the  newsboy  it’s  more  sales. 


^  or, 

■ 

^  L 

n 
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To  those  Inv'olvetl,  a  bail  smash 
means  arrest. 


or  a  damage  suit 


and  then  one  fine  day,  the  reporter  takes  a  Is  it  necessary  for  each  of  us  to  e-xperlence  the  dire  results  of 

chance — and  finds  that  his  “pull”  with  the  police  is  no  good.  an  accident  before  we  individually  resolve  to  drive  conslder- 


Or  the  photographer  gets  impatient  on  the  way  back 
to  the  office — and  makes  page  one  art  he  can't  shoot. 
Or  the  man  on  the  street  crosses  once  too  often  against 
the  red  light.  When  that  time  comes,  reporter,  camera 
man  and  pedestrian  realize  that  what  happens  to 
others  can  happen  to  them. 


^  Thu  U 
'  lh«  SIXTH  A 
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ately  and  walk  vigilantly  at  all  times? 


The  Travelers  Insurance  Company,  The  Travelers 
Indemnity  Company,  The  Travelers  Fire  Insurance 
Company,  Hartford,  Connecticut. 
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ED  I 

NEWS  WORTH  PRINTING 

THE  SPECIAL  PROVIDENCE  which  looks  after 
editorial  writers  must  have  been  wide  awake 
in  our  interests  last  week.  Mentally  sketched  was 
an  editorial  in  which  we  harked  back  several 
years  to  a  caustic  comment  on  the  futility  of 
wasting  lives  in  improperly  provided  trans¬ 
oceanic  flights,  and  noted  the  skill  with  which 
Howard  Hughes  prepared  for  his  notable  triumph. 

If  it  had  been  written,  our  dieeks  would  have 
been  a  shameful  magenta  by  Monday  afternoon 
and  our  subscribers  in  the  Far  West  would  have 
enjoyed  a  couple  of  chuckles  at  the  lubber  who 
took  his  aviation  thrills  by  gazing  out  of  a  17th 
story  window. 

Every’thing  we  said  long  ago  applies  to  the 
flight  of  Douglas  Corrigan  to  Dublin — beg  pardon, 
California.  Or  would,  except  that  he  came 
through  in  typical  Irish  fashion  and  gave  us  some¬ 
thing  else  to  think  about  besides  the  recession, 
and  whether  it’s  over.  He’s  probably  the  last  of 
the  rugged  individualists  in  transatlantic  flying; 
we  can  hope  so,  at  any  rate,  while  giving  him  the 
salute  due  to  the  heroic  human  who  does  the  im¬ 
possible  and  lets  the  rest  of  us  groundlings  see 
that  life’s  worth  living  and  things  are  worth  doing 
without  the  inunediate  prospect  of  a  profit.  We 
can  use  that  priceless  quality  in  better  ways. 

But  every  line  that  newspapers  printed  con¬ 
cerning  the  Hughes  and  the  Corrigan  flights  was 
worth  the  space.  Their  feats  may  not  alter  the 
current  of  history,  they  broke  no  new  ground, 
but  they  came  opportunely  to  a  world  beset  by 
defeatism  and  discouragement.  If  the  rest  of  us 
could  apply  ourselves  to  our  general  and  particu¬ 
lar  problems  in  the  careful  manner  of  Hughes 
and  his  colleagues  or  with  the  offliand  expert¬ 
ness  of  a  Corrigan,  we  might  move  far  toward  the 
distant  goals  of  world  peace  and  prosperity. 

HANDS  OFF! 

PRESS  AGENTS  are  an  explosive  investment  for 

big  business.  That  has  been  proven  time  and 
again,  most  recently  this  week  in  the  hearing  of 
the  LaFollette  committee.  Strenuous  efforts  of 
publicity  men  for  Republic  Steel  met  the  failure 
they  merited  in  the  attempt  to  “contact”  the  edi¬ 
tors  of  the  Birmingham  (Ala.)  newspapers. 

The  editors  of  the  News  &  Age-Herald  and  the 
Post  can  wear  proudly  the  label  of  “radical”  tied 
to  them  by  the  steel  firm’s  press  agents.  It  is  first¬ 
hand  and  expert  testimony  that  put  the  interests 
of  their  readers  above  any  concern  for  competi¬ 
tive  industries  and  that  they  viewed  labor  rela¬ 
tions  from  a  broad  public  standpoint. 

All  the  elementary  devices  for  covering  edi¬ 
torial  opinion  were  attempted — social  contacts, 
persuasive  calls,  advertising  pressure — and  all 
failed  dismally. 

Some  major  industries  are  unbelievably  slow 
to  realize  that  the  way  to  a  “good  press”  is  to  set 
their  consumer  and  labor  relations  in  order.  If 
the  story  then  lends  itself  to  institutional  advertis¬ 
ing,  fine;  if  it  doesn’t,  but  is  still  good  news,  there 
isn’t  any  need  to  invade  an  editor’s  private  life  or 
to  sic  the  banks  and  stores  on  him.  Good  news 
gets  itself  printed  without  strong  arm  stuff. 

TABLOIDS  VS.  STANDARD 

PURELY  ACADEMIC  is  the  discussion  of  the 

merits  of  tabloid  and  standard  newspapers 
noted  in  our  circulation  page  this  week  and  last. 
The  “standard”  newspaper  page  is  likely  to  re¬ 
main  “standard”  for  the  vast  majority  of  dailies 
in  this  country.  One  tabloid,  the  New  York  Daily 
News,  has  long  been  an  outstanding  success;  for 
all  others  the  road  to  a  similar  goal  has  been  long 
and  difficult.  In  small  cities,  without  long  tran¬ 
sit  rides,  the  picture  tabloid  seems  to  have  no 
place. 

A  metropolitan  field  of  peculiar  composition  is 
the  prime  requisite  for  picture  tabloid  success; 
few  cities  afford  it.  Second  in  importance  is  per¬ 
sonnel  specially  gifted  in  compressing,  selecting, 
and  displaying  news — which,  experience  indicates, 
is  not  common.  Both  are  vital  to  successful  tab¬ 
loid  journalism  —  and  not  without  reward  in 
“standard”  journalism. 


EDITOR  &  PUBLISHER 


Thy  terribleness  hath  deceived  thee,  and  the  pride 
of  thine  heart,  O  thou  that  dwellest  in  the  clefts  of 
the  rock,  that  boldest  the  height  of  the  hill:  though 
thou  shouldest  make  thy  nest  as  high  as  the  eagle,  I 
will  bring  thee  down  from  thence,  saith  the  Lord. — 
Jeremiah  XLIX;  16. 


AN  AGENT  COMMENTS 

ON  ANOTHER  PAGE  of  this  issue,  we  print  a 
letter  from  an  advertising  agency  president 
citing  some  concrete  evidence  in  support  of  our 
editorial  of  July  9 — “Question  and  an  Answer.” 
This  man  has  had  what  must  have  been  to  him 
the  disheartening  experience  of  having  16  Mid¬ 
dle  Western  newspapers  quote  rates  on  an  ad¬ 
vertising  contract  far  below  those  published  on 
their  rate  cards.  He  now  doubts  that  newspapers 
in  this  circulation  class  have  any  “bottom”  to  the 
prices  they  will  quote  on  their  space. 

With  all  the  earnestness  we  can  summon,  we 
counsel  our  newspaper  friends  to  stop  price- 
cutting.  The  temptation  is  great  in  these  days 
of  decline  in  national  advertising  to  chase  volume 
at  any  price;  it  is  understandable,  even  if  it  is 
not  to  be  expected  of  an  industry  which  pro¬ 
fesses  and,  in  general,  practices  a  higher  stand¬ 
ard  of  business  ethics  than  most  others.  It  is 
shortsighted.  It  is  destructive  of  confidence  in  the 
business  integrity  of  newspapers.  It  threatens 
to  be  a  fatal  undermining  of  the  structure  by 
which  daily  newspapers  have  become  the  premier 
medium  for  national  advertisers. 

Newspapers  carmot  prosper  on  a  two-price 
standard.  They  aren’t  Baxter  Street  merchants, 
here  today  and  somewhere  else  tomorrow.  Most 
of  them  have  been  doing  business  at  the  one  stand 
for  a  long  time  and  hope  to  continue  for  a  much 
longer  time.  But  they  won’t  get  the  repeat  or¬ 
ders  vital  to  prosperity  if  Mr.  B  discovers  that  his 
dollar  will  buy  only  75  or  85  cents  against  Mr. 
A’s  dollar — a  situation  which  is  becoming  in¬ 
creasingly  apparent  both  to  Mr.  A  and  Mr.  B, 
with  Mr.  A  wondering  whether  he  really  has  the 
low  rate. 

If  newspapers  have  decided  that  the  agency 
system  and  the  system  of  newspaper  represen¬ 
tation  have  outlived  their  usefulness,  there  should 
be  candid  recognition  of  the  condition,  evidenced 
by  a  rate  card  that  quotes  one  price  to  all.  That 
decision,  however,  should  recognize  that  if  the 
present  national  advertising  organizations  did  not 
exist,  it  would  be  economically  necessary  to  create 
something  to  do  their  job,  and  that  the  service 
would  have  to  be  paid  for. 

The  present  trend  in  newspaper  space-selling 
is  toward  the  destruction  of  these  organizations, 
toward  distrust  of  newspapers  by  both  advertisers 
and  their  agencies,  and  a  vacuum  both  in  pres¬ 
ent  newspaper  advertising  volume  and  in  its 
prospects  for  the  future. 

We  repeat,  co-operative  promotion  is  ham¬ 
strung  at  the  outset  if  the  basic  conditions  upon 
which  space  is  sold  are  unequal  between  pros- 
I)ective  purchasers.  How  the  rate  card  is  set  up 
makes  little  difference,  if  its  provisions  are  ignored 
and  if  its  figures  do  not  mean  the  same  thing  to 
all  prospective  advertisers. 

GREEN  UGHTS 

STEEL  PRODUCTION  has  just  marked  its  most 
rapid  increase  in  many  months  without  benefit 
of  railroad  or  automotive  orders.  It  is  still  low, 
compared  with  last  year’s  peak,  but  it  is  a  strong 
reversal  of  the  trend  that  has  prevailed  for  nine 
months.  The  red  lights  of  trade  are  changing  to 
green,  and  the  stagnation  period  should  soon  be 
over. 


I  A  L 

A  SCOOP! 

SOMEBODY  sold  the  Guild  Reporter  a  sensational 
lead  story  for  its  July  18  issue.  It  was  a  scare 
head,  with  art,  on  how  the  American  Newspaper 
Publishers  Association  attempted  to  thwart  an  in¬ 
vestigation  of  newsprint  price  fixing,  although  its 
members  have  used  the  17%  price  increase  last 
January  as  a  reason  for  strict  economies,  and 
especially,  for  resistance  to  salary  increases  for 
guild  members. 

It’s  a  scoop,  but  it  omits  a  number  of  facts  that 
its  readers  ^ould  have  for  acctoate  judgment  oo 
the  situation,  and  it  might  be  accused  of  mis¬ 
representing  others. 

In  the  first  place,  the  bulletin  which  is  repro¬ 
duced  in  full  was  not  a  document  circulated  by 
stealthy  methods.  It  was  a  regular  “B”  bulletin 
of  the  ANPA,  mailed  at  least  once  a  week  to  all 
members,  for  their  information  on  newsprint 
matters. 

Second,  it  was  not  designed  to  thwart  an  investi¬ 
gation  into  price  fixing.  It  advised  ANPA  mem¬ 
bers  that  they  were  not  legally  required  to 
answer  a  number  of  questions  concerning  their 
operations,  asked  by  the  Federal  Trade  Commis¬ 
sion  in  its  investigation  of  newsprint  prices.  To 
an  outsider,  several  of  the  questions  seemed  to 
have  little  relation  either  to  newsprint  prices  or 
to  any  combination  that  might  be  fixing  them. 
The  ANPA  advised  its  members  to  obtain  legal 
advise  before  answering  the  questionnaire,  and 
also  advised  that  “fishing  expeditions”  could  be 
resisted  if  members  did  not  care  to  supply  the 
information.  That  rests  upon  a  sound  legal  foun¬ 
dation,  regardless  of  the  merits  of  the  FTC  inquiry. 

As  to  the  latter,  it  is  patent  that  any  effective 
inquiry  into  the  newsprint  prices  paid  by  the 
majority  of  important  America*,  consumers  lies 
outside  the  bailiwick  of  the  Federal  Trade  Com¬ 
mission.  The  record  is  plain  that  the  1938  price 
was  annoimced  early  last  year  by  Canadian  pro¬ 
ducers,  led  by  Canadian  International  Paper  Com¬ 
pany,  and  that  domestic  producers  announced  a 
price  later  in  the  year  and  not  in  agreement  with 
the  earlier  Canadian  announcements. 

If  the  Guild  Reporter  had  had  access  to  other 
bulletins  of  the  ANPA,  issued  throughout  last 
year  and  early  in  1938,  it  would  possibly  have 
been  less  certain  that  the  ANPA  was  set  on  "burk¬ 
ing”  an  investigation.  Many  of  these  were  printed 
contemporaneously  in  Editor  &  Publisher  and  they 
make  it  plain  that  the  ANPA  at  all  times  resisted 
higher  prices  and  fixed  prices,  and  that  its  policies 
were  determined  by  a  committee  composed  in 
large  part  of  large  newsprint  consumers. 

That  fact  in  itself,  if  made  plain,  is  sufficient 
refutation  of  the  guild  paper’s  innuendo  that  the 
ANPA  advice  on  the  Federal  Trade  Commission 
inquiry  was  designed  to  present  the  “uncov¬ 
ering”  of  “discounts”  and  “secret  rebates”  to  the 
large  newsprint  users  in  its  membership.  Without 
that  innuendo,  there  is  certainly  no  story  for  the 
Guild  Reporter.  One  of  its  major  aims  for  the 
past  year  has  been  the  besmirching  of  the  inten¬ 
tions  and  good  repute  of  an  organization  whid 
represents  most  of  the  important  newspapers  of 
the  country,  and  the  application,  by  inference,  of 
the  smear  brush  to  all  of  its  members. 

The  ANPA  and  its  membership  need  no  defense 
here.  We  simply  present  the  above  facts,  already 
familiar  to  publishers  and  business  office  exec¬ 
utives,  for  tlte  information  of  those  who  might  be¬ 
lieve  that  the  Guild  Rep)orter’s  “scoop”  told  the 
story.  It  does  not  even  tell  the  story  it  purports 
to  tell,  and  by  its  omissions,  wilful  or  accidental 
it  misrepresents  the  conduct  of  the  organized  in¬ 
dustry  in  one  of  its  most  important  aspects. 

FAME 

If  I  live  to  be  very  old 
They  will  know  me  then  for  a  poet. 

When  my  blood  is  sombre  and  cold. 

If  I  live  to  be  very  old. 

They  will  shout,  “We  know  it.  We  know  it” 
And  I  will  be  vexed  by  the  riot. 

And  turn  from  my  sloppy  diet 
To  pray  for  a  little  quiet. 

— Anonymous, 
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PERSONAL 


GiW.  H.  L.  OPIE,  publisher,  Staun¬ 
ton  (Va.)  News  Leader  and  Eve- 
tixf  leader,  has  been  named  to  a 


News  and  Advance,  were  among  a 

party  of  Virginians  who  made  a  re-  POLKS  ^A^ORTH 
cent  two-day  inspection  of  the  Blue 
Ridge  Parkway  in  Virginia.  JiLNO VvlNG 

John  J.  Hooper,  publisher.  Hay-  - 

ward  (Cal.)  Review,  sailed  last  week  L.  W.  McFETRIDGE,  circulation  man- 


for  a  vacation  in  Hawaii. 


Tulsa  World,  and  newly- 


Harry  Butler,  publisher,  San  Mateo  elected  secretary-treasurer  of  the 


cers,  to  organize 
all  commissioned 


Htirome  L.  Opie 


committee  on  (Cal.)  Times,  studied  Canadian  news- 
admissions,  De-  paper  metfiods  in  Victoria  and  Van- 
scendants  of  couver,  B.  C.,  while  on  a  vacation 
Confederate  Offi-  Pacific  Northwest, 

cers,  to  organize  Harry  Broadbent,  editor,  Sulphur 
all  commissioned  (Okla.)  Daily  News,  broke  his  right 
officers  of  the  arm  and  was  bruised  about  the  face 
Confederate  Ar-  recently  when  his  car  rolled  over 
my  and  Navy  him.  Broadbent  had  been  making 
and  their  de-  some  adjustment  on  the  car  when  it 
scendants,  as  slipped  from  the  parking  place  and 
well  as  de-  began  to  roll, 
scendants  of  of-  .  ..  .i. ..  ■. 

ficere  who  died  Business  Office 

in  the  service.  _ 


In  The  Business  Office 


W.  MeFefridge 


Ralph  McGill,  dON  U.  BRIDGE,  advertising  direc- 


executive  editor,  Atlanta  Constitu-  tor  of  New  York  Times,  with  Mrs. 
am,  was  the  guest  speaker  at  a  meet-  Bridge  and  their  son.  Jack,  sailed 
3ig  of  the  CartersviUe  (Ga.)  Lions  Tuesday  aboard 

Club,  July  12.  McGill,  who  has  just  — 

^turned  from  a  six-month  tour  of 
European  countries,  discussed  the 
plebiscite  in  Austria,  having  been  an 
eyewitness. 

James  G.  Stahlman,  publisher, 

.Vaihrille  Bonner,  and  ANPA  presi- 
aent,  has  been  promoted  to  lieuten¬ 
ant  commander,  U.  S.  naval  reserve. 

James  F.  Crook,  editor,  Spartan- 
krg  (S.  C.)  Herald,  and  Pierre  H. 

Tike,  editor,  Spartanburg  Journal, 

rere  among  guest  speakers  at  the  VCI  UIXCV* 

recent  annual  Rainbow  Lake  picnic  Don  U.  Bridge  tor,  Spartanburg 
and  outing  of  the  Spartanburg  Rail-  (S.  C.l  Herald 


Canadian  news-  International 

ctoria  and  Van-  I  Circulation 

r  on  a  vacation  ;i  Managers’  Asso- 

lorthwest.  '  ciation,  is  a  firm 

editor,  Sulphur  f  believer  in  se- 

broke  his  right  f  1  men  for 

1  about  the  face  1  bis  department 

car  rolled  over  ibe  papers 

d  been  making  *1  carrier  organiM- 

the  car  when  it  . — »  \  ^  coisw- 

irking  place  and  tent  is  his  policy 

on  this  matter 

_  that  there  is 

hardly  a  branch 

less  Umce  MeFefridge  of  the  circula- 

_  tion  department 

dvertising  direc-  in  which  former  carriers  are  not  em- 
Fimes,  with  Mrs.  ployed. 

on.  Jack,  sailed  In  fact,  Mr.  McFetridge  started  his 
Tuesday  aboard  newspaper  career  at  the  age  of  nine 
the  American  as  a  carrier  salesman  for  the  Okla- 
Export  Liner,  homa  State  Capital,  Guthrie,  Okla. 
Exochorda,  for  a  Since  that  time,  McFetridge  has  been 
Mediterranean  active  in  newspaper  work,  with  the 
cruise.  They  will  exception  of  10  months  in  the  U.  S. 
visit  European,  Army  during  the  World  War. 

African  and  Asi-  “Newspaper  routes  furnished  my 
atic  ports  ex-  means  of  acquiring  an  education,”  he 
pecting  to  return  said  in  a  recent  interview.  After 
about  Sept.  1.  leaving  Oklahoma  A.  &  M.  College  in 
Guy  Vaughan,  1911,  he  worked  in  the  mailing  rooms 
Jr.,  national  ad-  of  the  Guthrie  Leader  and  Oklahoma 
vertising  direc-  State  Capitol.  In  1913  he  joined  the 
tor,  Spartanburg  mailing  department  of  the  Tulsa 
(S.  C.l  Herald  World.  Upon  his  return  from  the  war. 


ny  Association,  comprising  officials  and  Journal,  and  Winfield  Brown,  of  McFetridge  wm  pl^ed  in  charge  of 
and  employes  of  the  five  railroad  sys-  the  advertising  staff,  were  among  the  World’s  city  circulation  depart- 
sns  serving  the  city.  At  a  Rotary  Spartanburg  jimior  chamber  of  com-  ment  and  in  1926  became  circulation 
dub  luncheon  honoring  them  A.  G.  merce  members  appaointed  to  stage  manager. 

Keeney,  executive  editor  of  Herald  the  chamber’s  “Enroll  and  Vote”  He  is  a  past-president  of  the  Mid- 

Iand  Journal,  was  a  guest.  campagin.  West  Circulation  Managers’  Associa- 

Frank  Russell,  president  and  edi-  Franz  A.  Hunt,  business  manager,  ^ection 


He  is  a  past-president  of  the  Mid- 
West  Circulation  Managers’  Associa¬ 
tion  and  at  the  time  of  his  election 


W  of  Iron  Mountain  (Mich.)  News  Newport  (Vt.)  Daily  Express,  with  as  ICMA  secretery-treasurer  he  w^ 

and  Marquette  Mining  Journal,  was  Mrs.  Hunt,  last  week  enjoyed  a  coas-  f  ‘^“■ector  of  that  organization.  He 

daosen  chairman  of  the  Michigan  As-  tal  cruise  from  Boston  to  Norfolk  ^  bas  comm^  or  o  e  w  ar- 

Mciated  Press  at  the  annual  conven-  and  return.  It  was  the  week  of  their  ^  ^ 

non  at  Sault  Ste.  Marie  July  11  and  25th  wedding  anniversary.  .1"  addition  to  his  ^ ties  as  World 

11  Ckorge  D.  Perry,  editor,  Saginaui  g  treasurer  Detroit  manager,  Mr.  McFetridge 

rw/.  vino  r+iair  waiTen  o.  Booin,  treasurer,  ueiroii  jg  president  and  general  manager  of 

Ctdy  was  elected  yice-chair  News,  was  host  at  a  luncheon  for  Maeic  Emnire  Exnress  Comnanv 

^  while  David  J.  Wilkie,  head  of  gertil  of  Sweden  during  the  1 


^  While  David  J .  w  UKie,  neaa  oi  Bertil  of  Sweden  during 

Detroit  AP  office,  was  re-elected  sec-  latter’s  visit  to  Detroit  June  12. 

^****l'-  man' 


rince  oeriii  oi  aweaen  auring  me  ^  World  subsidiary,  operating  as  a 
tters  visit  to  Detroit  Jime  12.  common  carrier  throughout  the  east- 
John  MacAdams,  business  manager,  em  h£ilf  of  Oklahoma.  He  is  married 


B.  Roller,  publbher,  Alton  fill.)  Telegraph,  entered  the  and  has  two  children,  Lois  May  and  i 

wlo  (Mass.)  Berkshire  Eagle,  broke  Creek  (Mich.)  Sanitarium  for  Bob.  i 

bs  0^  fishing  record  on  a  trip  to  treatment  July  13.  _ _  i 

hat  the  4e  four  days  the  expedition  spent  Ward  Cr^ley,  classifi^  advertising  years  ago  Mn  Hogan  was  with  the 
Vision  «  Charleston  Lake  in  Ontario,  Mr.  (Wis )  Evening  Chicago  Herald  &  Examiner  in  va- 

uncov-  ’®er  caught  most  of  the  fish  and  ^  ap^inted  chairman  rious  edrtorial  capacities,  including 

Z  l  of  them  weighed  6%  pounds.  °  the  Inland  Daily  Press  Ass^iation  that  of  city  editor  Sidney  Bliss,  pub-  | 
.  ,  n  T,  1  i-i-  iT  D  I  classified  adverUsing  committee,  by  lisher  of  Joneawille  Daily  Gazette  and  ' 
Without  Hen^  P.  Morley,  publisher,  Buck-  £  p  Chapman,  president  of  the  as-  president  of  the  Gazette  Printing 
for  the  w  (England)  Dispatch,  told  Mans-  gociation  and  general  manager  of  Company,  owner  and  operator  of  the 


to  the  of  them  weighed  6%  pounds. 
Without  Henry  P.  Morley,  publisher.  Buck- 


for  the  Mass.,  Rotanans  at  their  annual  (Mich.)  Journal. 


■*&$’  night  July  7  that  he  was  fear- 
'■i.  of  a  Nazi  civil  war  in  Europe. 


Pat  Dolan,  assistant  circulation  pro-  WCLO. 
motion  manager,  Chicago  Times,  has  Richard  R.  Simmons,  for  the  past 


pers  of  ^f®nk  A.  Bayrd,  publisher,  Malden  granted  a  three-month  leave  of  seven  years  home  delivery  manager 

mce,  of  )  News,  and  Mrs.  Bayrd  have  absence.  Part  of  the  time  will  be  of  Cleveland  Press  circulation  denart- 
^  tour  of  the  British  3  holiday  in  Ireland,  and  the  ment,  has  been  named  assistant  circu- 

defense  “  ^beir  own  automobile.  balance  handling  promotion  and  in-  lation  manager.  Mr.  Simmons  started 

alreadi-  R-  Moses,  publisher.  Mar-  troduction  of  the  patented  Christy  his  career  as  a  carrier  and  later  be- 

'iill  (Mich.)  Evening  Chronicle,  re-  permanent  hair  wave. 


came  an  office  boy  and  subsequently 
held  about  every  position  in  the  cir- 


eht  be-  July  18  from  a  two-wwk  Walter  C.  Rice,  advertising  man-  held  about  every  position  in  the  cir- 

old  the  Mackinac  Island.  Mr.  Saskatoon  (Sask.)  Star-Phoe-  culation  department. 

►urports  ®  member  of  the  Mackinac  bas  been  appointed  advertising  Richard  D.  Whiting  has  been  named 

■idental  p  Commission.  manager  of  Regina  (Sask.)  Leader-  business  manager  of  Olympia  (Wash.) 

J  in-  Roger  M.  Andrews,  publisher.  Post,  succeeding  T.  Barraclough.  Al-  Daily  Olympian. 


,  e  Menominee  (Mich.)  B^^ld-  bert  Hulme,  assistant  advertising  j^ale  C.  Patterson,  assistant  classi- 
and  chairman  of  the  Macki-  manager  of  the  Saskatoon  paper,  advertising  manager,  Nem  York 

-c  Island  State  Park  Commission,  succeeds  Mr.  Rice.  Tribune  for  the  past  13  years, 

at  the  dedicaUon  of  the  Mack i-  Robert  M.  Feemster,  for  five  years  b^s  been  .ippointed  publisher  of  the 
Yacht  club  building  advertising  staff  of  the  Wall  Florida  Realty  Journal,  trade  paper 


succeeos  ivir.  nice.  Herald  Tribune  for  the  past  13  years, 

Robert  M.  Feemster,  for  five  years  has  been  .ippointed  publisher  of  the 
on  the  advertising  staff  of  the  Wall  Florida  Realty  Journal,  trade  piaper 
Street  Journal,  has  been  appointed  ad-  for  the  State  Realty  Association.  The 


Paul  Martin,  publisher,  Lansing  vertising  manager  with  headquarters  appointment  becomes  effective  with 
^Mich.)  State- Journal,  has  been  ap-  in  New  York.  ♦■he  October  issue  of  the  magazine. 

^Jinted  to  the  community  service  Homer  Hogan,  formerly  in  charge  Mr.  Patterson  will  leave  his  present 
-  mmitteo  of  the  Lansing  Rotary  kYW  in  Chicago,  and  for  the  past  post  at  the  Herald  Tribune  about  Au- 
for  the  ensuing  year.  years  Midwest  manager  of  gust  20  to  assume  his  new  duties.  He 

,  lohn  R.  Crown,  editor,  Harrison-  Hearst  Radio,  has  been  appointed  had  served  on  the  Philadelphia  Bul- 
^’^’’9  (Va.)  News-Record,  and  Carter  general  manager  of  WCLO,  Janes-  letin,  Philadelphia  Ledger,  Camden 
Jr.,  of  the  Lynchburg  (Va.)  ville,  Wis.  Before  entering  radio  12  (Continued  on  next  page) 
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Their 

Latest 

Scoops 


Here  are  a  few  examples  of  how 
much  ahead  of  the  news  of  the  last 
few  weeks  THE  WASHINGTON 
MERRY-GO-ROUND  has  been— 

May  27 — Diagnosing  banking  curbs  as 
root  of  private  spending  paralysis, 
it  said  the  government  was  taking 
steps  to  encourage  venturesome  in¬ 
vestment. 

June  27 — A  month  later— the  gov¬ 
ernment  loosened  banking  re¬ 
strictions. 

May  29 — It  foretold  Roosevelt’s  par¬ 
ticipation  in  primaries  fights. 

June  24—26  days  later — the  Presi¬ 
dent's  fireside  chat  started  this 
participation. 

June  8 — It  said  measures  would  be 
taken  to  raise  living  standards  of 
WPA  workers. 

June  25  and  27—17  to  19  days  later 
— newspapers  reported  purchase 
of  f<MMl  for  distribution  among 
workers,  raise  in  wages  for  half 
a  million  in  the  South. 

June  24 — It  foretold  the  President 
would  seek  defeat  of  Representa¬ 
tive  John  O’Connor,  back  Mrs.  Eli- 
nore  Herrick. 

June  .30'  -  6  days  later — the  newspa¬ 
pers  front-paged  announcements 
of  this. 

I  - 

July  8 — It  reported  the  President 
would  snub  Happy  Chandler  in 
Kentucky,  speak  for  Barkley. 

I  July  9 — the  next  day  ^  the  Presi¬ 
dent  did. 

!  - 

The  Washington 
Merry-Go-Round 

By  Drew  Pearson  and  Robert  S.  Allen 

i 

gets  the  jxjlitical  news  right,  gets  it 
ahead  of  time.  And  it  gets  readers  for 
,  the  300-odd  newsp>ap)ers  that  publish 
the  column.  For  samples,  please  write 
:  to 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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Courier  and  the  New  York  American 
before  joining  the  Herald  Tribune. 

Calmer  Kincaid,  formerly  of  Eureka 
(Cal.)  Humboldt  Times,  has  joined 
the  Pittsburg  (Cal.)  Post-Dispatch 
advertising  department. 

Walter  H.  Roselle,  formerly  of  New 
York  Times  local  advertising  staff, 
July  18  joined  the  national  advertis¬ 
ing  staff  of  the  New  York  Herald 
Tribune. 

D.  C.  Cauble,  city  circulation  man¬ 
ager,  Charlotte  (N.  C.)  Observer, 
chaperoned  seven  carriers,  winners  of 
a  state  salesmen  contest,  on  a  trip  to 
New  York  recently. 


In  The  Editorial  Rooms 


BENJAMIN  M.  McKELWAY,  man¬ 
aging  editor,  Washington  Evening 
Star,  has  been  notified  that  he  is  one 
of  five  Washingtonians  who  are  to 
receive  annual  citations  for  distin¬ 
guished  citizenship,  Aug.  11,  given  by 


EDITOR  &  PUBLISHER 


Including 

The  Jeumatirt,  merfed  1907;  Netupaferdom, 
merfcd  1925;  The  Fenrth  Ettate,  merg^  1927. 

TH1«  PiUnfl.  Baglrtared  Content*  CopyrttfaUd  1938 
THE  EDITOR  i  PUBLISHER  COMPANY,  INC. 
JuDM  Wi^t  Brown,  Fraldent  ud  Pubikber 
JuDOi  Wri^t  Brawn,  It.,  VIm  Pnrident 
Chinti  B.  Graonui,  Trauunr 
Cbm.  T.  Stuart,  Seeretary 
Arthur  T.  Robb,  Editor 
Wamn  L.  Baaett,  Dlnotor 


Gaoetal  Offieea: 

Sarantoantb  Floor  Old  Tima  BuUdlng 
i2ad  Strait  and  Broadway,  New  York  CUy.  N.  Y. 
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BRyaat  M052.  3053,  8054,  SOM  and  8058 
Tha  Oldal  Puhttabai  and  Adratkai’  Journd 

_ In  Amtrla 

Arthur  T.  Robl^  Editor;  Wanan  L  Baaett,  Uanagint 
idiler:  Rohat  U.  Btowm  AmeiaU  Editar;  Walta  E. 
Rahnooda.  Newt  Ediler;  John  J.  Clougha,  Marian  E. 
Paw,  Jr. 


Jama  WiUhtBrawn.  Jr.,  AmUant  PuUithtr;  Chatia  B. 
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jytnhti!—  dao^  Talaphona  Daartprn  6771. 
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Fa  Fate  an  Corraapondenta;  Hana  R.  Johanaan,  a/o 

n,  tha 


Oaka  Malniehl.  Oaal^  Japu  and  Jama  Shan, 
mg  Wu  1 


Centra  Nawa  Aganey,  Hung  Wu  Road,  Nanking,  China 


Dlaplny  adrartlalng  rata  effaatlTn  Oeeamba  1,  1937: 
UepaagataUnaoraalaoflnaatiraaaaJollom 


linei 

1 

6 

18 

26 

62 

Site 

Agate 

lima 

Tlmaa 

TImai 

Tima 

Tlmaa 

1  Paga 

672 

8276 

8236 

8320 

8206 

8182 

HPxa 

836 

166 

131 

128 

116 

103 

H  Paga 

168 

86 

72* 

68« 

66* 

67 

HPaga 

86 

66 

67» 

66* 

61* 

87 

62 

88 

28* 

26* 

26* 

22 

1  forty<4wo  hna 


af  823,  pa  waak  antna  a  low  a  rata  on  a  68  tlma  baala  m 
av  otha  aahadula  namaty.  8182  pa  paga;  8108  half  paga; 
867  qnarta  pa^a^  *Quarta,  awth  nii  aixtaaotb  paga 


I  ha  an  I 


ilta  aopy  ached  uta 


Cteiriftadintaa:  86a  pa  agata  Una  one  tlma;  70o  pa  agate 
Baa  bar  thoaa 


nted:  60a  pa  agate  Una  one  timi;  40a  pa 
yate  ^  thraa  tteoaa  (aoaat  di  trarda  to  tha  MnaL 
Bnbnarlptton  tatea:  By  mall  payahla  h  adanaaa  Unlta3 
Btetea  and  latendPaaatealDai.  86  pa  yaar,  Canada,  8X60; 

far^  **•  _  _ 

Chb  fitea:  Tha  abh  rata  are  appUanbte  to  all  aub- 
aariptbna  la  any  ana  arpalaattea  whatha  paid  fa  Iv 
lha  aompnay  a  IndWlduala.  Thta  aahaenptfoM  ta 
aapante  addraaa  far  ana  yaa  aaek  a  one  aunaaiiptba 
la  thraa  yaata,  810;  Baa  anbaaiiptbna  to  dlBarant  ad- 
dnaai  br  ona  aaa  aaak  a  ana  aubaaiptloa  far  Baa  yaaia, 
818;  tea  anbaanptbna  ana  yaa  aaoh  a  one  far  ten  yaain, 

MX  Ma|^  laaehtad  Br^naa  Papara. _ 
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the  District  department,  American 
Legion. 

Bryce  W.  Anderson,  managing  edi¬ 
tor,  Ogden  (Utah)  Standard-Exam¬ 
iner,  has  returned  from  a  two-week 
motor  trip  through  the  Northwest. 

Henry  R.  Emory,  managing  editor, 
Wilmington  (N.  C.)  News  and  Sun¬ 
day  Star-News,  has  resigned  to  be¬ 
come  executive  manager  of  the  Wil¬ 
mington  Housing  Authority.  A1  G. 
Dickson,  managing  editor  of  WtZ- 
mington  (N.  C.)  Star,  succeeds  Em¬ 
ory.  John  O.  Marshall  has  been 
promoted  to  managing  editor,  suc¬ 
ceeding  Dickson.  Robert  S.  Mathews. 
Jr.,  has  been  assigned  to  the  local 
staff  in  succession  to  Marshall. 

Lieut.  Colonel  E.  Walton  Opie, 
managing  editor.  Leader  Papers, 
Staunton,  Va.,  has  returned  from  a 
two^eek  tour  spent  at  the  State 
Military  Reservation.  Virginia  Beach. 
He  is  executive  officer  of  the  116th 
Inf.  VANG. 

Lieut. -Col.  Oldham  Paisley,  man¬ 
aging  editor,  Marion  (Ill.)  Daily  Re¬ 
publican,  is  spending  the  last  half  of 
July  at  Jefferson  Barracks,  Mo., 
where  he  is  in  command  of  the  344th 
Regiment  Infantry  Reserves.  This 
regiment  is  known  as  the  “Egyptian 
Fusileers.” 

Ben  Coll,  city  editor.  Johnstown 
(Pa.)  Tribune,  in  an  address  before 
the  Johnstown  Motor  Club  recently 
embodied  recommendations  for  han¬ 
dling  local  traffic  as  obtained  in  a 
report  on  a  recent  CIT  seminar  in 
New  York  City. 

Irenee  Masson,  city  editor.  Le  So¬ 
ldi,  Quebec,  is  spending  a  vacation 
at  Old  Orchard,  Me.  Willie  Chevalier, 
assistant  city  editor,  is  taking  over 
the  desk  during  his  absence. 

Eli  I.  Collins,  feature  editor.  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal,  ad¬ 
dressed  the  Hudson  County  Amateur 
Press  Club  in  Jersey  City  July  18. 

Miss  Evelyn  Hart,  feature  writer. 
Dayton  (O.)  Daily  News,  as  part  of 
her  vacation  spent  at  Findlay,  O.,  flew 
with  Mike  Murphy,  stunt  flier,  while 
he  went  through  his  various  stunts, 
including  that  of  landing  a  plane  on 
the  roof  of  an  auto,  while  speeding 
across  a  field.  She  wrote  a  special 
feature  article  for  the  News  on  her 
experiences. 

Amos  (“Red”)  Thisted,  sports 
writer.  Milwaukee  Sentinel,  was 
elected  president  of  American  Assn. 
Baseball  Writers  July  14  in  Indian¬ 
apolis.  Gordon  Gilmore  of  St.  Paul 
Pioneer  Press  was  named  vice-presi¬ 
dent,  and  Frank  M.  Colley,  American 
Association  publicity,  secretary-trea¬ 
surer.  Howard  Purser,  Milwaukee 
News  sports  editor,  was  appointed 
head  of  the  Milwaukee  chapter. 

Jean  Charles  Cyrille  Daoust  has 
been  named  sports  editor  of  Le  Droit, 
Ottawa,  Ont.,  succeeding  the  late  Gil 
Julien.  Daoust,  who  has  had  15  years 
of  newspaper  experience  in  Canada 
and  New  England,  will  conduct  a 
daily  sports  column  “And  the  Show 
Goes  On.” 

Glen  Perrins,  telegraph  editor,  Og¬ 
den  (Utah)  Standard-Examiner,  is 
on  a  two-week  vacation,  traveling  by 
motor  through  Yellowstone  National 
Park. 

Harold  Pawson,  formerly  police  re¬ 
porter,  Regina  (Sask.)  Leader-Post, 
has  joined  the  Sudbury  (Ont.)  Star 
as  police  reporter. 

Ralph  Martin  of  Tulsa  (Okla.) 
World  staff  has  resigned  to  become 
a  cartoonist  and  feature  writer  on 
the  Oklahoma  City  Oklahoma  News. 
Martin,  who  has  b^n  writing  a  daily 
column,  “Hitting  the  High  Spots,”  in 
the  World  for  the  oast  two  years, 
joined  the  paper  in  1936. 

Miss  Elizabeth  M.  Bullock,  society 
editor,  Wilmington  (Del.)  Joumal- 


Every  Evening,  has  been  named  to 
a  state-wide  committee  drafting  a 
tentative  platform  for  consideration 
of  the  Delaware  Republican  state 
convention  to  be  held  in  the  fall.  She 
is  the  only  press  representative  on 
the  committee. 


Special  Editions 


Praises  Press  Plans 
at  Hughes  Welcome 
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J.  Harold  Smith,  sports  editor,  Co¬ 
lumbia  (S.  C.)  Record,  and  Mrs. 
Smith  are  parents  of  a  son,  bom  July 
11  at  the  Columbia  Hospital. 

Clarence  A.  Crandall,  feature 
writer  and  columnist,  Pittsfield 
(Mass.)  Berkshire  Evening  Eagle,  is 
being  congratulated  on  his  40  years’ 
service  with  that  paper. 

Charles  H.  Ellis,  Philadelphia  In¬ 
quirer  reporter,  has  returned  from  a 
six-week  vacation  trip  abroad. 

Charles  H.  (Bill)  Sykes,  Philadel¬ 
phia  Evening  Ledger  cartoonist,  is 
spending  a  two-week  vacation  at 
^ach  Haven,  N.  J. 

Andrew  J.  Seraphin,  of  Philadel¬ 
phia  Evening  Ledger  rewrite  staff,  has 
written  a  three-act  play,  “He  Made 
His  Bed,”  which  will  be  given  its 
premiere  by  Sarobia  Country  Thea¬ 
ter,  at  Eddington,  Pa.,  Aug.  26-27. 

Ralph  Cannon,  formerly  a  sports 
columnist  with  the  Chicago  Daily 
News,  is  handling  promotion  and  pub¬ 
licity  work  for  the  American  Olym¬ 
pic  Association. 

Norman  Mevius,  Philadelphia  Eve¬ 
ning  Ledger  photographer,  has  been 
appointed  to  an  advisory  committee 
to  plan  a  permanent  Photographic 
Section  exhibit  at  Franklin  Institute, 
Philadelphia. 

Martin  Sheridan,  formerly  of  Bos¬ 
ton  American,  Providence  Tribune 
and  Financial  Observer,  has  rejoined 
the  Boston  Sunday  Advertiser  as  a 
feature  writer. 


but  about  300  persons,  the  inevitable 
seepage  through  the  police  lines  al¬ 
most  anywhere,  tagged  along  and 
pressed  around  the  fUer  so  compactly 
that  reporters  had  to  stand  on  table- 
tops  to  shout  their  questions.  Almost 
none  of  the  questions  could  be  heard 
or  answered  in  the  bedlam,  and  the 
confusion  was  heightened  when  one 
of  the  tables  collapsed.  No  one  was 
injured. 

Men  and  women  on  the  morning 
papers  had  a  comparatively  easy  time, 
but  the  services  and  afternoon  paper 
reporters  were  compelled  to  work  in 
relays  to  ’phone  and  file  to  their  of¬ 
fices. 


MEMPHIS  COMMERCIAL  APPEAL, 

July  10,  10-page  section  for  Mem¬ 
phis  business  establishments  in  op¬ 
eration  50  years  or  more. 

Richmond  (Va.)  News  Leader,  July 
18,  12-page  tabloid  “World’s  Kitchen 
and  Homemakers’  Guide,”  with  front 
page  in  two  colors  and  black. 

Salinas  (Cal.)  Index- Journal,  July 
14,  Annual  Progress  Edition,  84  pages, 
6  sections  running  approximately  50 
per  cent  advertising.  The  edition 
commemorated  the  community’s  prog¬ 
ress  coincident  with  the  27th  annual 
Salinas  Rodeo,  now  the  California 
Rodeo. 

Richmond.  (Va.)  Times-Dispatch, 
July  13,  12-page  tabloid  Summer,  1938. 
Cook  Book,  What  to  Eat,  Where  to 
Buy,  with  front  and  back  pages  in 
black  and  red. 

Nacogdoches  (Tex.)  Daily  Sentinel, 
40th  Anniversary  Edition,  40  pages, 
5  sections,  recently. 

Los  Angeles  Times,  July  12,  Holly¬ 
wood  Bowl  Souvenir  section,  24-page 
tabloid. 

Los  Angeles  Examiner,  July  12, 
Symphonies  Under  the  Stars  section, 
16-page  tabloid. 

Taunton  (Mass.)  Daily  Gazette, 
July  14,  Bargain  Carnival  Days  edi¬ 
tion,  two  sections,  28  pages,  July  14. 

Attleboro  (Mass.)  Sun,  July  12, 
Attleboro  Day  edition,  two  sections, 
24  pages,  July  12. 

Belmar  (N.  J.)  Coast  Advertiser, 
July  1,  Vacation  l^ition,  8  pages. 


DAILY  CHANGES  NAME 

Effective  July  20,  the  Easton  (Pa.) 
Daily  Plain  Dealer,  of  which  Holland 
L.  Adams  is  president,  will  change  its 
title  to  the  Morning  Free  Press.  The 
newspaper  was  admitted  to  Associated 
Press  membership  on  June  29. 


The  most  elaborate  set-up  was  that 
of  the  Associated  Press,  with  Norman 
Lodge  broadcasting  over  a  short-wave 
radio  from  the  roof  of  the  administra¬ 
tion  building  to  Charles  E.  Hame:, 
who  dictated  the  running  story  over 
a  telephone  in  the  marquee  to  Scott 
Hersey  at  the  office.  Devon  Francis 
of  the  AP  covered  the  crowd  storj’. 
dictating  most  of  the  time  to  a  Postal 
operator,  and  Mary  Elizabeth  Plum¬ 
mer  did  the  wives  angle. 

Many  Veterans  Present 

Other  girls  assigned  to  cover  the 
wives  of  three  members  of  the  cre»' 
were  Eldna  Ferguson  and  Rosaleen 
Doherty  of  the  New  York  Daily  News. 
Kathleen  McLaughlin  of  the  Times 
Dorothy  Kilgallen  of  the  Journal  and 
American;  Jane  Adams,  Mirror;  Dor¬ 
othy  Kilgallen,  INS;  Helen  Worden. 
World-Telegram;  Marie  McGowan. 
Herald  Tribune;  Violet  Brown  and 
Alice  Cogan,  Brooklyn  Eagle;  Mabel 
Green,  Sun,  and  Edith  Evans  and 
Marion  Bussay,  Post. 

Sutherland  Denlinger  did  the  run¬ 
ning  story  for  the  World-Telegram. 
C.  B.  Allen  for  the  Herald  Tribune, 
Bob  Considine  for  the  Mirror,  Jdm 
Hohenberg  and  Michael  Claffe  for  the 
Journal  and  American;  James  Kil 
gallen.  INS;  Joseph  Myler,  UP;  Jeny 
Pickman,  Brooklyn  Eagle;  Sherman 
Altick,  Sun;  and  Malcolm  Logan,  Post 

Crowd  and  color  stories  were  han¬ 
dled  by  Bill  Rice  for  the  News;  Josejdi 
Harrington,  Journal  and  American: 
Martin  Kane,  UP;  Joseph  Mitchell 
World-Telegram;  Bruce  Pinter,  Her¬ 
ald  Tribune;  I.  Kaufman,  Eagle,  and 
John  Feeny  and  Harry  Factor,  Sun 

Criticism  Brings  Results 

Most  of  the  reporters,  especially  the 
veterans  of  assignments  when  the 
New  York  public  began  to  respond  to 
the  lure  of  hailing  the  arrival  hom¬ 
ing  record  -  smashers  and  foreign 
ocean-hoppers  at  the  various  airport- 
eight  years  ago,  were  enthusiastic  in 
their  praise  of  the  handling  of  Hughes 
return  as  compared  with  the  early 
scenes  of  disorder  and  virtual  riot 

During  this  eight-year  period  there 
had  been  half  a  dozen  major  gafirer- 
ings  of  12,000  to  60,000  aviation  fans 
to  welcome  air  heroes  at  metrr^lita."- 
area  flying  fields.  At  all  of  these  ex¬ 
cept  one — the  Hughes  hop — members 
of  the  press  have  missed  deadline*; 
had  their  clothing  tom  and  sullereo 
physical  injuries  because  the  authon 
ties  failed  to  provide  adequate  pol** 
protection. 

In  all  of  the  airport  welcome  ho®* 
disorders,  members  of  the  press  suf¬ 
fered  the  maximum  danger  and  ink*' 
ference  with  their  work.  As  a  r^ 
they  were  outspoken  in  their  criticisi|*' 
and  the  embarrassed  authorities  fin*-' 
ly  took  heed.  It  seems  that  they  re®' 
ly  are  trying  to  make  it  as  safe  on  » 
airport  as  it  is  in  the  air. 
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There  are  at  least  ten  states  which,  if  com-  And  rememher  that  forty  percent  of  New 
hincd  into  one  super-state,  would  not  equal  York's  total  retail  sales  volume  of  $5,800,- 
New  York  in  retail  sales.  000,000  is  achieved  outside  of  the  five 

New  York  City  counties.  As  Uncle  Sam’s 
richest  state.  New  York  automatically  be¬ 
comes  YOUR  richest  and  most  desirable 
market. 
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The  pre-eminence  of  New  York  suggests  a 
concentration  of  advertising  power  at  least 
equal  to  a  ten-state  appropriation.  Meas¬ 
ure  your  advertising  investment  hy  poten¬ 
tial — as  indicated  hy  retail  sales.  In  other 
words,  be  sure  you  use  enough  newspapers 
and  enough  space  for  a  long  enough  period 
to  secure  the  maximum  sales  possibilities. 


And  to  this  great  sales  territory,  the  listed 
New  York  state  newspapers  offer  you  the 
most  favorable  introduction. 


INCLUDE  THESE  NEW  YORK  STATE  NEWSPAPERS  IN  EVERY  LIST 


[Albany  Knirkerbtx-ker  News  (E) 

Amslerdam  Recorder  Democrat  (E) 

Auburn  Citizen  Advertiser  (E) 

Binghamton  Press  (E) 

Buffalo  Courier-Express  (M) 

Buffalo  Courier-Express  (S) 

Corning  Evening  Leader  (E) 

Cortland  Standard  (E) 

[Elmira  Star  Gazette  &  Advertiser  (M&E) 
[Elmira  Sunday  Telegram  (S) 

Geneva  Times  (E) 

Gloversville  &  Johnstown  Herald  & 

'  Leader-Republican  (M&E) 

I  [Ithaca  Journal  News  (E) 

t  (^)  Evening  newnpapers.  (M)  Morning  netcspapers. 


Jamestown  Evening  Journal  (E)  Poughkeepsie  Star  &  Eagle  News  (E&M) 

Jamestown  Morning  Post  (M)  ’Peekskili  Star  (E) 

Kingston  Daily  Freeman  (E)  [Rochester  Times  Union  (E) 

[Malone  Telegram  (E)  [Rochester  Democrat  &  Chronicle  (M&S) 

*Mamaroneck  Times  (E)  Rome  Sentinel  (E) 

*Mt.  Vernon  .Argus  (E)  [Saratoga  Springs  Saratogian  (E) 

[Newburgh-Beacon  News  (E)  Syracuse  Post  Standard  (M&S) 

*New  Rochelle  Standard  Star  (E)  *Tarrytown  News  (E) 

Norwich  Sun  (E)  8The  Troy  Record  (M) 

[Ogdensburg  Journal  (E)  SThe  Troy  Times  Record  (E) 

OncKtnta  Star  (M)  [Utica  Observer-Dispatch  (E&S) 

*Ossining  Citizen  Register  (E)  [Utica  Press  (M) 

Port  Jervis  Union  Gazette  (E)  *White  Plains  Reporter  (E) 

*Port  Chester  Item  (E)  ’Yonkers  Herald-Statesman  (E) 

(S)  Sunday  netcnpapert.  *  Weittchesler  newspaperg  gold  in  combination,  t  Gannett  Veie*- 
paperg,  Inc.  §  Sold  in  combination  only. 
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Readers  Willing 
To  Pay  More  for 
Standard  Papers 

Price  Governing  Factor 
Says  Jae,  Answering 
Shanahan  Article 
By  GEORGE  A.  BRANDENBURG 

At  our  invitation,  James  F.  Jae, 
circulation  manager  of  the  St.  Louis 
Globe-Democrat,  this  week  answers 
Jack  Shanahans  recent  article  on 
comparative  merits  of  tabloids  and 
standard-size  newspapers.  In  an¬ 
swering  the  Chicago  Times  circula¬ 
tion  manager's  assertion  that  it  is  bulk 
that  sells  standard-size  papers,  while 
“it  is  the  way  we  use  the  ink  that  sells 
ours,"  Mr.  Jae  raises  the  question  if 
price  may  not  have  some  definite 
bearing  on  tabloid  circulation. 

Pointing  out  that  two  cents  happens 
to  be  the  lowest  price  at  which  any 
daily,  regardless  of  size,  has  been  sold 
in  Chicago  for  many  years,  Mr.  Jae 
suggests  the  supreme  test  might  be 
whether  or  not  Mr.  Shanahan  coxild 
sell  half  as  many  pages  for  one  cent 
to  double  his  present  readership. 

Readers  Expect  Here 

Mr.  Jae  asserts  it  would  be  hard  to 
justify  price  increases  if  all  newspa¬ 
pers  were  publishing  tabloid-size  pa¬ 
pers,  in  support  of  his  argument  that 
readers  expect  more  for  their  money 
when  purchasing  a  standard-size  pa¬ 
per.  Mr.  Jae  speaking; 

“There  i«.  of  course,  much  that  could  be 
said  ab.)Ut  tabloids  without  even  entering  into 
their  advantages  and  disadvantages  over  the 
so^alled  standard  size  newspapers,  if  any. 
Manv  a  paper  today  with  a  slightly  tabloid 
ar.tma  published  in  a  16  x  22  page  size  has 
perhaps  missed  its  calling  just  because  it  has 
not  yet  occurred  to  the  circulatioti  manager  to 
persuade  the  publisher  that  it  could  l>e  just 
as  easily  and  more  fittingly  published  and  sold 
in  the  11  x  16  size,  thus  t.aking  its  proper  place 
in  the  scheme  of  things  generally. 

".Most  of  us  are  not  for  the  firactice  of  lie- 
livering  more  raw  newsprint  to  readers  than 
we  collect  for  at  the  retail  price,  as  has  been 
evidenced  during  the  last  several  months  of 
price  increasitig  generally,  but  a  majority  ot 
circulation  managers  would  unanimously  bear 
me  out  in  the  fact  that  it  would  be  hard  to 
justify  those  price  increases  if  we  were  all 
printing  tabloids.  In  the  main,  we  have  noth- 
itig  to  do  with  determining  the  bulk  of  out 
products  after  a  proper  ratio  of  news  to  ad¬ 
vertising  has  been  agreed  upon,  and  1  pre¬ 
sume  Mr.  Sbanaban  is  in  the  self  same  posi¬ 
tion. 

Price  Governing  Factor 

“.Mr.  Shanahan's  paper  is  a  lusty  infant 
atid  it  is  with  personable  pride  that  he  may 
IKiitit  out  the  f.ict  that  his  ‘readers'  receive  not 
quatiliiy  but  something  less  tangible  in  ex¬ 
change  for  two  of  the  smallest  units  of  ‘coin 
of  the  realm'  and  still  buy.  Can  we  ctiticlude 
then,  that  it  is  not  particularly  liecaiise  ot 
their  belief  that  they  are  getting  wh.at  they 
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want,  but  because  habit  becomes  custom  and  2c 
happens  to  be  the  lowest  price  at  which  any 
daily,  regardless  of  page  size,  has  been  sold 
in  his  town  for  many  years.  Perhaps  the  su» 
preme  test  might  be  in  these  chaotic  times 
whether  or  not  he  could  sell  half  as  many 
pages  ff»r  Ic  to  double  his  present  ^r^der- 
ship. 

“A  few  shrewd  stuilents  of  newspaper  read* 
ing  habits  have  been  crusading  for  change  in 
presentation  of  new’s  an«!  pictures,  as  well  as 
smaller  page  size  for  convenience  of  handling 
and  easier  rea<!ing,  for  longer  than  a  decade. 
Economy  in  publishing  «luring  the  next  ten 
years  may  demand  further  conservation  of 
newsprint  and  a  more  concise  type  of  news 
presentation.  Page  sizes  may  eventually 
shrink  in  this  pn>cess  of  evolution,  but  no 
doubt,  the  public  will  continue  to  dirterentiate 
as  they  do  today  betwt‘en  one  type  of  daily 
and  another,  although  newspapers  then  may 
he  on  a  par  as  to  their  value  and  usefulness  on 
rainy  afternomis  at  the  i>all  paik.  as  pantry 
•ihelf  covers  or,  in  the  final  analysis,  as  wrap¬ 
pings  for  garbage.** 

Summer  Outings  Popular 

TYPICAL  of  many  summer  outings 

planned  for  newspaper  carrier  boys 
was  the  recent  three-day  event 
taged  by  the  Haviilton  (O.)  Journal- 
News  ior  140  carrier-salesmen  at  Camp 
Campbell  Card  on  the  Miami  River. 
The  fifth  annual  outing  reached  its 
peak  at  the  Saturday  night  banquet  at 
which  Homer  Card,  publisher  of  the 
the  Journal-News  and  donor  of  the 
camp,  and  Floyd  A.  Brown,  circula¬ 
tion  manafger,  were  the  principal 
speakers. 

The  camp  is  a  gift  of  Mr.  Card,  in 
memory  of  his  son,  Campbell,  who 
died  in  1921.  It  is  considered  a  model 
boys’  camp  and  has  been  given  to  the 
Hamilton  Y.  M.  C.  A.  Once  a  year. 
Journal  -  News  carrier  -  salesmen  are 
guests  of  the  fwpier  for  a  three-day 
outing.  In  addition  to  the  camping 
trip,  the  Journal-News  sponsors  a 
carrier  boy's  basketball  league,  en¬ 
ters  a  team  of  carriers  in  the  local 
Knot  Hole  softball  league,  and  stages 
various  special  outings  during  the 
year. 

“We  have  maintained  a  coverage  of 
nearly  100%,  a  paper  sold  for  every 
house  in  the  city,  for  several  years,” 
writes  Mr.  Brown.  “At  present,  in 
spite  of  the  business  recession,  we  are 
showing  a  slight  gain  over  a  year  ago. 
This  has  been  accomplished  by  boy 
solicitation  alone. 

“This  newspaper  has  not  for  the 
past  year  maintained  a  single  adult 
solicitor.” 

Other  Carrier  Outings 

Other  carrier  boy  outings  coming  to 
our  attention  including  the  following: 

The  Columbus  Dispatch  is  conduct¬ 
ing  a  one-day  outing  to  Cedar  Point, 
Ohio’s  summer  playground  on  Lake 
Erie,  for  carriers  who  qualify  under 
a  contest  plan.  ...  St.  Paul  Dispatch- 
Pioneer  Press  will  hold  its  14th  annual 
city  carrier-salesmen’s  excursion  to 
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the  Wisconsin  Dells  on  Sunday,  Aug. 
7.  The  boys  will  go  by  special  train. 
All  city  carriers  obtaining  seven  three- 
month  orders  will  be  eligible  for  the 
trip.  .  .  .  Stockton  (Cal.)  Record  car¬ 
riers  are  busily  engaged  in  a  sub¬ 
scription  contest  in  order  to  qualify 
for  the  10-day  camping  trip  to  Lake 
Alpine  camp,  or  a  visit  to  the 
studios  in  Hollywood.  .  .  .  Ninety 
Nashville  Banner  country  carriers 
went  by  streamlined  busses  on  a  four- 
day  swing  around  Elast  Tennessee. 
Sixty  city  carriers  made  the  same  trip 
at  another  time,  30  were  white  car¬ 
riers  who  went  one  week  and  30  were 
colored  carriers  who  went  several  days 
later.  Three  hundred  city  carriers 
made  an  all-day  trip  to  Dundar  Cave, 
a  popular  resort  45  miles  from  Nash¬ 
ville.  The  boys  have  just  completed 
a  vacation  trip  contest.  ...  On  June 
28,  three  Omaha  World-Herald  car¬ 
riers — Billy  McNeff,  Hastings,  Neb.; 
Clifford  Eaton,  Cozad,  Neb.,  and  Billy 
Kline,  Cambridge,  Neb. — participated 
on  the  N.  B.  C.  Jamboree  program. 
Each  boy  was  questioned  by  Don  Mc¬ 
Neil  and  each  of  them  stated  that  this 
was  a  real  experience.  These  boys 
were  of  a  group  of  more  than  200, 
who  spent  four  and  a  half  days  in 
Chicago  and  Milwaukee  on  a  vacation 
trip. 

Upholds  Carrier's  Lease 
WORD  was  received  this  week  from 
the  Inland  Daily  Press  Association 
that  U.  S.  Bureau  of  Internal  Revenue 
has  upheld  the  Flint  (Mich.)  Journal's 
contract  form  for  carriers  or  agents. 
This  form  was  recommended  to  E.  R. 
Chapman,  Journal  publisher,  by  Elisha 
Hanson,  ANPA  attorney.  We  repro¬ 
duce  the  agent’s  or  carrier’s  lease 
form,  which  is  supplemented  by  an 
agent’s  or  carrier’s  bond  agreement, 
report  blank  and  deposit  form,  as  fol¬ 
lows: 


Route  No . 

AGENT'S  OR  CARRIER’S  LEASE 
Date . 193 

The  undersigned  acknowledges  receipt  -n- 
the  ELINT  JOURNAL,  of  Flint,  Michigar 
of  a  list  of  subscribers  who  purchase  ;r 
FLINT  JOURNAL  and  who  live  on  a  ce 

tain  paper  route  in . 

which  list  of  subscriliers  and  pajier  route 
hereby  leased  to  me  by  the  FLINT  JOL’R.Na 
and  in  consideration  thereof  I  hereby  agree  • 
and  with  the  FLINT  JOURN.XL  as  follows; 

(1)  That  I  will  sell  and  regularly  ar 
promptly  deliver  the  FLINT  JOURX.XL  • 
all  of  said  subscribers,  at  the  establisheii  ra 
therefore. 

(2)  That  I  will  not  sell  or  deliver  any  ■> 
newspaper  to  any  person  without  the  Ar-. 
consent  of  the  FLINT  JOURX.M.. 

(.1)  That  I  will  do  all  in  my  power  to: 
mote  and  extend  the  circulation  of  the  FI  IN' 
JOURNAL. 

(4)  That  prior  to  giving  up  said  :  :• 
route  I  will  give  the  FLINT  JOl’KX.XL  * 
weeks'  notice  of  niy  intention  so  to  do. 

(5)  That  I  will  not  turn  over  said  list 
subscriliers  to  any  person  nor  disclose  • 
name  of  any  subscriber  for  the  FLINT  JOU 
N.\L  without  first  obtaining  the  consent 
the  FLINT  JOURNAL. 

(6)  That  I  have  not  paid  any  money 
any  person  for  this  list  of  subscriliers  and  r 
I  will  not  sell  it  to  any  person  or  [lersons ; 
any  money.  That  I  will  not  collect  in  a 
vaiice  from  any  of  my  suliscriliers.  Tr: 
should  1  do  so  I  shall  lieconie  responsible  : 
any  such  amount  under  my  hond  and 
posit. 

(7)  That  I  will  regularly  and  promptly  ■ 

each  .  for  all  copies  of  : 

FLINT  JOURNAL  sent  to  me  in  ac:  'i  ; 
with  my  orders,  at  the  established  wh 
rate. 

(8)  The  FLINT  JOURNAL  may  .a-; 
this  lease  at  any  time  for  good  and 
reason  and  when  so  cancelled  I  agree  to  ;  •: 
with  turn  over  to  the  FLINT  JOURN.XL 
its  authorized  representative,  the  names  of : 
subscribers  to  w  horn  I  had  been  delivering  ' 
FLINT  JOURN.XL  and  I  agree  to  keep 
written  list  of  all  such  persons  with  :  ' 
street  addresses  anil  that  such  written  ; 
shall  be  the  property  of  the  FLINT  JOUR.NAl 

Carrier’s  Signature . 

Complete  copies  of  these  agree 
merits  can  be  obtained  from  Inlan 
Secretary  John  L.  Meyer  in  Chicagi 
or  from  Mr.  Chapman. 


Vlan  NOW.../or 

INCREASED  CIRCULATION 

this  Fall 


Make  this  fall  show  a  sharp  rise 
in  circulation.  Investigate  now 
our  exclusive  contest  promotion 
plans,  which  require  no  cash 
outlay  on  the  part  of  the  news¬ 
paper.  We  are  at  present  re¬ 
ceiving  inquiries  from  all  parts 
of  the  country,  and  should  be 
pleased  to  send  you  details  con¬ 
cerning  contests  open  for  your 
territory. 

Publishers  service  co. 

INCORPORATED 

75  West  Street  New  York,  N. 


for  JULY  2  3,  1938 
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More  ADVERTISING  To  You! 


Fall  and  winter  advertising  revenue  CAIS  be  excellent,  but  you  may 
not  get  a  linage  gain  automatically.  You  hove  to  promote  advertising . . . 
sell  advertising  .  .  .  create  advertising. 

There  is  a  notable  return  of  confidence  in  basic  economic  trends.  During 
the  next  few  months,  new  automobile  models  will  be  in  production  with 
resulting  stimulation  to  steel,  tires,  glass  and  other  related  products.  Direct 
buying  of  farm  products  and  clothing  by  the  Government  surely  will  in¬ 
crease  public  buying  power.  The  volume  of  new  financing  indicates  a 
great  surplus  of  capital  now  seeking  investment.  Already  there  are  cer¬ 
tain  signs  of  a  great  revival  of  residential  building. 

Advertising  campaigns  involving  millions  of  dollars  are  now  being 
planned.  But  this  advertising  is  not  placed  uniformly  throughout  the 
country.  Some  states,  some  cities,  some  newspapers  are  favored  over 
others.  The  time  to  sell  is  NOW  .  .  .  before  the  lists  ore  approved  and 
closed.  It  will  cost  you  money  to  be  late.  Bellyaching  about  politics  is 
a  serious  waste  of  time.  Whether  the  Administration's  activities  are  right 
or  wrong  is  not  the  immediate  business  problem.  Promulgating  political 
prejudice  doesn't  produce  profits.  As  business  men,  you  want  to  close 
orders  and  sign  contracts. 


In  promoting  national  advertising,  EDITOR  &  PUBLISHER  offers  more  power 
to  you  .  .  .  more  rulvertisinf*  io  you.  EDITOR  &  PUBLISHER  warns  you  to 
beware  of  wasteful  waiting,  urges  you  to  promote  your  newspaper 
now.  Don't  just  coast  along.  It's  costly  and  dangerous.  Advertisers  and 
agencies  watch  EDITOR  &  PUBLISHER  for  news  of  active  markets  and 
active  newspapers.  Better  be  on  hand  with  strong,  convincing  promotion 
when  the  roll  is  called.  Use  advertising  to  sell  advertising. 
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Five  Sarno  Brothers  Train 
Family’s  6th  News  Photog 

By  JACK  PRICE 

THE  SARNO  FAMILY  is  probably  Six-20.  This  camera  opens  the  ave- 
the  only  one  which  may  boast  of  nue  to  new  possibilities  in  the  news- 
five  active  newspaper  cameramen,  paper  field.  Eastman  scientists  have 
There  are  seven  Sarno  sons.  The  old-  accomplished  the  amazing  feat  of 
est  one,  James,  has  taken  over  the  coupling  die  lens  diaphragm  with  a 
duties  as  head  of  the  family  and  is  photo-electric  cell, 
operating  his  late  father’s  contracting  The  coupling  device  is  arranged  to 
bu-siness.  The  youngest.  Arthur,  is  stop  the  lens  down  according  to  the 
still  in  high  school  but  as  soon  as  he  light  conditions  under  which  a  picture 
graduates  he  will  enter  the  profession  is  to  be  exposed.  This  form  of  syn- 
with  his  five  brothers.  Dick,  Tony,  chronization  is  automatically  con- 
John.  Henry  and  Jern,-.  trolled.  The  operator  need  only  set 

Dick  was  the  first  of  the  Sarno  clan  his  shutter  for  the  speed  desired  and 
to  enter  the  newspaper  picture  busi-  the  lens  is  closed  down  to  the  neces- 
ness.  He  started  as  an  apprentice  sarj’  “stop”  by  the  action  of  the  photo 
with  a  picture  syndicate  about  18  electric  cell.  The  shutter  speeds  range 
years  ago.  He  is  now  considered  an  from  1  ,'25th  of  a  second  up  to  1  ■  200th. 
ace  cameraman  on  the  Neic  York  The  exposures  are  2^4  x  3*4  in  size. 


News  photographers  all  are  these  brothers.  Lett  to  right:  Dick  Sarno,  New  York  , 
Mirror;  Tony,  International  News  Photos:  Henry,  John  and  Jerry,  all  three  of  whor 
are  employed  by  the  Yonkers  Herald-Statesman. 

photographer  shooting  scenes  of  a  Reduces  Color  Processes 
show  need  not  be  in  the  first  row  at  THE  NEW  Dufaycolor  Film  Conipdny 


Daily  Mirror.  As  soon  as  Dick  had  Slower  spjeeds  may  also  be  had  by  a  the  theatre  and  attract  undue  atten- 


has  informed  xis  that  it  has  reduce. 


learned  enough  of  the  profession  to  simple  adjustment. 


tion. 


the  processing  stages  of  its  colorf.l.T.; 


cover  an  assignment  on  his  own,  he  The  ingenious  camera  is  made  of 


The  step  eliminated  is  the  fixing  bai' 


started  instructing  his  brother  Tony. 
In  less  than  two  years,  Tony  secured 
a  position  with  the  same  organization 
and  he,  too,  rose  rapidly.  He  is  now 
an  ace  photographer  with  Interna¬ 
tional  News  Photos. 

Three  in  Yonkers 

Next  Sarno  brother  to  take  up  the 
profession  was  Henrj’,  who  had  been 
schooled  by  the  older  Sarnos.  He  is 
now  staff  cameraman  for  the  Yonkers 
(N.  Y.)  Herald-Statesman.  Then 

came  Henry  and  Jerry  successively. 
They  were  tutored  by  the  three  older 
brothers  and  they  also  are  now  em¬ 
ployed  by  the  Yonkers  newspaper. 

It  really  does  sound  stranger  than 
fiction  but  when  Arthur,  the  youngest 


light  metal  and  has  a  coupled  range 
finder  along  with  a  new  typ)e  of 
focusing  arrangement.  Its  simplicity 
of  operation  is  another  desirable  fea¬ 
ture.  According  to  present  repx)rts, 
the  Eastman  Kodak  Company  be¬ 
lieves  that  this  camera  will  eliminate 
many  of  the  difficulties  presented  to 
rep>orters  who  wish  to  take  their  own 
photographs  while  covering  an  as¬ 
signment. 

Photo-Electric  Cell 

MENDELSOHN,  the  manufacturer  of 
sp>eed  flash  synchronizers,  an¬ 
nounces  that  he  has  completed  a 
working  model  of  a  photo-electric  cell 
synchronizer  which  may  be  fitted  to 


Exclusive  Candidol  Agent 
MEDO  PHOTO  Supply  Company  of 
New  York  announces  it  is  exclusive 
agent  for  the  new  fine  grain  developier 
known  as  Candidol.  We  have  been 
informed  by  Medo's  release  that  this 
developier  will  help  solve  some  of 
the  hot  weather  problems  because  it 
will  perform  best  at  70  degrees 
Fahrenheit. 

Best  Sun-Lit  Pictures 
KALART  SYNCHRONIZER  Company 
informs  us  that  it  will  repeat  its 
annual  contest  for  the  best  sun-lit 
pictures  made  with  its  synchronizer. 
The  object  of  this  competition  is  to 
educate  the  camera  fan  to  the  use  of 


It  is  claimed  that  the  fixing  bath  tend: 
to  thin  the  color  values. 

Dufaycolor  also  informs  us  that  in 
kit  for  use  in  processing  requires  bn 
two  solutions.  In  using  this  kit,  it  i 
possible  to  make  use  of  the  first  de 
veloper  in  the  two  stages  of  devebp 
ment.  For  those  who  have  not  as  ye 
tried  the  new  emulsion,  it  is  stated 
Dufay’s  publication  that  the  new  coat 
ing  does  not  require  the  use  of  an; 
filter  for  outdoor  snapshots. 

In  a  recent  test  it  was  found  th 
the  new  emulsion  may  be  exposed  i: 
bright  sunlight  at  a  shutter  speed  o 
1,  200th  of  a  second  at  a  distance  ( 
15  feet  and  an  F.3.5  lens  with  ini 
aperture. 


brother,  graduates  from  high  school 
and  takes  his  place  alongside  of  his 
snapshooting  brothers,  it  may  be  truly 
called  a  phenomena.  The  boys  range 
in  age  from  16  to  34. 

Information  from  Releases 

MANY  PUBLICITY  releases  have 
been  piling  up  on  the  writer’s  desk. 
Some  of  them  were  of  no  interest  to 
the  newspaper  photographer  so  they 
were  discarded.  The  balance  is  now 
presented  for  the  reader’s  edification. 
This  department  assumes  no  spon¬ 
sorship  for  the  items.  In  any  event  it 
does  appear  to  be  a  grand  way  to  pass 
along  the  information. 

The  Eastman  Kodak  Company  has 
announced  the  introduction  of  new 
models  in  the  semi-professional  class 
of  cameras.  The  outstanding  new  de¬ 
velopment  from  their  laboratory  is 
the  streamlined  new  Super  Kodak 


present  type  models.  He  claims  that 
as  soon  as  he  can  “take  the  bugs  out” 
of  the  new  device  he  will  proceed 
with  a  precision  turned  piece  of 
mechanism. 

New  400  MM  Lens 

LEICA  ANNOUNCES  that  they  have 

a  new  400  mm  lens  which  can  be 
adjusted  to  any  of  its  cameras.  It  is 
a  telepho  lens  eqtiivalent  to  a  focal 
length  of  16  inches.  This  lens  will 
serve  for  the  miniature  camera  op¬ 
erator  who  desires  to  cover  sports  or 
assignments  where  long  range  lenses 
are  needed. 

This  lens  has  been  applied  to  the 
Leica  Gun  camera  for  use  in  making 
animal  or  bird  pictxires.  A  special 
reflex  housing  has  been  manufac¬ 
tured  to  fit  the  camera  which  uses 
this  Telyt  lens.  Incidentally,  we  have 
been  informed  that  with  this  lens,  the 


•  The  Tribune  has  more  circulation, 
daily  and  Sunday,  than  any  other 
Chicago  newspaper. 

•  Advertisers  place  more  linage  in 
the  Tribune  than  in  any  other  Chi¬ 
cago  newspaper. 

(!Iljica50  ^tibunje 


a^SYSTEMl 


CLINE  ELEC.  MFG.  CO. 

Chicago:  211  West  Wockcr  Drive 
New  York  220  East  42nd  Street 
Son  Francisco:  1st  Not'l  Bonk  Bldg 


making  studio  pictures  in  bright  sun¬ 
light.  By  using  the  speed  flash  syn¬ 
chronizer  under  such  circumstances, 
it  is  claimed  that  iinusual  effects  are 
obtained.  This  method  also  elimi¬ 
nates  deep  shadows  in  the  foregroimd 
and  under  large  hats.  Cash  prizes 
ranging  from  $5  to  $50  will  be  given. 


The  Toughest 
Assignment . . . 

for  any  omployor  on 

.  .  .  nowspopors 
.  .  .  pross  associations 
.  .  .  magaiinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 3S  East  Wackar  Drive 
Los  Aagelas— 23t7  Teviot  Straat 


"I'D  LIKE  TO  STAY 
AT  THE  WALDORF 
BUT  " 

But  what?  We  think  we  can 
guess:  You  are  probably 
deceived  by  The  Waldorf's 
fame  into  thinking  that 
staying  at  this  hotel 
will  considerably  in¬ 
crease  the  cost  of  your 
Hew  York  trip.  It  won't. 
To  prove  this  fact,  we 
have  prepared  a  little 
book  of  budgets  called: 
"How  to  Budget  a  Trip  to 
New  York." 

Send  for  Booklet  128 
"HOW  TO  BUDGET  A  TRIP 
TO  NEW  YORK" 
and  Calendar  of  Special  Events 


The  earliest  known  attempt,  in  America,  to  estab¬ 
lish  a  regularly  issued  newspaper  took  place  in 
New  England  in  1690.  Today  throughout  New 
England  are  published  some  of  the  oldest  and  best 
known  newspapers.  New  England  newspapers 
are  institutions  deep  in  the  hearts  of  all  New  Eng¬ 
landers.  In  Yankeeland,  dealers  and  consumers 
both  respond  most  quickly  and  surely  to  daily 
NEWSPAPER  advertising. 

Through  NEWSPAPER  advertising,  you  can  sell  in 
New  England  in  any  year,  in  any  season.  Right 
now,  thousands  of  New  England  tourists  from  other 
states  are  providing  for  New  England  newspaper 
advertisers  an  important  extra  dividend.  Here  is 
an  opportunity  no  advertiser  should  miss. 

An  aggressive  NEWSPAPER  advertising  campaign 
in  New  England  this  year  is  eminently  safe  pro¬ 
cedure  even  for  those  manufacturers  who  still  may 
be  bearish  on  general  conditions.  Campaigns  in 
New  England  newspapers  have  the  habit  of  paying 
out.  And  New  England  newspapers  offer  highly 
efficient  and  modem  co-operation. 


CONSULT  ANY  OF  THESE  NEW 
ENGLAND  NEWSPAPERS  FOR 
MARKET  FACTS  AND  MER¬ 
CHANDISING  AID 

MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express,  Sunday  Telegram 
(MftES) 

NEW  HAMPSHIRE 

Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  Union-l.eader  (M&E) 

VERMONT 

Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M> 

St.  Johnsbury  Caledonian-Record  (E) 

MASSACHUSETTS 

Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald- Traveler  (ME) 

Boston  Post  (M) 

Boston  Post  (S) 

Boston  Record-Ameiican  (ME) 

Brockton  Enterprise-Times  (£) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (£) 

Haverhill  (lazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 

Lowell  Courier-Citizen  and  Evening  Leader  (MAE) 
Lynn  Item  (E) 

New  Bedford  Standard  Times  and  Mercury  (MAE) 
New  Bedford  Sunday  Standard  Times  (S) 
Newburyport  Daily  News  (E) 

North  Adams  Transcript  (E) 

Pittsfield  Eagle  (E) 

Quincy  Patriot  ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telegram  and  Evening  Gazette  (MAE) 
Worcester  Sunday  Telegram  (S) 

RHODE  ISLAND 

Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M> 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Daily  Times  (E) 
Westerly  Sun  (EAS) 

Woonsocket  Call  (E) 

CONNECTICUT 

Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (EAS) 

New  Iiondon  Day  (E) 

Norwich  Bulletin  and  Record  (MAE) 

Stamford  Advocate  (E) 

Waterbnry  Republican  A  American  (MAE) 
Waterbury  Republican  A  American  (EAS) 


Ews paper  news 


Editor  Backs  Rival  DIRECT  TRADE  ZONE 

rsi  veteran  newspapermen  are 

wl  Jvin  lOr  Vi/OIl^rSSS  heads  of  the  United  States  Foreign 

Washington,  D.  C.,  July  19— When  Trade  Zone  No.  2,  the  second  author- 
Elditor  Richard  McAllister  Smith  of  i2ed  in  the  United  States  under  the 
the  weekly  Arlington  (Va.)  Courier,  Cellar  Act,  which  was 
came  out  in  support  of  William  E. 

Dodd,  Jr.,  as  a  candidate  for  Con¬ 
gress  in  opposition  to  the  editor’s 
cousin,  Representative  Howard  W. 

Smith,  he  laid  the  foundation  for  one 
of  the  most  unusual  political  stories 
of  1938. 

Editor  Smith  tells  the  whole  story 
on  the  first  page  of  the  current  week’s 
edition  under  a  banner  headline,  “A 


opened  this  “uction  ot  a  new  ariicie,  enaoies  us  to 
week  in  Mobile,  Ala.  Trade  Zone  No.  f^tain  distribution  much  more  quick- 
1  is  in  New  York.  They  are  Fred-  \  sometimes  by  offering 

erick  I.  Thompson,  publisher.  Mobile  ®  m  the  news- 

Alabama  JourZl,  who  becomes  di-  sometimes  without  such 

rector  of  the  zone  and  W.  M.  Walker, 

a  financial  writer  on  the  New  York  Immediat*  Response 

Times,  Herald  Tribune  and  World-  “We  find  also  that  response  to  news- 
Telegram  before  he  went  to  Mobile  paper  advertising  is  not  delayed.  On 
13  years  ago.  Mr.  Thompson  will  re-  the  contrary,  it  is  usually  spiontaneous. 
main  as  publisher  of  the  Alabama  This  is  particularly  desirable  on  nu- 
Journal.  merous  occasions,  such  as  seasonal  ad- 

■  vertising  at  graduation,  school  open- 

PAPERS  FLOWN  TO  U.  S.  ^"8  ^nd  Christmas. 

.  .  During  the  depression,  we  found 

Clarence  H.  R.  Gillis,  U,  S.  reore-  newspaper  advertising  of  great  as- 
sentative  for  William  Daw^n  &  Sons  gigtanefe  to  us  in  the  liquidation  of 
Ltd.,  distributor  of  British  news-  of  Parker  Duofold  pens,  which 

papers,  reported  that  a  ^pment  of  desired  in  preparation  of  the  in- 

about  half  a  ton  of  English  new^a-  troduction  of  our  new  Parker  Vacu- 
pers  to  the  U.  S.  and  Canada  m  Bn-  he  stated, 

t^n  s  pick-a-back  plane  had  arrived  "Xhe  advantage  of  local  coverage 
Thurday  at  Boucherville  near  Mon-  newspapers  ap- 

treal.  As  the  result  of  the  rapid  de-  dealers,”  he  said.  “It  has 

hvery,  newsboys  were  to  be  sent  into  practice  to  break  down  this 

Times  Square  and  other  central  points  by  cities,  together  with  the 

in  New  York  on  Friday,  bearing  ^  Average  in  these  same 

the  c^tomary  English  me^boy  post- 

ers.  The  stunt  inaugurated  a  dr  ve  tbe  amount  of  advertising 

to  mcrea^  the  distributi^  rS  b^ng  d^e  in  their  localities.” 
periodicals  in  this  country,  Mr.  GiUis  ^  ^  Frederick,  formerly 


Ct)f  larlington  Courier 


I  Representative  Smith  Hlames  Arlington 
I  Courier  Fdr  Dodd  (^ndidacy;  (^ll>  I.oan 

I  (X)l  RIKK  WSWFRS  (  ONORI  V.Vt.\W  M  <  I  s  VllONS  I 
i  THAT  ^  ^RI.^  ^  AVn  l>01>l>  IH  11  RhS  WKRl  TAKUr 


position.'  John  -S.  Knight  is  pub¬ 
lisher  of  both  papers. 

Harold  Aston,  assistant  foreman  of 
the  Akron  Times-Press  composing 
room,  has  been  advanced  to  the  fore- 
manship,  succeeding  Leon  Link,  who 
transferred  to  the  Cleveland  Plain 
Dealer  as  mechanical  superintendent. 

Woodard  has  been  with  the  Beacon  Debt  Is  Paid  in  Full.”  Directly  below  of  Parole  of  which  he  has  been  a  mem-  George  S.  Parker,  founder  of  I 

Journal  since  1915.  Starting  as  an  is  a  reproduction  (ff  a  letter  typed  on  ber  since  1935.  He  was  formerly  city  pany,  became  chairman  of  th 

operator,  he  became  assistant  foreman  Congressional  stationery  and  tearing  editor  of  the  old  morning  Sun  and  The  latter  died  July  19,  1937, 

in  1918,  and  when  the  Beacon  Journal  the  signature  of  his  legislator-cousin, 

took  over  its  present  new  building  in  addressed  to  “Dear  Dick.”  It  reads; 

1927,  he  became  foreman  with  Reese  “As  I  have  opposition  in  the  Demo¬ 
taking  the  mechanical  superintend-  cratic  primary  owing,  I  believe,  large- 
ency.  ly  to  the  unfriendly  attitude  of  your 

Aston  has  been  assistant  in  the  newspaper,  I  will  be  glad  if  you  will 

composing  room  at  the  Times-Press  return  to  me  the  $500  which  I  loaned 

since  the  consolidation  of  the  Akron  you  to  keep  it  afloat,  as  I  can  use  it 

Times  and  the  Akron  Press  in  1925.  very  well  in  my  campaign.” 

He  has  teen  a  printer  in  Akron  for  Bank  Check  Reproduced 

25  ye^s.  His  chief  claim  to  fame  out-  publisher  Smith  reproduced  under 

side  the  composmg  room  is  as  a  ^^is  letter  a  bank  check  made  to  How- 

tewler,  holding  a  high  mark  m  the  ^  in  the  amount  of  $500,  pictures”  similar  to  those  of  comic 

Akron  area  as  a  k^gler.  discharging  his  debt,  and  in  a  first  sections. 

Link  came  to  the  Tmies  Press  from  editorial,  commented:  “Mr.  Say*  Newspaper.  Vital 

the  Des  Momes  Register  two  years  Howard  W.  Smith  is  a  relative  of  the  Mr.  Parker,  in  discussing  his  com- 
,  editor  of  this  newspaper.  He  loaned  pany’s  advertising  program  with  Edi- 

ROW  A  TFT?  FTRIVI  editor  of  this  paper  $500.  It  was  a  tor  &  Publisher  in  1934,  declared  the 

_  ^  XT  7  X  j  personal  loan,  and  neither  Mr.  Smith  firm  feels  newspapers  are  vital  in 

Bowater-Lloyd  Newfoundl^d,  Ltd.,  nor  the  Courier  need  be  ashamed  of  reaching  a  mass  market, 
a  new  company  formed  by  Bolsters  it.  .  .  .  This  is  now  a  profitable  prop-  “We  find  that  newspapers  are  par- 

Paper  Mills  to  acquire  the  issued  grty  and  we  can  pay  Mr.  Smith’s  debt  ticularly  useful  and  valuable  where 

common  share  capital  of  International  without  difficulty.”  one  is  introducing  a  new  product,  or 

Power  and  Paper  Comply  of  New-  The  Arlington  Courier  has  been  a  new  model,  or  is  conducting  test 

oun  and  was  ani^nced  m  London,  published  for  approximately  one  year,  campaigns,”  he  said.  “Of  course,  we 

Eng.,  this  week.  The  new  company  a  ^  Kb’ 

will  have  a  share  capital  of  500,000  GUUDSMEN  CLEARED 
shares  of  £1  each,  and  will  issue  t  a  t  i  m  x*  •  ■  i 

£1.250,000  of  4>27r  guaranteed  first  x  w^r  21— Municipal 

debenture  stock  at  £98  per  £100  face 

Morgan  Hull,  guild  organizer;  Phillip 
a  Connelly,  Los  Angeles  Newspaper 

Guild  president,  and  Roger  Johnson 
cf  charges  of  violating  the  city’s  hand¬ 
bill  ordinance  in  connection  with  the 
Hollywood  Citizen  News  strike. 


Parker  Sells  38% 
of  Fountain  Pens 

continued  from  page  5 


THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


ABSORBS  WEEKLY 

The  Tyrone  (Pa.)  Daily  Herald, 
which  on  May  1  purchased  the  Ty¬ 
rone  Times,  a  weekly,  will  merge  the 
two  papers  on  Aug.  1  as  the  Tyrone 
Herald.  The  plant  and  equipment  of 
the  Tyrone  Times  has  b^n  moved 
to  Williamsburg,  Pa.,  and  beginning 
July  22  the  paper  will  be  published 
as  the  Williamsburg  Journal,  a  week¬ 
ly.  Benjamin  C.  Jones,  owner  of  the 
Tyrone  Herald,  will  also  be  publisher 
of  the  weekly. 

RAISES  AD  RATE 

’The  Staunton  CVa.)  Evening  Leader 
and  News  Leader  has  announced  a 
rate  increase  on  national  advertising 
from  four  and  a  half  to  five  cents, 
combination,  effective  Oct.  1. 


SYDNEY,  AUSTRALIA 

The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRALIA 


li^TERlVATIOIVAL 

SERVICE 

Sydney  R.  Clarke 


accelerates 
production 
and  improves 
presswork 


Travei  Experts 


Hew  Tork  BepreMotatlTs: 

A.  T.  Henderson  Company,  Ine. 
561  Fifth  ATODoe  New  York,  i 
VAnderhUt  8-4700 
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and  city  copy  much  in  the  usual  man- 
NpWS  Olossificcrtion  ner  of  a  copy  desk  man,  for  the  city 
-  .  XJ**  editor  diagrams  his  own  pages.  The 

MCIK6S  nit  makeup  man  is  M.  L.  Fairey. 

continued  from  page  3  The  decidedly  minor  classifications, 

_ which  may  drop  out  of  the  paper  for 

days  at  a  time,  are  not  anchored  to 
The  city  desk  is  affected  only  in  ^my  one  man. 
that  some  stories  whose  topical  in-  -pj^g  Times- Dispatch  does  not  hold 
terest  exceeds  their  local  significance  that  its  design  is  yet  perfected, 
are  routed  to  their  proper  classifica-  Changes  are  not  barred.  Many  have 
tions  instead  of  going  into  State  and  been  made  since  the  beginning  of  the 
City.  Final  judgment  on  the  dei»rt-  jjgy,  plan.  The  department  called 
ment  in  which  a  piece  of  news  is  to  Education,  for  example,  was  abolished 
be  displayed  rests  with  the  head  of  because  it  was  coming  to  be  a  re- 
•Jie  copy  desk.  The  State  editor  is  pository  for  junk.  The  inclination 
attached  to  the  city  desk  and  his  copy  ^35  pyt  every  high  school  class 
goes  through  the  ctoy  or  night  city  election  in  Education.  Now,  such  per- 
editor  before  reaching  the  universal  sonal  news  classifies  as  State  and 
desk.  City;  genuine  education  stories,  such 


editor  before  reaching  the  universal  sonal  news  classifies  as  State  an( 
desk.  City;  genuine  education  stories,  sucl 

•Whatever  the  public’s  reaction,  33  3  convention  of  the  National  Edu 


the  classified  system  represents  ; 
gain  in  prestige  for  the  copyreader. 


cation  Association,  go  in  National 
Affairs,  or,  if  slanted  in  some  other 


commented  Slot  Man  Trimble.  ^  Upon  direction,  in  Science  or  Other  States, 
the  acquisition  of  the  responsibility  of  Most  of  toe  routine  stuff  about  “school 
acting  as  telegraph  editor  for  his  daily  activities”  goes  on  the  Sunday  school 
classification,  the  reader  who  formerly  page;  that  of  spot  value  falls  to  State 
did  no  more  than  check  copy  for  fac-  3j3d  City 

mal  and  grammatical  errors  and  wrote  Simplificafion 

a  designated  nead  is  called  upon  -m.  .  j  u  u  .  j  •  i- 

to  use  his  news  judgment  to  the  The  trend  has  beem  toward  simpli- 
uUest  'i  '  .......  .  ncation.  Press  &  Letters,  and  Music 

‘  'The  responsibUity  '  is  his  as  to  ^nd  Art  have  been  impressed  into 
whether  a  story  should  be  cut  to  four  The  Arts.  Aviation  has  been  elimi- 
inches  or  allowed  to  run  a  half  col-  "fjed.  A  plane  wreck  now  goes  into 
umn,  whether  files  should  be  resorted  Other  States  (unless,  of  course  its 
to  in  order  to  elaborate  upon  a  bit  the  first  page),  expansion  of  an 
of  wire  copy,  whether  two  stories  a»U»lane  factory  goes  into  Commerce 
should  be  written  into  one,  etc.  And  ^nd  Industry,  a  new  t^hnical  air- 
because  the  copyreader  is  responsible  ptane  development  into  Scieitae,  U.  S. 
for  the  same  classification  daily,  a  maneuvers  mto  National, 

farsightedness-not  otherwise  a  ma-  There  is  no  hard  and  fast  rule;  toe 
jor  adjunct-and  a  keen  analysis  of  ^*tors  use  their  own  judgment  as  to 
minor  as  well  as  major  developments  '^^ere  the  preponderant  mterest  of 


are  primary  essentials. 

All  Specialists  Now 


each  story  lies. 

The  departments  listed  in  the  front 
page  index  (it’s  headed  “On  toe  In- 


With  added  responsibility  has  side”)  are  Agriculture,  Animals, 
come  a  greater  interest  in  work,  for  Amusements,  The  Arts,  Commente- 
that  behind-the-scenes  worker  of  toe  tors.  Commerce  &  Industry,  Editori- 
newspaper  has  emerged  as  Sir  Knight  3IS,  Foreign  Affairs,  Labor,  National 
of  the  Green  Visor,  a  man  of  author-  Affairs,  Obituaries,  Other  States, 
ity  to  be  consulted  on  foreign  or  na-  Radio,  Religion,  Sciences,  Sports, 
tional  affairs,  the  sciences  or  what-  state  &  City,  Women’s  Pages.  All  of 


ever  his  specialty  may  be. 


these  do  not  necessarily  appear  every 


Shorts  are  weeded  out  and  the  best 
that  are  independent  of  top  stories 


“After  running  through  toe  day  day. 

«^iy  and  closely  scanning  the  night  If  there  are  no  worthwhile  stor- 
reports,  each  man  around  toe  rim  ies  on  any  day  about  toe  birds  and 
submits  to  the  news  editor  in  the  beasts,  for  instance,  there  is  no  Ani- 
slot  stories  for  page  one  and  estimates  mals  grouping.  State  and  City,  Na- 
the  total  amount  of  space  needed  for  tional  Affairs  and  Foreign  Affairs 
his  classification.  Following  the  con-  usually  are  the  largest  departments, 
ference  between  the  executive  editor,  Mr.  Dure  regards  the  plan  as  still 
the  head  of  the  desk  and  the  city  edi-  experimental.  This  does  not  mean 
tor,  the  men  around  the  rim  are  ap-  there  is  any  thought  that  the  “de- 
portioned  their  pages.  Their  copy  partment  store”  might  become  again 
returned  to  them,  the  various  “spe-  an  old-fashioned  “general  store.”  It 
cialists”  diagram  their  top  stories  and  does  mean  that  further  departures 
pictures  on  the  inside  of  toe  paper,  from  conventional  journalism  may 
Follow  stories  are  indicated  as  well,  be  made. 


Sect  Page  1  Interpretive  Summary 

“We  do  not  advance  our  present 


._j  .  ^  ^  ,  VTC  ULT  iiui  ctuvciiicx;  uui  ultraviii 

^ctures  are  set  up  in  type  to  be  best  solution  of  the 

nSTtoooLs^^  ^  problem  of  classification,”  Mr.  Dure 

Jt  is  inevitable  under  the  system  we  are  coming  more 

^t  a  c  assification  at  times  will  be  more,  I  think,  to  recognize  that 

Silp  Herbert  Brucker  of  Columbia  Uni- 

SSLi  r  ^  •  versity  may  be  on  the  right  track,  and 

E  j  I  ^  judicious  jbat  ultimately  toe  most  logical  prac- 

Snp  ^’wi!'  7^";  tice  will  be  the  use  of  the  front  page 

come.  When  shorts  are  squeezed  out  .  •  x  .•  r  xu 

on  a  1  t  11  n  1  for  an  interpretive  summary  of  the 

a  normal  paper  of  110  columns,  •,  „  rp.-  .. 

i  !hp  lx...  •  xu  u  XX  t  inside  pages.  This  would  answer  the 

“le  loss  IS  rather  much  a  matter  of  .  x  -  t  x  x  _ 


fielder's  choice.” 

Personnel  of  Copy  Desk 


shortcomings  of  our  present  system: 
It  would  present  everything  —  abso¬ 
lutely  everything — on  the  front  page. 


AD  MAN  AND  BRTOE 

James  A.  Coveney,  partner  in  the  firm  of 
George  A.  McDevitt  Co.,  newspaper  ad¬ 
vertising  representatives,  and  the  former 
Miss  Margaret  Scully  of  Preport,  L  I.,  who 
were  married  July  16  in  a  surprise  cere¬ 
mony  at  Holy  Redeemer  Church,  Freeport. 
The  marriage  was  announced  at  a  wedding 
breakfast  at  Lido  Beach,  L.  I.  to  which  Mr. 
Coveney  had  invited  their  friends  to  meet 
another  bridal  couple  from  Boston.  Mrs. 
Coveney  Is  the  sister  of  his  first  wife  who 
died  1 1  years  ago. 

are  designed  in  large  measure  for 
‘artistic  absolutes,’  or  ‘dress.’  ” 

I  introduced  this  article  with  the 
results  of  a  small,  sample  survey  to 
substantiate  my  own  enthusiasm  for 
grouping  the  news  according  to  spe¬ 
cialized  and  geographical  interests. 
Mr.  Dure,  who  originated  the  plan  as 
it  applies  to  the  Times-Dispatch,  from 
modesty  or  a  conservative  nature, 
speaks  more  discreetly.  In  this  con¬ 
nection  he  said: 

Reader  Interest  Increased 

“It  is  difficult  to  ascertain  what  ef¬ 
fect  our  news  segregation  has  had  on 
toe  normal  reader.  When  the  new 
paper  was  inaugurated,  we  were 
overwhelmed  with  good  words.  Un¬ 
solicited,  both  readers  and  advertis¬ 
ers  phoned  and  sent  us  notes  of  ap¬ 
proval.  Times  -  Dispatch  circulation 
(98%  home-delivered)  is  not  easily 
affected,  however,  and  our  normal 
rate  of  growth  was  not  greatly  al¬ 
tered. 

“Since  that  time,  a  subscrip¬ 
tion  rate  increase  and  a  ‘recession’ 
have  distorted  comparisons.  We  be¬ 
lieve,  however,  that  news  segrega¬ 
tion  tends  to  increase  reader  interest 
— a  long-range  factor  that  ultimately 
will  tell.  We  base  this  belief  partly 
on  the  comments  of  people  who  have 
moved  out  of  town.  A  number  of 
these  have  discovered  that  classifica¬ 
tion  affected  their  reading  habits  to 
such  an  extent  that  they  are  irritated 
by  other  newspapers. 

“In  all  fairness,  it  should  be  said 
that  other  Virginia  newspapermen 
apijear  heartily  opposed  to  our  meth¬ 
ods  of  news  presentation.  The  objec¬ 
tions  usually  are  to  our  front  page 
with  few,  if  any,  runovers,  and  to 
the  general  plainness  of  our  appear¬ 
ance  (elimination  of  banks  and  trim¬ 
mings).  Whether  they  are  right,  only 
lime  can  tell.” 


"Is  It  Right  or  Wrong?” 
Special  Ad  Page 

The  Sacramento  (Cal.)  Union  last 
week  utilized  the  “true  or  false,” 
“right  or  wrong”  contest  method  to 
develop  a  novel  advertising  page. 

The  full  page  of  advertising  is  sold 
in  SVz-inch  two-column  boxes  for 
which  advertisers  are  billed  at  the 
regular  rate.  The  page  is  headed: 
“Is  it  right  or  wrong?”  Each  box  ad 
has  a  place  for  readers  to  check  the 
‘■yes’’  or  “no”  answer  to  the  question 
asked  in  the  ad.  For  instance: 
De  Luxe  Beauty  School  asks.  “Does 
this  school  make  it  easy  for  students 
to  learn  beauty  culture?”  Gene 
Hughes  Drug  Stores,  Inc.,  asks:  “Do 
the  big  chains  ever  undersell  these 
home-owned  drug  stores?’’  There 
were  14  ads  on  the  page. 

Each  reader  is  asked  to  check  the 
answers  and  reply  in  a  few  words 
why  each  ad  is  right  or  wrong.  First 
prize  for  the  best  answers  is  $5. 
There  are  ‘  five  prizes  of  $1  and  10 
prizes  of  a  pair  of  tickets  to  Fox- 
Senator  Theatre. 

L.  M.  Griswold,  assistant  advertis¬ 
ing  manager  of  the  Union,  told  Edi¬ 
tor  &  Publisher  he  had  never  sold  a 
page  more  easily.  It  is  planned  -  to 
run  the  page  once  more. 

WALLACE  NAMED  M.E. 

LeRoy  Wallace,  city  editor.  Council 
Bluffs  (la.)  Nonpareil,  has  been  named 
managing  editor,  succeeding  Clark  H. 
Galloway,  who  has  been  granted  a 
leave  of  absence  to  enter  the  employ 
of  the  regional  service  of  the  Asso¬ 
ciated  Press  at  Washington,  D.  C. 
Harry  Mauck,  Jr.,  reporter,  has  been 
named  city  editor.  At  a  staff  banquet 
in  honor  of  Mr.  Galloway  July  13  he 
was  presented  a  fountain  jjen.  Mr. 
Galloway  began  his  duties  with  the 
AP  on  July  18. 


1  Under  the  present  setup,  Howard  and  would  make  each  inside  classifi- 
^nard  and  William  Leverty  are  cation  complete,  since  no  stories  (ex- 
men,  the  former  swinging  in  cept,  possibly,  one  or  two)  would  be 
slot  and  toe  latter  on  makeup  carried  on  the  front  page, 
j  both  men  on  other  days  taking  “This  treatment  of  the  front  page 
!  ®ver  classifications  when  the  various  as  a  sort  of  extended  index  horrifies 
j  .specialists”  are  off.  Richard  Payne  most  people  with  whom  I  have  dis- 
l^^sponsible  for  national  affairs  and  cussed  it  because  of  the  association 
Jawr,  0.  G.  Moore  for  foreign  af-  of  indexes  with  dullness.  However,  I 
Ben  Johnson  for  markets  and  am  convinced  that  it  can  be  accom- 
■  Eor  other  plished  without  dullness;  moreover, 

■  ^tes  (a  classification  which  covers  that  by  the  abandonment  of  a  few 
Hl.^®Djthing  from  crime  news  to  po-  of  the  remaining  makeup  ‘rules’  it 
lii  I  events  not  of  national  or  local  can  be  made  even  more  attractive 
I  taracter ) .  Austin  Gilmour  reads  state  than  the  present  front  pages,  which 


EXPERIENCED  JOURNAL¬ 
IST  preferably  with  engineer¬ 
ing,  architectural  or  scientific 
training  ...  to  prepare  pub¬ 
licity  material  and  handle  press 
contacts  ...  a  permanent  posi¬ 
tion  with  an  attractive  future 
is  assured  the  right  man.  An¬ 
swer  by  letter  only  telling  your 
story  fully  to 

NORMAN  BEL  GEDDES  &  CO. 

128  East  37th  Street 
New  York  City 


The  Theatrical  Critic 
Noticed — 

that  he  got  an  unfailing  smile 
from  stage  people  whose  pictures 
had  been  printed.  He  remem¬ 
bered  occasions  when  it  had  been 
otherwise.  Good  humored  re¬ 
ception  made  his  page  more  in¬ 
teresting. 

Nosing  around  the  plant,  he 
saw  the  pink  stereo  mats  and 
learned  that  the  whole  back 
office  was  praising  what  Certi- 
fieds  had  done  for  the  paper. 

For  dtptndabU  stereotyping,  rely  on 
Certified  Mats,  made  in  iktU.S.A. 

CEIIIlFliD  DRV  MM  CORPORMION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 
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King  Features  Signs 
Lone  Ranger  Series 


(S.  C.)  Piedmont,  has  reversed  the  This  year  regular  staff  writers  will 


process  by  going  into  what  he  calls  continue  the  NEA  Service  columns 
the  Deep  North  to  write  a  series  of  during  vacations.  Paul  Ross,  of  the 


six  illustrated  articles  about  the  seamy  New  York  NEA  staff,  will  write  the 


By  MARLEN  E.  PEW.  Jr. 


side  of  industrial  conditions  in  Penn¬ 
sylvania,  New  York  and  New  Eng¬ 
land. 

His  articles,  appearing  in  the  Pied- 


“In  New  York”  column  for  George 
Ross;  Bill  Porter  will  take  over  for 
Paul  Harrison  in  Hollywood;  Jerr>’ 
Brondfleld  will  continue  Harry  Gray- 


mont,  also  are  being  syndicated  by  s  sports  column,  and  Willis  Thom- 
the  Piedmont  to  Atlanta  Constitution,  roving  NEA  reporter,  will  write 


A  CHARACTER  riding  a  wave  of  etc.,  as  they  actually  appeared  m  the  Birmingham  News,  Houston  Chron-  the  Washington  column  for  Rodney 
iuvenile  popularity  will  be  intro-  old  days.  The  human  incidents  in  the  icle,  Charlotte  News,  Winston-Salem  Dutcher. 

-  ^  ^  _ o _ i.  _ _ _  AC  AC  ttns/vsiA  «  t  .  .Tort-v  Tavlrkr  Wacnincrfnn 


duced  to  newspaper  syndication  Sept 
12  when  King  Features  will  release 


games  are  stressed,  as  well  as  unique  Journal,  Charleston  News  and  Cou-  •^®''ry  Taylor,  Washington  corn- 


occurrences  that  caused  rule  changes  rier,  Augusta  Chronicle,  Chattanooga  rnentator  for  the  National  Smia 


the  first  installment  of  “The  Lone  or  otherwise  helped  develop  the  game  News,  Gastonia  Gazette,  Texarkana  Syndicate,  whose  coltimn  is  published 


Ranger.” 


The  contract  was  signed  last  wwk  Feature 

J.  V.  Connolly,  president  of  King 


to  the  point  it  has  reached  today.  Gazette  and  News,  Hot  Springs  New  widely  in  the  weekly  press  throughout 


Era  and  El  Dorado  News-Times. 


Features,  and  George  W.  Trendle, 
president  of  The  Lone  Ranger  Cor- 


A  UNIQXJE  FEATURE-PAGE,  de-  _  .  ...  . 

signed  to  appear  on  Saturday  and  Corrigans  Adventure 


the  country,  is  making  a  tour  of  the 
west  speaking  before  farm  groups. 

Six  women  writers  of  the  Chicago 
Tribune-N.  Y.  News  Syndicate  have 


Lir»tion  Detroit  The  strip  will  be  to  urge  community  support  for  local  PICTURING  Douglas  Corrigan’s  flight  formed  a  team  to  compete  on  Dr. 

^  u  -n  artist  employed  by  churches,  was  inaugurated  by  the  to  Ireland  as  the  “stuff  comic  strips  Harry  Hagen’s  True  or  False  radio 

thp  I^ne  Ranger  Corporation.  At  Santa  Rosa  (Calif.)  Press- Democrat  are  made  of,”  the  AP  Feature  Service  program  on  NBC  July  25.  They  are 

first  it  will  appear  daily.  A  Sunday  on  July  16.  It  will  continue  as  a  made  a  comic  strip  of  it.  Howell  Miriam  Lundy,  short  story  editor; 


first  It  will  appear  daily.  A  ai 
page  will  be  added  later. 

Started  a*  tadia  Paatare 


regular  item.  The  feature  is  sup-  Dodd,  who  draws  “Scorchy  Smith,”  Alva  Taylor,  fashion  editor;  Ruth  „ 
ported  by  local  business  firms,  whose  the  adventure  strip,  presented  the  Reynolds,  special  feature  writer; 
names  occupy  the  lower  half  of  the  climax  of  the  flight  in  the  adventure  Wanda  Hale,  motion  picture  critic;  J 


The  Lone  Ranger  started  as  a  regu-  page.  An  outside  column  on  each  side  strip  manner.  The  strip  was  mailed  Gladys  Bevans,  parent-child  editor, 
lar  radio  feature  five  years  ago  in  De-  devoted  to  a  church  directory,  list-  to  Feature  Service  subscribers  as  a  and  Nancy  Dorris,  cooking  editor. 


troit.  A  year  later  it  appeared  in  topics  of  sermons  for  the  regular  news  feature. 

Chicago,  six  months  later  in  New  ^g^ltend. 

York  and  two  years  ago  on  the  Pacific  ^  cartoon,  “Religious  Remarkables,”  General  Franco 
co^t.  It  h^dways  ^npri^ily  a  dealing  with  all  faitl^,  appears  in  the  ^  BACKGROUND  NEWS  material 
ra^o  feature  center  of  the  page,  along  with  a  «lec-  tying-in  with  the  end  of  the  second 

estimated  at  more  tMn  15,000,000.  news-briefs  entitled  News  mpa  Qri>vT.-c- 


NEW  FEATURE  STRIP 

enerai  rronco  imusual  incidents  from  OkU- 

S  BACIKGROUND  NEWS  material  Roma’s  history,  picked  up  from  his- 
tying-in  with  the  end  of  the  second  torical  records  or  in  travels  over  the 


estimated  at  more  than  15,000,000.  news-briefs  entitled  “News  ^  or  me^cona  torical  records  or  in  travels  over  the 

The  Lone  Ranger  also  has  been  seen  pjaghes  in  the  World  of  Religion  ”  T  ^^i,  ^“”5®  state,  are  appearing  in  the  Oklahoma 

_ A  serial  in  15  f  *®snes  in  uie  woria  oi  rceiigion.  issued  three  stories  this  week  on  the  citn  Oklahomn  JVoih.  in  a  new  wwklv 

in  motion  picture.  A  serial  in  Use  of  the  feature  is  being  sponsored  York  News  Page  dealing  with  ® 

episodes  produced  by  Republic  Pic-  ^  by  the  National  life  of  GSieS  Franc^^  The  cartoon  ^ries,  OkMoma 

i.  Uing  shown  to  W  out  of  conf.ronoo  of  Jews  and  Christiana,  a  .Tories  we»  ^”“0 


12.000  theatres  throughout  the  coun-  go^d.^^iU  organization  composed  of  ner  '  head  of  NEa's  Euroo^n  st^ 
try,  with  an  estimated  ^dance  of  Catholics,  Jews  and  Protestants.  All  European  staff. 

17,000,000  people.  King  Features  d^  copy  for  the  page  is  supplied  by 
dares.  The  serial  has  already  earned  religious  News  Service,  whose  West-  Personals 

more  than  10  times  its  production  cost.  Regional  Director,  George  P.  WESTBROOK  PEGLER  this  week  re 

Because  of  this  showing,  new  pictures  Saunders,  formulated  plans  for  the  turned  from  his  vacation,  and  Ray 
will  be  produced  next  ye^  under  the  feature.  Leo  LeBerthon  is  in  charge  mond  Clapper  left  on  his.  Whei 
title  “The  Lone  Ranger  Rides  Again.  promotion.  Clapper  returns,  in  three  weeks,  Gen 


Eddins  of  Oklahoma  City  and  Robert 
Norman  of  Norman,  Okla. 


TWIN  ISSUE 

Because  Tillman  County,  Okla.,  is 
believed  to  have  an  unusually  large 


title  “The  Lone  Ranger  Rides  Again.  ’  promotion. 

In  addition.  Lone  Ranger  books  are 
being  published  at  a  rapid  rate  to  Hughes  Story 
meet  the  demand.  There  is  now  Lone  CENTRAL  PRESS  has  issued  a  four 


When  number 


Frederick 


Clapper  returns,  in  three  weeks,  Gen-  (Okla.)  Press  is  planning  a  special 
eral  Johnson,  also  an  United  Feature  twin  issue.  All  twins  in  the  county 


Syndicate  writer,  will  have  his  fur-  have  been  invited  to  go  to  the  Press 


Ranger  chewing  gum;  there  are  Lone  part  illustrated  story  of  the  life  of 


office  to  have  their  pictures  made. 


Ranger  shoes,  belts,  holster  sets,  hats,  Howard  Hu^es. 


caps,  dolls,  handkerchiefs,  neckties. 


toys,  first  aid  kits,  shirts,  badges,  Hughes  nearly  died  in  an  air- 
watches,  guns,  pencils,  hair  brushes,  plane  crash  during  the  filming  of 


The  Fastest  Turf  Feature  on  the  Wires 


fountain  pens,  games,  overalls,  and  “Hell’s  Angels”  ten  years  ago  was 
rain  coats.  “Hi-Yo  Silver,”  a  song  published  this  week  by  AP  Feature 


about  the  Lone  Ranger  has  already  Service  subscribers.  It  was  dug  up  by 
reached  new  highs  in  the  sale  of  sheet  Hubbard  Keavy  of  the  Los  Angeles 


music  and  phonograph  records. 


"Kwiz  Komer" 


bureau  and  made  a  part  of  the  “first, 
complete,  illustrated  story”  of  How¬ 
ard  Hughes,  which  was  mailed  out 


‘‘Bert**  Collyer*s 
Chatter 


THIS  CURIOUS  WORLD,”  oddities 

-A  J  ...  u  «fir _ !  York.  Material  for  the  full  page  fea- 

cartoon  drawn  by  William  Ferguson  u 


for  N^  Sendee  adi  a  new  feat^e  telegraph  in 

„  j  A  „  1  'TV,  or,iiitnr>  Texas,  California  and  Massachusetts 

Monday  Aug^  1.  The  two-co^n  ^  York  of- 


art  panel  will  hereafter  carry  a  “Kwiz 
Komer”  in  which  readers  will  be 


^^Tops”  at  All  Tracks 

Used  by  Leading  Newspapers 
From  Coast  to  Coast 


given  an  opportunity  to  test  their  South  vs.  North 


Komer”  because  of  the  widespread 
interest  in  “Question  and  Answer” 
radio  programs  and  in  quiz  columns  in 
newspapers  and  magazines.  “This 
Curious  World”  has  been  included  in 
the  NEA  Service  since  1928  and  is 
now  distributed  to  more  than  700 
daily  newspapers. 


South  to  write  about  industrial 
“horrors,”  but  now  a  Southern  re¬ 
porter,  Harry  Ashmore,  Greenville 


The  usefulnea..  of  Collyer’*  Turfy  and  Informing 
Dally  Sports  Page  Feature  continues  uninterrupt¬ 
edly  to  serve  millions  of  newspaper  readers.  At 
Aqueduct.  Suffolk  Downs,  Detroit.  Delaware  Park. 
Empire  City.  Hollywood  Park,  this  syndicated  re¬ 
lease  AGAIN  LEADS  with  winners  as  it  did  during 
the  winter  and  spring  racing  seasons.  Another  im¬ 
portant  reason  why  Collyer's  wins  and  holds  sports- 
fan  circulation  .  .  . 


Effective  August  8 


SCIENCE  SERVICE 


Jane  Arden  in  Pictures 
THE  Des  Moines  Register  and  Trib¬ 
une  Syndicate  has  signed  a  contract 
with  Warner  Brothers  to  produce  a 
series  of  full-length  motion  pictures 
featuring  Jane  Arden,  the  syndicate’s 
leading  comic  strip.  The  motion  pic¬ 
ture  studio  will  run  a  nation-wide 
contest  to  find  the  girl  best  suited  for 
the  part  of  Jane  Arden,  the  syndicate 
said. 


will  handle  distribution  of 


TELEFACT 


99  Years  of  Baseball 
“BASEBALL’S  FIRST  99  YEARS”  is 
reviewed  by  the  AP  Feature  Service 
in  a  series  of  75  word  items  and 
sketches.  The  sketches  show  old 
baseball  uniforms,  umpires’  uniforms. 


Write  for  full  information  about  this 
splendid  feature  that  stands  with 
weather  report,  baseball  results  and 
romirs  in  hold  on  reader  interest. 


Featured  Daily  in 
a  New  York  New* 
e  Philadelphia  In- 
I  quirer 

e  Providence  Journal 
e  Buffalo  Courier- 
Kxpress 

e  Montreal  Oaxetle 
e  Hamilton  (Ont.) 
.Hpertator 

e  Detroit  Free  Presa 
e  Cleveland  News 
e  Akron  Beaeon- 
Joumal 

e  St.  Louis  Post 
Dispatch 

e  Cincinnati  Enquirer 
i  e  Times  Picayune 
New  Orleans 
^  e  San  Francisco  Ex¬ 
aminer 

I  e  Los  Angeles  Ex- 
o»»>lner 

!  e  .Alban.r.  N.  Y. 

Times-l'nion 
'  e  Miami  Herald 


19  Million  Readers 
Can^t  be  Wrong 


Sports  Editors,  note  this;  Collyer's  News  Bureau 
service  maintains  its  own  staff  of  experts  and 
dockers  at  all  tracks.  Information  ffiven  each 
day  in  Collyer’s  Feature  is  supported  by  the  most 
efllclent  fact*flndinii;  staff  speclallslnK  In  turf  news 
extant.  Syndication  fctves  your  paper  this  Winning 
Service  at  a  cost  so  low  that  any  proirresaive  news* 
paper  can  afford  it. 


Write  or  Wire  lor 
Syndicate  Rates 


"Bert”  Collyer's  Turf  Feature  is  syndicated  to 
only  one  newspaper  in  any  city.  The  rate-^x- 
cluslve  release — Is  fairly  based  on  population  and 
circulation.  Fast,  direct^wire  service,  via  Day 
Press,  Night  Press,  Postal.  Western  Union,  or 
A.  T.  4b  T.  Teletypewriter  as  preferred.  Write  or 
wire  for  full  particulars.  Simply  addess: 


SCIENCE  SERVICE 

2101  Constitution  Avenue 
Washington.  D.  C. 


COLLYER'S 
NEWS  BUREAU 


300  W.  Adams  Street 
CHICAGO 
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MV  Snvder  Veteran  correspondent  for  the  Loutsrille  Times 

.  V .  onyaei,  V  eieiuil  Courier-Journal.  From  1919  VjUllU  Oi^ J 

N0wspciperilian,  Dies  to  1924  he  was  owner  and  publisher  ^  i  T 

ir  o  j  CO  f  -  of  the  Fort  Myers  (Fla.)  Press,  and  in  V^OritlTCICt  ' 

y-  V,  ?b;  1924  to  1930,  was  editor-in-chief  of  , 

^  H  Miami  (Fla.)  Daily  News  and  in  TimO  Tnf* 

Pans  edition  of  the  New  York  HerM  ^^3^  Washington  cor-  Millie,  IRC. 

Mpadow-  respondent.  In  1932  he  became  a  pub-  Oklahoma  C: 


Guild  Signs 
Contract  With 


'  J*  J  T  1  </*  •  Ti>r _ ] _  1  traLfuiiuciiu.  xii  ±ao£.  iic  ucrwctiiitr  ct  uuu- 

1890  to  ’  !"  j  T  na  kcity  and  public  relations  counsel  in 

H  New  York,  whence  he  went  to  Wash- 

Island.  Mr.  Snyder  had  been  ill  since  .  ’ 

February,  1937,  when  he  retired  as  *rigton.  ^ 

exchange  editor  of  the  Neuj  York  Her-  largest  magazine  contract  ever 

old  Tribune.  negotiated  in  the  history  of  the  Amer- 

He  was  known  best  for  discovering  ■■  ican  Newspaper  Guild  was  signed  July 

Gugliemo  Marconi  in  1899  and  bring-  j  £  McFARLAND,  66,  publisher,  15  between  Time,  Inc.,  N.  Y.,  maga- 
ing  him  to  America  for  James  Gordon  Jacksonville  (Tex.)  Daily  Progress  zine  publishers,  and  the  Newspaper 
Bennett  of  the  old  New  York  Herald,  and  Cherokee  County  Weekly  Ban-  Guild  of  New  York,  an  ANG  local. 

He  graduated  from  the  University  of  died  in  that  city  July  15.  He  was  The  one-year  contract,  which  covers 

Pennsylvania  as  Bachelor  of  Science  stricken  by  a  heart  attack  while  in  350  employes  of  Time,  Life,  Fortune, 
and  Mining  Engineer.  He  began  his  his  office.  Stricken  one  week  previ-  Architectural  Forum  and  the  March 
newspaper  career  as  a  reporter  for  the  ously,  he  had  recovered  sufficiently  of  Time  (radio  and  cinema),  carries 
Philadelphia  Press  in  1890  and  served  to  return  to  his  office.  I'o  provision  for  a  closed  shop  or  a 

as  copyreader  and  news  editor  for  that  Frank  Erwin  Brandt  fiS  assofiat«>  Guild  preferential  shop. 

until  ,m.  In  1896  and  1897  he  editor  RoT/lnTri")  K  Provides  (or  a  five-day  40-hour 

was  telegraph  editor  and  acting  night  leader  and  radio  commentator,  died 

editor  of  the  New  York  Herald.  Go-  his  home  there  July  19  Born  in  establishes  minimum  wages, 

rig  to  Paris  in  1897  he  served  for  a  Hamilton,  O.,  he  ’started  newspaper  Provides  for  dismissal  indemnity,  sick 
time  as  editor-in-charge  of  the  Paris  work  therp  and  later  studied  theol-  leave  and  vacations.  It  also  guaran- 
edition  of  the  Herald  and  then  went  ^gy  and  se%ed  20  years  as  arEpisco-  reduction  in  pay  and  no  dis- 

to  London  where  he  was  that  paper  s  paj  rector.  Re-entering  newspaper  charges  or  layofEs. 
correspondent  until  1903.  work  he  joined  the  Chicago  Daily  Minimum  wages  range  from  $20  a 

He  returned  to  America  as  night  News  and  served  on  other  newspa-  untrained  office  boys  to 


Oklahoma  City  Local  Sus¬ 
pended  Alter  Signing 
Contract  with  News 


COST  OF 

1  ti 
$75 

6  13 

$70  $65 

THIS  AD 

26 

52 

$60 

$55 

Minimum  wages  range  from  $20  a 
week  for  untrained  office  boys  to 


editor  of  the  Philadelphia  Press  in  pers,  before  joining  the  Argus  16  years  a  week  for  writers,  script  writers, 
1904,  and  from  1908  to  1913  was  night  ago  associate  or  assistant  editors,  editors, 

»  .9.7  h.  »as  foruisu  editor  of  the  “ "/'Srvkt 

Newark  Sun,  then  a  nmrning  paj^r.  ^ast  Orange,  N.  J.,  had  edited  sev- 

Herald  Tribune^in  19M  *  °  ®  eial  departments  in  the  paper.  Oklahoma  Local  Suspended 

■  Mrs.  William  G.  Emslie,  daughter  FOLLOWING  signing  July  6  of  an 

MmrnrrrH  F  7jar»r»  Tlioc  Joseph  Pulitzer,  founder  editorial  contract  between  the  Ok- 

J  J,  *  FP  of  New  York  World  and  St.  Louis  lahoma  City  News,  a  Scripps-Howard 

In  Indianapolis  Post-Dispatch,  died  July  14  in  Doc-  newspaper,  and  the  Oklahoma  City 

!!■  hi;  1  Hopsifali  New  York,  after  a  long  Newspaper  Guild,  the  International 

Execuu{^  Board  Employer  Relations 

IndiananoH^^ri  Tnlv  fnllnwino  Edward  Fuller  Bigelow,  78,  Committee,  acting  for  the  Board,  in  a 

of  Lai  Borr^n  educator,  naturalist  and  an  organize;  letter  dated  July  12,  notified  the  Ok- 

Indianapolis,  he  began  his  career  on  Conn^ticut  Editorial  Assn.,  and  lahoma  ^ild  that  its  charter  was  au- 
the  old  Indianapolis  Sun.  Later  he  /'I®  years,  djed  at  to^tically  suspended, 

was  with  Canadian  dailies  and  the  Munic^l  Hospital,  Greenwich,  Conn.,  The  local,  whiA  w^  granted  a 
Boston  American,  then  joined  the  .November  1937,  is  Ihe  first 

Washington  Times  as  circulation  man-  Bigelow  founded  the  Middleton  m  ANG  history  to  be  suspended  for 
ager.  He  resigned  from  the  Times  to  >  ^’‘‘bune  and  the  Stamford  reasons  other  than  cessaUon  of  acti- 

become  business  manager  of  the  Telegram  and  Stamford  Bulletin.  vity.  ^e  lEB  Employer  Relations 

Washington  News.  He  was  one  of  Herbert  P.  Porter,  83,  veteran  St.  expr^d  disapproval 

the  founders  of  the  Baltimore  Post.  Paul  newspaperman  and  accountant  ^he  then  pressed  contract  but 
After  many  years  as  a  Scripps-  and  secretary  of  Clarkson  Coal  and  lue  local  i^ored  the  comniittee  s  ad- 
Howard  and  Hearst  executive,  Mr.  Dock  Co..  Duluth,  until  his  retirement  vice  and  siped  wiffi  the  News. 

Z^pp  became  interested  in  boy  wel-  in  1935,  died  recently  in  St.  Paul.  Mr.  At  ANG  headquarters  in  New  York 
fare  work  and  founded  the  Newspa-  Porter  started  his  career  with  the  **  was  pointed  out  that  the  contract, 
per  Boys  of  America,  a  national  or-  Springfield  (Mass.)  Republican.  Later  signed  after  four  months  of  negotia- 
ganization  with  headquarters  at  he  joined  the  St.  Paul  Daily  Globe’s  hons,  included  provisions  contrary  to 
Indianapolis.  Shortly  before  his  ill-  business  office  and  remained  there  ANG  convention  ^licy  and  estab- 
ness  he  was  with  W.  T.  Owens,  pres-  until  it  was  discontinued  in  1903.  He  li^hed  conditions  inferior  to  others  in 
idem  of  Associated  Publishers,  Inc.  then  joined  the  Clarkson  company.  the  Scripps-Howard  chain. 

,  ■  Byron  Norrell,  62,  associate  editor,  AFL  Okays  Chicago  Newsmen 

POLLY  PRY"  DIES  Ada  (Okla.)  News,  died  July  15  in  THE  CHICAGO  Editorial  Association, 

Mrs.  Leonel  Campbell  O’Brvan.  80,  that  city.  He  formerly  was  president  a  group  of  editorial  department 


Mrs.  Leonel  Campbell  O’Bryan,  80,  that  city.  He  formerly  was  president  a  group  of  editorial  department 
known  as  “Polly  Pry”  in  her  long  of  the  Oklahoma  Press  Association.  v/orkers  of  the  Chicago  Herald  & 

career  as  reporter  of  the  old  New  York  Miss  Elizabeth  Banks,  68,  Ameri-  Examiner,  was  granted  an  AFL  char- 

World  and  Denver  Post,  died  July  16  can  newspaper  woman  and  author  ter  l^t  week,  giving  them  jurisdic- 
in  a  Denver  hospital.  While  still  in  whose  expose  of  court  conditions  tion  in  Chicago  for  organizing  edi- 
1>CT  teens  she  applied  to  John  A.  Cock-  caused  Queen  Victoria  to  change  the  torial  workers  on  local  newspapers, 
rill,  managing  editor  of  the  World,  for  system  of  presenting  Americans,  died  The  n®w  association  was  organized  in 
®  job  and  was  told  to  “go  home.”  In-  July  18  in  the  Surrey  County  Hos-  opposition  to  the  Chicago  Newspaper 
stead,  she  covered  a  tenenment  fire  pital,  London.  She  had  been  suffering  Guild  tactics  in  endeavoring  to  in- 
a  fashion  that  won  her  a  place,  from  arthritis  recently.  Despite  her  che  a  public  boycott  against  circu- 
At  Denver,  she  acquired  the  name  of  long  residence  abroad  she  retained  lation  and  advertising  revenue  of  the 
"Polly  Pry”  while  working  for  Fred  her  American  citizenship.  Hearst  papers. 

C.  Bonfils  and  Harry  Tammen.  Mrs.  E.  C.  Amos,  65,  wife  of  the  “  meeting  late  last  week  of  the 

Sidney  (O.)  Daily  Nems  ^ganized  and  recently  char- 

MORTON  M.  MILFORD  ®  tered  affiliate  of  the  AFL,  comprising 

Morton  M.  Milford,  55,  special  as-  ®  ®  f.  c  *1,5  National  commercial  department  workers  of 

^tant  in  charge  of  press  relations  for  conven  ion  p  ^  ^  ,  the  Herald  &  Examiner  and  the  Chi- 

^^ry  L.  Hopkins,  WPA  Administra-  y.  *  *?*'*.^  ^  ®  cago  Evening  American,  officers  were 

tor,  died  suddenly  in  Washington,  irgmia.  elected  and  a  constitution  adopted, 

p.  C.,  July  18.  Mr.  Milford,  had  been  Arthur  Reynolds,  46,  a  former  cir-  Officers  pre:  President,  P.  J.  Mor¬ 
in  charge  of  press  relations  for  the  culation  manager  of  old  Los  Angeles  j-ison,  local  display  advertising;  vice 
Works  Progress  Administration  and  Bccord,  and  later  with  the  Los  An-  presidents,  representative  of  the  three 
its  predecessor,  the  Federal  Emer-  Times  circulation  department,  principal  commercial  departments, 

gency  Relief  Administration,  since  July  13.  Walter  Amman,  advertising,  Marion 

13^.  He  started  his  newspaper  career  Ernest  A.  Golding,  55,  veteran  of  Johnson,  business  administration  and 
tvith  the  Indianapolis  Sentinel.  Sub-  27  years’  service  on  the  Atlantic  City  Julian  Coplon,  circulation;  financial 
sequently  he  worked  on  the  Memphis  (N.  J  )  Press  and  Evening  Union,  secretary  and  treasurer,  Andre  Fer- 
Neiog-Scimitar,  Memphis  Commercial  died  July  17  from  a  heart  attack.  In  dinand,  advertising  accounting;  rec- 
^PPeal  and  the  Indianapolis  News,  recent  years  he  directed  publicity  for  oiding  secretary,  Douglas  Cook,  ad- 
*'rom  1915  to  1919  he  was  Washington  the  annual  beauty  pageant.  vertising  accounting. 


For  Newspaper  Executives  Only 


Lost! 


Liberal 
Reward 
For  Return 

$29,486,000 

worth  of 

Cigarette 

Advertising 

Starting  with  a  modest  $1,079,- 
000  on  radio  in  1929,  the  cigar¬ 
ette  makers  spent  in  1937,  a  neat 
$5,820,675.  That’s  an  increase  of 
500%  in  Radio.  During  the  past 
9  years  —  newspapers  averaged 
$21,000,000  a  year.  High  was 
$24,000,000  in  1934.  Low  was 
$16,000,000  in  1929.  Last  year, 
1937,  cigarette  makers  spent 
$18,(100,000  in  newspapers.  Well, 
that’s  an  increase  over  1929  — 
BUT — it’s  only  11%. 

Will  newspapers  sell 
cigarettes? 

Ask  any  Liggett  &  Myers  stock¬ 
holder.  This  company  spent 
over  $61,000,000  in  newspapers 
the  past  9  years.  Sales  in¬ 
creased  46.2% — and  during  these 
9  years  they,  single-handed, 
bought  32%  of  all  newspaper 
space  devoted  to  all  brands  of 
cigarettes. 

Did  they  make 
any  money? 

Ask  the  stockholders  again. 
1929  earnings,  $7.82 — 1930,  $7.15 
—1931,  $6.87—1932,  $6.85—1933, 
$4.84—1934,  $5.92—1935,  $4.91— 
1936,  $7.25—1937,  $6.37. 

Radio  has  collected  $29,486,090 
from  cigarette  makers  the  past 
9  years.  Shown  gains  of  500(fc 
in  time  sold.  Newspapers 
gained  11%  since  1929. 

Want  more  tobacco 
ads? 

Take  a  column  like  this  one — 52 
weeks — cost,  $2,860.00 — the  price 
of  one  good  salesman.  Tell 
something  about  your  market — 
week  in  and  week  out — to  the 
hundreds  of  agency  people  and 
tobacco  executives  who  read  our 
paper.  A  year  from  now,  don’t 
thank  us — just  up  the  space  to 
a  half-page.  You’ll  have  a 
pleasant  surprise. 


E_— ..  Y>».  lt’«  rrall.v  tnf.  .\ 
■ I'op.v  t.rrvlce  to  help  you 
(tet  Htarteil.  I’hone,  write,  wire,  or 
walk  In.  We  are  ready  to  do  oiir 
part. 


Editor  and  Publisher 

The  .Idi'ocatc 

1700  Timet  lldg..  N.  Y.  City 
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JUNE  LINAGE  IN  LEADING  CITIES 


AKRON.  OHIO 

1938  1937  Gain  or  Loss 

....(e) 

465.019  686.826 

221.807  L 

Besic-»ti  I  mrnal  . . 

,...(e» 

865.680  1.229,138 

363.458  L 

Tinu's-l'ress  . . . . 

....(S) 

193.716  286.621 

92.905  L 

.  1 

1.330.699  1.915.964 

585.265  L 

193.816  286,621 

92,905  L 

(.tratid  Total  . . 

.  1.524,415  2.202,585 

678,170  L 

ALBANY.  N.  Y. 

Knickcrl>4»cker  News  .(el 

706.449  658,679 

47.770  G 

Time-i  Union  ... 

. . . .  (ni^ 

451.795  6bl,323 

209,528  L 

•Time-i  Unicii  . . . 

. . . .(Si 

183.447  219,946 

36.499  L 

1.158.244  1..320.002 

161.758  L 

Total  Sunday 

183.447  219.946 

36.499  L 

(.ir.i!ui  Total  . . 

.  1.341.691  1.539,948 

198.257  L 

Tinie-i  Union  morning  edition  lune.  1938,  Isl  pu-  hcation 

JuU  1.  1937. 

Time's  Uniim 

evening  edition  Tune.  1937,  discontinued 

June  3  '.  193". 

ALBUQUERQUE.  N.  M. 

Icurnal  . 

....(ml 

.0)5.819  346.133 

40,314  L 

. (c) 

324.863  375.846 

50,983  L 

Liuriial  . 

. (Si 

45,921  58,817 

12,896  L 

T  .tal  Daily  .. 

630,682  721.979 

91.297  L 

ro'al  Snndav 

45.921  58.817 

12.896  L 

i'liard  Total  . 

67b, 603  780.796 

104,193  L 

ASHEVILLE.  N.  C. 

Citizen  . 

. (ml 

309,498  328.554 

19.056  L 

Time-  . 

301.451  356,723 

55,272  L 

Citizen  Times  . 

. (SI 

162,067  206,653 

44,586  L 

Total  Daily  .. 

610.949  685,277 

74,328  L 

Total  Sunday 

162.067  206,653 

44,586  L 

Uirati'l  Total 

773,016  891,930 

118,914  L 

ATLANTA,  GA. 

(ieorgian  . 

. (el 

423.958  494,081 

70.123  L 

Lcurnal  . 

. (el 

647.516  652,725 

5.209  L 

C'onstitution  ... 

490,627  504,350 

13,723  L 

*.\inencan  . 

. (S) 

113.246  219.941 

106.695  L 

'♦‘Journal  . 

. (Si 

152.585  186,546 

33,961  L 

C'unstitution  . .  . . 

. (S) 

129.905  152,895 

22.990  L 

Total  I  ►ailv 

1.562.101  1.651.156 

89.055  L 

Total  Sunday 

395,736  559,382 

163,646  L 

(irand  TirtaJ 

1,957.837  2,210,538 

252,701  L 

ATLANTIC  CITY,  N.  J. 

l*ress-Union 

. (m) 

375.676  424.277 

48,601  L 

rre’^'i-Union 

. (Si 

64,605  64,020 

585  G 

(irand  Total 

440.281  488,297 

48.016  L 

Pre-'i-C  nion  morning  and  evening  sold  in  cum'oination. 

Linage  of  morning  edition  shown. 

BALTIMORE,  MD. 

New  'i-Pu>t  . . . . 

. (el 

811.820  1,134,195 

322,375  L 

Sun . 

. (e) 

1.096,294  1.194,725 

98  431  L 

Sun  . 

478,304  572,598 

94.294  L 

*.\mcrican  _ 

. (S) 

234.969  365,429 

130,460  L 

TSun  . 

. (S) 

429,550  451,330 

21,780  L 

Total  Daily 

2,386,418  2.901,518 

515.100  L 

1  otal  Sunday 

664,519  816,759 

152,240  L 

Cirand  Total 

3,050,937  3,718,277 

667.340  L 

BANGOR.  MAINE 

Commercial 

. (el 

261,573  281,628 

20.055  L 

Ne«s  . 

. (m) 

357.114  408,169 

51.055  L 

Cirand  Total  . 

618,687  689,797 

71,110  L 

BIRMINGHAM,  ALA. 

Age-Herald  ... 

. (m) 

363,202  456,342 

93,140  L 

News  . . 

. (e) 

548.901  658,834 

109,933  L 

Post  . . 

. (e> 

340.025  438,271 

98.246  L 

tNews  .\ge-Hcrald  (S) 

233.839  273,324 

39,485  L 

Total  Daily  . 

1.252.128  1,553.447 

301,319  L 

T«)ial  Sunday 

233,839  273.324 

39,485  L 

Giand  Total 

1,485.967  1,826,771 

340,804  L 

BOSTON,  MASS. 

Kecord  . 

317,997  297,159 

20,838  G 

American  .... 

. (el 

261,147  349.960 

88,813  L 

(jlooe  . 

546.331  615.454 

()9.123  L 

1  leraId-1  raveler 

....  (me) 

792.663  900,173 

107,510  L 

I*.iSt  . 

385,582  472,434 

86.852  L 

Transcript  ... 

. (e) 

259,982  378,976 

118.994  L 

"Advertiser  ... 

. (SI 

128,608  258,840 

130,232  L 

Gl';l>e  . 

. (S) 

294,107  334,016 

39.909  L 

'Herald  . 

. (S) 

294.433  330.858 

36.425  L 

Post  . 

. (S) 

92.561  107.554 

14,993  L 

Total  Daily 

2.563,702  3,014,156 

450,454  L 

lota!  Sunda\ 

809,709  1,031.268 

221,559  L 

Gland  Total 

3.373,411  4.045.424 

672.013  L 

(dolx;  (m  & 

e)  sold  in 

cumhinatiun  only.  Herald  linage 

shown.  1  raveler  sohl  in 

combinatiun  wuh  Sunday  lleraid. 

BUFFALO,  N.  Y. 

C  ourier-E.xpress 

. (in) 

463.996  589.008 

125.012  L 

News  . 

. (e) 

956,843  1,173,951 

217,108  L 

Times  . 

. (e) 

485,121  683,766 

198.645  L 

Louricr-hxpress  ...  (Si 

207,318  211.964 

4.646  L 

T  limes  . 

. (S) 

80.182  179.378 

99,196  L 

Total  Daily 

1,905,960  2,446,725 

540,765  L 

lotal  Sunday  . 

287,500  391,342 

103,842  L 

y  irand  1  otal 

2.193.460  2.838.1)67 

644,607  L 

CAMDEN,  N.  J. 

Ci-u  -er  . 

. (e) 

532,784  651.858 

119.074  L 

Courier  (e)  i 

ind  Post  (ni)  soul  in  combination 

evening  edition 

shown. 

CEDAR  RAPIDS,  IOWA 

( lazette  . 

494.904 

( iazette  . 

. (S) 

91.2J9 

(•rand  Total 

586.143 

- 

CHARLOTTE.  N.  C. 

News  . 

1  437.991 

Observer  .... 

450.01.S 

News  . 

. (Sj 

90.290 

Ob'^erver  . . . . 

. (S) 

20S.370 

(Compiled  by  Media  Records,  Inc.) 


CHATTANOOGA,  TENN. 


1938 

1937  Gain  or  Loss 

.(in) 

298.392 

321,814 

23.422  L 

..(e) 

344.819 

454,229 

109.410  L 

. .  (e) 

404,498 

438,185 

33,687  L 

..(S) 

100.043 

131.321 

31.278  L 

Free  Press  . 

,.(S) 

187.876 

144,168 

43,708  (i 

Total  Daily  . 

1.047.709 

1.214.228 

166.519  L 

TtJial  Sunday  . . . 

287.919 

275,489 

12.430  (• 

Grand  Total  .... 

1.335.()28 

1.489,717 

154.089  L 

CHICAGO,  ILL 

.(Ill) 

974.865 

1.161.615 

186.750  L 

.  (m) 

661,729 

783,046 

121.317  L 

+  Daily  News  . 

..(e) 

950,733 

1.202.969 

252.236  L 

American  . 

..(e) 

751.380 

814.607 

63.227  L 

..(e) 

518,049 

633.019 

114.970  L 

Trilnine  . 

..(S) 

561.137 

613.788 

52.651  L 

‘Herald  S:  Examiner 

.(SI 

189.991 

352.494 

162,503  L 

Times  . 

..(S) 

34,664 

65,935 

31,271  L 

Total  Daily  . 

J, 856, 756 

4.595.256 

738.500  L 

Total  Sunday  . . . 

785.792 

1.032.217 

246.425  L 

Grand  Total  . . . . 

4.642.548 

5.627,473 

984,925  L 

CINCINNATI,  OHIO 

Enquirer  . 

.  .(ml 

346,175 

427.297 

81,122  L 

Post  . 

..  .(e) 

566.431 

676.055 

109.624  L 

Times-Star  . . 

...(e) 

754,852 

973.038 

218.186  L 

(Enquirer  . 

..(S) 

370,905 

498,864 

127.959  L 

Total  Daily  . 

1.667.458 

2.076.390 

408,932  L 

Total  Sunday  . . 

370.905 

498.864 

127,959  L 

Grand  Total  , . . . 

2.038.363 

2.575.254 

536.891  L 

CLEVELAND.  OHIO 

I’lain  Dealer  . (m)  576,410  721.423  145.013  L 

News  . (e*  539.«51  723.91«  184.067  L 

Press  . (e)  875.550  1.261.630  386.080  1, 

♦•tplaiii  Dealer  . (.S)  369.970  486.792  116..822  I. 

Total  Daily  . « _  1.991.811  2.706.971  715.160  L 

Total  Sun.iav  .  369.970  486,792  116.822  L 

C.raml  Total' .  2..l6l,781  3,193.763  831.9r2  I, 


COLUMBUS,  OHIO 

Dispatch  . (e)  844,314  1.063,530  219.216  I, 

Citizen  . (e)  455,237  604,622  149.385  1, 

Ohio  State  Journal ..  (m )  228.327  237.572  9,245  L 

Dispatch  . (S)  216,210  255,615  39,405  1, 

Star  . (S)  46,499  57,724  11,225  L 


Total  Daily  .  1.527.878  1.905.724  377.846  1, 

Total  Sunday  .  262.709  313.339  50.630  I. 

('.rand  T..tal  .  1.790,587  2,219,063  428.476  I, 

DALLAS,  TEXAS 

.\ews  . (ni)  642,640  677.068  34,428  1, 

Times-Herald  . (e)  883.529  845,338  38.191  0 

Journal  . (e)  550.224  569,467  19.243  1, 

Dispatch  . <e)  174.708  269,498  94.790  1, 

tXews  . (S)  225,870  337,663  111,793  L 

Times-Ilerald  . (S)  245,618  326,533  80,915  1, 

IHspatch  . (S)  36.176  115,404  79.228  L 


Total  Daily  .  2,251.101  2,361,371  110,270  L 

Total  Sunday  .  507.664  779.600  271.936  L 

(irand  Total  .  2.758.765  3,140.971  382.206  1, 

DAYTON,  OHIO 

Journal  . (in)  277.465  .182.123  104,658  L 

Herald  . (e)  534,926  762.232  227,306  L 

News  . (e)  700.792  1,020,255  319,463  1, 

Journal  . (S)  78.219  116,065  37,846  L 

News  . (S)  96,175  160,201  64,026  L 


Total  Daily  .  1,513,183  2,164,610  651,427  L 

Total  Sundtiy  .  174.394  276,266  101,872  1, 

Crand  Total  .  1,687,577  2,440,876  753.299  L 

DENVER,  COLO. 

Rocky  .\lt.  News  _ (ml  290.621  330.975  40.354  L 

Post  . (e)  801,713  964.254  162.541  1, 

Rocky  Mt.  News  _ (S)  45.198  56,794  11,596  L 

Post  . (S)  178,.164  220.715  42,351  L 


Total  Daily  .  1.092,334  1,295.229  202.895  L 

Total  Sunday  .  223,562  277.509  53,947  1, 

Grand  Total  .  1.315,896  1,572,738  256,842  L 


DES  MOINES,  IOWA 

Register  . (m)  358.362  410,080  51,718  L 

Trilmne  . (e»  509.146  579,830  70,684  L 

Register  . (S)  175,640  205,817  30.177  L 


Total  Daily  .  867,508  989,910  122,402  L 

Total  Sunday  .  175,640  205,817  30,177  L 

Grand  Total  .  1,043,148  1,195,727  152,579  I, 

DETROIT,  MICH. 

Times  . (e)  470,758  831,910  361,152  L 

I  ree  Press  . (m)  484.663  670.200  185.537  L 

News  . (e»  1,020,796  1,407,436  386,640  L 

'Times  . (S)  217,201  351.900  134,699  L 

Free  Press  . (S)  160,275  209.443  49,168  L 

t.News  . (S)  372,887  450,923  78.036  L 


Total  Daily  .  1,976,217  2,909,546  933,329  1. 

Total  Sunday  .  750,363  1.012,266  261,903  1. 

Grand  Total  .  2,726,580  3,921,812  1,195,232  L 


Herald  . 

Sun  . 

Herald-Sun  _ 

Total  Daily 
Total  Sunday 
Grand  Total 


Times  .... 
Herald  Post 
Times  . 


DURHAM,  N.  C. 

..(m)  256,311 

...(e)  328.550 
.  ..(S)  89,579 


584,861 

89.579 

674,440 


EL  PASO.  TEXAS 


(ni) 

329.935 

321,335 

8.600 

G 

-(e) 

385,804 

436,049 

50,245 

L 

.(S) 

113,900 

149.310 

35,410 

L 

715,739 

757,.184 

41,645 

L 

113,900 

149,310 

35,410 

L 

829.639 

906.694 

77,055 

L 

ERIE.  PA. 

1938  1937  Gain  or  Loss 

Dispatch-Herald  . (e)  420,871  551.268  130.397  L 

Times  . (e)  4  3  2.97  3  5  72,3  3  5  1  39.362  L 

Disp.itch-Herald  . (S)  190,228  206.786  16.558  L 

Total  Daily  .  853,844  1,123,603  269,7591 

Total  Sunday  .  190.22  8  2  06.786  16,558  L 

Grand  Total  .  1,044,072  1,330.389  286,317  L 

EVANSVILLE,  IND. 

Courier  . (m)  4  5  0,67  1  5  1  9.36  1  68.690  L 

Press  . (e)  617,55  9  6  75,58  3  58,024  L 

Courier  . (S)  121,964  1  56.35  1  34,387 L 

Press . (S)  110.65  7  1  46.9  7  7  36,320L 


Total  Daily  .  1.068,230  1,194.944  126,7141 

Total  Sunday  .  2  3  2.62  1  303,32  8  70,707  L 

Grand  Total  .  1,3  00,851  1,498,2  72  1  97,421  L 

FALL  RIVER,  MASS. 

Herald  News  . (e)  371,24  2  4  84.142  112,900L 

FLINT.  MICH. 

Journal  . (el  647.773  .  . 

Journal  . (S)  109,294  . 


Grand  Total  .  757,067  . 

FORT  WAYNE,  IND. 

Journal  Gazette  . (m)  317.217  353.175  35.958 L 

News-Sentinel  . (e)  721.118  857,717  136,599  L 

JournaMiazette  . (S)  155.72  5  1  81,911  26.186L 

Total  Daily  .  1,038,3  3  5  1,2  1  0.892  172.557  L 

Total  Sunday  .  155.725  181.911  26,186  L 

Grand  Total  .  1,194,060  1,392.803  198.743L 

FORT  WORTH,  TEXAS 

Star-Telegram  . (m)  248,75  2  3  04,30  0  55,548  L 

Star-Telegram  . (e)  5  60,5  1  8  6  0  7,2  7  0  46,752L 

Press  . (e)  3  7  3.194  4  0  3,5  8  6  30.392L 

Star-Telegram  . (S)  137,6  1  0  1  80,09  4  42,484L 


Total  Daily  .  1.182.464  1,3  1  5.156  1  32.692  L 

Total  .Sunday  .  137,6  1  0  1  80,0  9  4  42.484L 

Grand  Total  .  1,320,074  1,495.250  175,1761 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  ami  Star  _ (e)  9  3  3.5  1  8  1.117.094  183,576L 

Legal  advertising  1937 — 688,871. 

FRESNO.  CALIF. 

Bee  . (e)  499.20  0  5  5  9.123  5  9.923  L 

Bee  . (S)  91.7  83  1  01,909  10.126L 


(irand  Total  .  5  90,98  3  661,0  3  2  70,049  L 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  405.954  464.167  58.2I3L 

Post-Star  (m)  and  Times  (e)  s<jld  in  combination.  Linage 

of  Post-Star  is  given. 

GREENSBORO.  N.  C. 

News  . (m)  288,155  . 

Record  . . (e)  256,442  .  . 

News  . (S)  138,696  . 


Total  Daily  .  544,597  .  . 

Total  Sunilay  .  138.696  .  . 

(irand  Total  .  683.293  .  . 

HARRISBURG.  PA. 

Patriot  . (m)  475,960  577,872  101,912L 

Telegraph  . (e)  451,15  9  5  70,621  119,4621 


Grand  Total  . .  92  7,119  1,148,49  3  221,374L 

The  News  (e)  carries  the  same  amount  of  ailvertising  as 
the  Patriot  (m). 

HARTFORD,  CONN. 

Courant  . (in)  283,8  3  7  4  1  7,87  3  134,036L 

Times  . (e)  1,00  7,67  3  1,195,982  1  88,309  L 

Courant  . (S)  260,728  310,304  49,5761 


Total  Daily  .  1,291,510  1,613,855  322,3451. 

Total  SumLav  .  260,72  8  3  1  0,3  0  4  49,576L 

Grand  Total  .  1,552,238  1,924.159  371,921  L 

HOUSTON.  TEXAS 

Chronicle  . (e)  838,541  846,680  8,139L 

I’ost  . (m)  481.719  487,985  6,266  L 

Press  . (e)  435,033  485,468  50,435  L 

Chronicle  . (S)  216.149  264.601  48,4521. 

"Post  . (S)  187,285  194,010  6,725  L 

Total  Daily  .  1.755,293  1,820,133  64,840L 

Total  Sunday  .  403,434  458.611  55.1771- 

(irand  Total  .  2.158,727  2,278,744  12O,017L 

HUNTINGTON.  W.  VA. 

.\dvertiser  . (e)  381,224  .  . 

Herald-Dispatch  _ (m)  358.400  . 

Herald-Advertiser  ...(S)  108,221  . 

Total  Daily  .  739.624  . 

Total  Sunday  .  108.221  . 

Grand  Total  .  847,845  . 

INDIANAPOLIS.  IND. 

•N'ews  . (e)  784,198  947,5.14  163,3361. 

.Star  . (m)  590.479  663,020  72.541  L 

Times  . (e)  452.550  746,718  294,I68f 

tSlar  . (S)  289,059  334.448  45,389  L 


Total  Daily  .  1,827.227  2.357,272  530.()4jl 

Total  Sunday  .  289,059  334,448  4S,389L 

Grand  Total  .  2,116,286  2.691.720  575,4341. 

JACKSONVILLE.  FLA. 

Time.s-l'nion  . (m)  480,513  543,244  62,73H 

Journal  . (e)  494,178  563.748  69,570k 

Times-Union  . (S)  197,716  223,927  26,2lU 

Total  Daily  .  974,691  1,106,992  132,3011- 

Total  Sunday  .  197,716  223,927  26.211k 

Grand  Total  .  1,172,407  1,330,919  158,512k 

JAMESTOWN.  N.  Y. 

Journal  . (e)  372,229  411.568  39,339  k 

Post  . (in)  342,991  402,706  59.715k 

Grand  Total  .  715,220  814,274  99.054k 


JOHNSTOWN.  PA. 

Tribune  . .(e)  549,724  718.234  168,510k 

Tribune  (e)  is  sold  in  combination  with  Democrat  (ni). 
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Total  Daily  . 
Total  Sunday 
(irand  Total 


888,006 

295,660 

1,183,666 


Total  Daily  , 
Total  Sunday 
(irand  Total 


for  IULY  23,  1  938 


33 


June  Linage  in  Leading  Cities 


KANSAS  CITY.  MO. 


Idurnal-l’ost  . (e) 

Star  . -(e* 

Times  . ( tj ' 

Journal-l’ost  . (S) 

Star  . (S) 


1937  Gain  or  Loss 
335.472  25,975  L 


819,742 

766.830 

86,871 

388,752 


107,782  L 
132,779  L 
1,357  G 
76,272  L 


Total  Daily  .  1,655.508  1.922,044  266,536  L 

Total  Sundav  .  400,708  475,623  74.915  L 

Grand  Total' .  2,056,216  2.397,667  341,451  L 

KNOXVILLE.  TENN. 

i„urn.al  . ("t*  365.596  452,521 

"entinel  . <e)  434,415  497,653 

ioOTal  . (S)  131.319 

Xt»vScntinci  . (S)  144,3/3 


137,836 

165,379 


86.925  L 
63.238  L 
6,517  L 
21,006  L 


Total  |).ailv  .  800,011  950,174 

Toa  SumW  .  275.692  303.215 

Grand  Total  .  1,075,703  1.253,389 

LOS  ANGELES.  CALIF. 

767,369 
389.096 
1.024,476 
1.025,786 
331.688 
478.362 
412.620 


. .  .  (ml 

627.578 

Daily  News  . . . . 

...(m) 

340.859 

.  ..(ml 

923.041 

Herald  Express 

....(e) 

791.652 

News  . 

w^l7.956 

‘Examiner  . 

. . . .(S) 

359.892 

rTinies  . 

- (S) 

356.607 

Tot.il  Daily  . . 

3,001,086 

Total  Sunilay 

716,499 

Grand  Tirtal  . 

.  3,717,585 

LOUISVILLE,  K\ 

Ciiurier-Journal  . 

. . . .  (m) 

751.981 

. (e) 

757,453 

Gmrier- Journal 

. (S) 

294.793 

Total  Daily  .. 

1.509.434 

Total  Sunday 

294.793 

Gratiii  Total  . 

.  1., 804.227 

MANCHESTER.  N 

I’nion-Leader 

. (e) 

404.557 

Union  (m)  and 

Leader  (e)  sold  in  C( 

150.163  L 
27,523  L 
177,686  L 


139.791  L 
48.237  L 
101,435  L 
234,134  L 
13,732  L 
118,470  L 
56,013  L 


880.884 

904.034 

390,086 


516,357 


MEMPHIS.  TENN. 

fdmmercial  .-\i»i>eal  ..(ni)  642.118  752,122 

Prtss-Sciniitar  . (e)  389.718  472.926 

tCimtnircial  ••Vpitcal  .(S)  271,895  327.931 

Total  Daily  .  1.031,836  1,225.048 

Total  Sunday  .  271,895  327,931 

Grand  Total  .  1.303,731  1.552.979 


Herald 
Nevrs  . 
HeraM 
News 


MIAMI.  FLA. 

.(ni)  568,015 

,  .(e)  400.789 

.(S)  183.024 

.(S)  94.556 


591,302 

728,957 

182.584 

101.309 


537,329  L 
174,483  L 
711,812  L 


128,903  L 
146.581  L 
95.293  L 

275.484  L 
95.293  L 
370,777  L 


111,800  L 
Linage  of 


110.004  L 
83,208  L 
56,036  L 

193,212  L 
56.036  1. 
249.248  L 


23.287  L 
328.168  L 
440  G 
6.753  L 


Total  Daily  .  968,804  1,320.259  351.455  L 

Total  Sunday  .  277,580  283,893  6.313  L 

Grand  Total  .  1,246.384  1.604,1.52  357,768  L 

Morning  News.  1937,  carries  254,408  lines  Legal. 

MILWAUKEE.  WIS. 


Sentinel  . 

. (m) 

.318.293 

307,302 

10,991  G 

Journal  . 

. (e) 

98.3.809 

1.101.347 

117,538  L 

Leader  . 

. (e) 

184,617 

229.184 

44,567  L 

News  . 

. (e) 

396.220 

559.773 

163,553  L 

*News*Sentinel 

. (S) 

1.37,201 

237,920 

100,719  L 

•Journal  . 

. (S) 

293,641 

354,006 

60,365  L 

Total  Daily  . 

1.882,939 

2.197.606 

314,667  L 

Total  Snmiay 

430.842 

591.926 

161,084  L 

Gratid  Total 

.  2,313,781  2,789,532 

MINNEAPOLIS.  MINN. 

475,751  L 

J'lurnal  . 

. (e) 

642.878 

638.377 

4,501  C 

Tribune  . 

. (d) 

597.497 

713.091 

115,594  L 

Star . 

. (e) 

409.413 

503.906 

94.493  L 

"Journal  . 

. (S) 

150.939 

180.550 

29.611  L 

^Tribune  . 

. (S) 

283.645 

291,220 

7.575  L 

Total  Daily  . 

1,649,788 

1,855.374 

205.586  L 

Total  Sunday 

434,584 

471.770 

37,186  L 

Grand  Total 

.  2,084,372  2,327,144 

MODESTO,  CALIF. 

242,772  L 

. 

. (e) 

343.351 

404.307 

60,956  L 

•^Ur  ... 

MONTREAL.  CANADA 

. (e) 

1,132.998 

1,112,539 

20.459  G 

baiette  . 

. (m ) 

412.508 

429.681 

17.173  L 

L«  Presse  . 

. (e) 

920.255 

939,083 

18,828  L 

U  Patrie  . 

. (e) 

129.541 

123.707 

5,834  (i 

Herald  ... 

. (e) 

236.807 

213,577 

23.230  ( : 

La  Patrie . 

. (S) 

86,582 

89.816 

3,234  L 

Total  Daily  . 

2.832.109 

2.818.587 

13.522  '. 

Total  Sunday 

.86.582 

89,816 

3,234  L 

Grand  Total 

.  2.918,691 

MUNCIE.  IND. 

2.908.403 

10,288  G 

Press  . 

354.005 

472,978 

118,973  L 

Star  . 

372,907 

404.244 

31,337  L 

. . . 

. (S) 

86.932 

109,125 

22,193  L 

Total  Daily  . 

726,912 

877,222 

150,310  L 

Total  Sunday 

86,932 

109.125 

22.193  L 

^rand  Total 

dinner 

Tfnncsscan  .  .  .  . 

.  813,844  986,347 

NASHVILLE,  TENN. 

172.503  L 

. (e) 

472.920 

394,718 

78,202  G 

. (m) 

.389.671 

428,080 

38.409  L 

Icnne-s-sean  . 

. (S) 

186.173 

120,879 

65,294  G 

Toul  Daily  . 

862,591 

822,798 

39,793  G 

lotal  Sunday 

186,17.3 

120,879 

65,294  t; 

l*rand  Total 

*;^lgcr  . 

.  1,048,764 

NEWARK,  N.  J 

943,677 

105,087  G 

. (m) 

218.966 

302,513 

83,547  L 

■i'>r  Eagle  . . . . 
tall 

Udger  .  . 

. (c) 

1.232.697 

1,340,.389 

107.692  L 

. (e) 

430,321 

534,956 

104.635  L 

. (S) 

213.589 

226,579 

12,990  L 

. (S) 

95.964 

121,244 

25,288  L 

Total  Daily  . 
Total  Sunday 

1,881.984 

2,177,858 

295,874  L 

309.553 

347,823 

38.270  L 

'•rand  Total 

2.191,537 

2,525.681 

334,144  L 

NEW  ORLEANS,  LA. 


Tinies-Picayulie  . . 

.  ..(m) 

19.38 

787,538 

1937  Gain  nr  Loss 
919,769  132.231  L 

Tribune  . 

. .  .  ( ni ) 

242,940 

324.180 

81.240  L 

Item  . 

. . . (e) 

523.795 

763.183 

239,388  L 

States  . 

...(e) 

449.626 

519,876 

70.250  L 

Times-Picayune  & 
States  . 

...(S) 

29.L521 

384.426 

90,905  L 

tItem-Tribune  ... 

...(S) 

224,660 

241.168 

16.508  L 

Total  Daily  . . . . 

2.003.899 

2,527.008 

523.109  L 

Total  Sunday  . . 

518.181 

625.594 

107.413  L 

Grand  Total  ... 

2.522.080 

3,152,602 

630,522  L 

Times  . 

NEW  YORK.  N. 

.  ..(m)  925.096 

Y. 

1,061.321 

136.225  L 

Herald  Tribune  .. 

. .  (m) 

630,093 

760.087 

129,994  L 

■News  . 

. .  (m) 

1,119.871 

1.266.931 

147.060  L 

Mirror  . 

. .  (m) 

278.430 

291.141 

12.711  L 

Journ.'d-.Xmerican 

...(e) 

617.113 

633,976 

16.863  L 

Sun  . 

...(e) 

937.463 

1.181.249 

243.786  L 

World- Telegram  . 

...(e) 

902.838 

1,167,262 

264.424  L 

Post  . 

. ..(e) 

483.477 

755.904 

272.427  L 

•Journal- American 

..(S) 

260.658 

436.438 

175.780  L 

Times  . . 

...(S) 

776,330 

752.901 

23.429  C. 

Mirror  . 

...(S) 

121.543 

106.789 

14.754  G 

News  . 

...(S) 

418.746 

452.780 

34.034  L 

■fUer.ald  Tribune  . 

..AS) 

535,138 

5(>2.031 

26,893  L 

Total  Daily  ... 

5.894.381 

7.117.871 

1,223.490  L 

Total  Sunday  , 

2,112.415 

2.310.939 

198,524  L 

Grand  Total  . . 

8.006.796 

9.428,810 

1,422.014  L 

BROOKLYN.  N.  Y. 


I'agle  . 

. (e) 

752.385 

1.016  353 

263,96.8  L 

I'agle  . 

. (S) 

214.935 

239.492 

24.557  L 

Grand  Total 

967,320 

1.255,845 

288.525  L 

NIAGARA 

FALLS. 

N.  Y. 

Gazette  . 

. (c) 

592,189 

676.981 

84,792  L 

OAKLAND.  CALIF. 

Post-Enc|uirer 

. (e) 

700.966 

772.428 

71.462  L 

Tribune . 

. (e) 

703.711 

7,80,896 

77.185  L 

Trilmne  . 

. (S) 

143.541 

187.171 

43.630  L 

Total  Diilv 

1.404,677 

1.553.324 

148,647  L 

’Total  Sundrn 

143.541 

187.171 

43.630  L 

Grand  Total 

1.548.218 

1.740.495 

192.277  L 

OKLAHOMA  CITY. 

OKLA. 

Oklahoman  .  . . 

426.214 

429.712 

.3.49.8  L 

Times  . 

. (e) 

564.956 

644,713 

79.757  L 

<)klahonia  .New 

s  . (e) 

329,429 

360.135 

30,706  L 

Oklahoman  ... 

. (S) 

188.005 

232.955 

44.9.30  1. 

Oklahoma  New 

s  . (.S) 

90.204 

104.3.36 

14.132  L 

Total  Oailv 

1.320,599 

1.434.560 

113.961  L 

Total  Sunday 

278,209 

.337.291 

59.082  L 

Grand  Total 

1.598,,S08 

1.771.851 

173,043  L 

OMAHA,  NEB. 

World-HcraM 

. (e) 

643,240 

664,503 

21,263  L 

t  World-Herald 

. (.S) 

214,469 

215,753 

1,284  L 

Of  and  Total 

857.709 

880.256 

22,547  L 

\\ Orlil  l  lerald  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  eilition  shown. 

PEORIA.  ILL. 


Tournal-Transcript 

...(d) 

571,300 

645.256 

7.3.956  L 

Star  . 

586.25.3 

703,855 

117,602  L 

lournal- 1  ranscript 

...(S) 

126.664 

167.430 

40,786  L 

Star  . 

- (.S) 

100,598 

139,600 

39,002  L 

Total  1  »ailv  . , . 

1,157,553 

1.349,111 

191,558  L 

Total  .Sunday  . 

227.262 

307.050 

79,788  L 

( irand  Tutwal  . , 

1.384,815 

1,656.161 

271,346  L 

PHILADELPHIA. 

PA. 

Hulletin  . 

. (c) 

880.150 

1.044.326 

164.176  L 

Tn(|uirer  . 

. . . .  (m) 

655,430 

881.056 

225,626  L 

News  . 

. (e) 

244,72.3 

296,334 

51.611  L 

Public  Ledger  . . 

. (e) 

86.3,091 

1,192.541 

.329.450  L 

Record  . 

. . . .  (m) 

517.035 

666,251 

149,216  L 

Inquirer  . 

_ (S) 

445.042 

553,268 

108.226  L 

t  Record  . 

....(S) 

291,168 

378.430 

87,262  L 

Total  Daily  . . . 

3.160,429 

4.080.508 

920.079  L 

Total  Sunday 

736.210 

9.31.698 

19.3,488  L 

(.rand  Total  .. 

3.896,639 

5,012.206 

1.115.567  L 

PHOENIX.  ARIZ. 

Republic  . 

....(m) 

.385.215 

406.003 

20.788  L 

(.azette  . 

. (e) 

461,077 

496.350 

.35,273  L 

Republic  . 

. (S) 

115,313 

134,470 

19.157  L 

Total  Daily  .. 

846.292 

902,353 

56.061  L 

Total  Sund.ay 

115.31.3 

134.470 

19.157  L 

(.rand  Total  . 

961.605 

1,036.823 

75.218  1. 

PITTSBURGH,  PA. 

Sun-Telegraph  . . 

. (e) 

502,521 

1,023.288 

520,767  L 

T*ost-(»a2ctte  .... 

. . . .  (m) 

665,906 

642.289 

23.617  G 

Press  . 

. (e) 

766.723 

1.. 369,803 

6fkLnS2  L 

*. Sun-Telegraph 

. (.S) 

214.215 

377.755 

163.540  L 

t  Press  . . 

. (S) 

240.778 

.358.06.3 

117,285  L 

Ttgal  Daily  .  1.935.150  3,035.382  1,100.232  L 

Total  Sunday  .  454.993  735,818  280.825  L 

Grand  Total  .  2.390.143  3.771.200  1.381,057  L 

No  publications  of  the  Pittsburgh  Sun-Telegraph  and  Press 
from  June  17  to  25th  inclu.sive  due  to  a  strike. 


PORTLAND.  ORE. 


Oregonian  . 

Journal  . 

\ews-Telegrajn  . 

Oregonian  . 

tjnurnal  . 

. . . .  (m) 

. (e) 

. (e) 

. (S) 

. (S) 

•466.577 

783.119 

306,718 

205.485 

120,756 

504.934 
862,201 
.355.404 
'  261.696 
142.486 

38,357  L 
79.0«2  L 
48.686  L 
56,211  L 
21.730  L 

Total  Daily  .. 
Total  Sunday 
Grand  Total  . 

1.556.414 

.326,241 

1.882.655 

1,722.539 

404.182 

2.126.721 

166,125  L 
77,941  L 
244.066  L 

ilulletin  . 

Jf/urnal  . 

Journal  . 

PROVIDENCE,  R. 

. (e)  1.031.02.3 

. (m)  .324,783 

. (S)  192,163 

1. 

1,098.615 

371.919 

218,375 

67.592  L 
47.136  L 
26,212  L 

Total  Daily  .. 
Total  Sunday 
Granil  Total  . 

1.355.806 

192.163 

1,547.969 

1,470.5.34 

218.375 

1,688.909 

114,728  L 
26,212  L 
140.940  L 

READING,  PA. 


1938  1937  Gain  or  Loss 

E.agle  . (e)  547,208  708.430  161,222  L 

Times  . (m)  471.808  584,582  112,774  L 

Kagle  . (S)  30.828  46,045  15,217  L 


Tot.al  Daily  .  1,019,016  1,293,012  273.996  L 

Total  Sunday  .  30.828  46.045  15,217  L 

Grand  Total  .  1,049,844  1.339.057  289,213  L 

RICHMOND.  VA. 

N’ews  Lea.ler  . (e)  918,363  1.000.101  81,738  L 

Times-Dispatch  . (m)  518,001  5,50,940  32.939  1. 

Time.s-Dispatch  . (S)  226.889  278.269  51.3.80  1. 


Total  Daily  .  1.436,364  1,551.041  114,677  I. 

Total  Sunday  .  226.889  278,269  51.380  1. 

Grand  Total  .  1,663,253  1,829,310  166.057  L 

ROANOKE.  VA. 

Times  . / . (m)  212.284  272.203  59.919  L 

World-News  . (e)  396,301  489,462  93.161  L 

Times  . (S)  137.847  166,336  28.489  L 


Total  Daily  .  608,585  761.665  153,080  1. 

Total  Sunday  .  137.847  166.336  28,489  L 

Grand  Total  .  746.432  928.001  181,569  L 

ROCHESTER.  N.  Y. 

Times-L'nion  . (e)  849.392  833.908  15.484  G 

Democrat  8:  Chronicle  (ni)  740,031  785.503  45.472  L 

Democrat  &  Chronicle  (S)  224.038  231,658  7,620  L 

Total  Daily  .  1,589,423  1,619,411  29.988  1. 

Tot.al  Sunday  .  224.038  231.658  7.620  1. 

Grand  Total  .  1,813.461  1,851.069  37,608  1. 

ROCKFORD,  ILL. 

Pegister-Kepublic  ....(e)  528.147  598.086  69.939  1. 

Star  . (m)  432.087  459.314  27.227  L 

.Star  . (S)  88,582  109.973  21.391  1. 


Total  Daily  .  960,234  1,057,400  97.166  1. 

Total  Sunday  .  88.582  109.973  21.391  I. 

Grand  Total  .  1.048,816  1.167.373  118,557  L 

SACRAMENTO,  CALIF. 

Cnion  . (m)  273,194  313.886  40.692  1. 

Pee  . (e)  765.506  888.003  122,497  1. 

Cnion  . (S)  111.042  134.998  23,956  L 

Total  Daily  .  1,0.18,700  1,201,889  163,189  1. 

Total  Sunday  .  111.042  134.998  23.956  1. 

Graml  Total  .  1.149.742  1.336,887  187.145  1. 

SALT  LAKE  CITY.  UTAH 

Tribune  . (m)  621. .182  622,416  1.0.14  1. 

Deseret  News . (e)  353.832  400.827  46,995  I. 

Telegram  . (e)  4,84.()44  518,303  33,659  1. 

Tribune  . (S)  193.059  311,139  18,080  L 

Total  D.aily  .  1,459,858  1,541.540  81,688  1. 

Total  Sunday  .  193,059  211,139  18.080  L 

Grand  Total  .  1.652,917  1,752,685  99,768  1- 

SAN  ANTONIO.  TEXAS 

Light  . (e)  511.658  536.3.1.1  24,675  1. 

Kxpress  . (m)  268,428  304,785  36,357  L 

News  . (e)  509,734  565,475  55,741  1. 

•Light  . (S)  223,700  .140,425  116,725  L 

Kxpress  . (S)  174.621  185,199  10,578  1. 

Total  Daily  .  1.289.820  1,406.593  116,773  1. 

Total  Sumbay  .  398.321  525,624  127.30.1  1. 

Grand  Tot.al  .  1,688,141  1,932,217  244,076  I. 

SAN  DIEGO.  CALIF. 

Cnion  . (m)  415,51  1  488.232  72,721  1. 

Sun  . (c)  .197.937  1,151,464  753,527  1. 

Tribune  . (e)  691,865  778.654  86,789  L 

Cnion  . (S)  211,210  266,059  54.849  1. 

Sun  . (S)  72.721  97,443  24,722  1. 

Tot.al  Daily  .  1,505,313  2,418.350  913,037  I. 

Total  Sunda.  .  283,931  363,502  79,571  1. 

Grand  Total  .  1.789,244  2,781,852  992,608  L 

SAN  FRANCISCO.  CALIF. 

Cbronicle  . (m)  492,863  505,502  12.639  1. 

Examiner  . (ml  629.401  646,126  16,725  1. 

Call-Itulletin  . (e)  630,908  593,409  37,499  G 

News  . (e)  646,065  813,113  167,048  1. 

Chronicle  . (S)  171,744  227.923  56.179  1. 

•Examiner  . (S)  342.887  427,784  84.897  1. 

Total  Daily  .  2.399,237  2,558,150  158,913  1, 

Total  Sunday  .  514,631  655,707  141,076  1, 

C.rand  Tot.al  .  2.913.868  3,213.857  299.989  L 

Chronicle  includes  X’alley  Edition. 

SCHENECTADY.  N.  Y. 

(iazette  . (m)  660.079  747,792  87,713  L 

Cnion-Star  . (e)  600.308  703.355  103,047  1. 

Graml  Total  .  1,260.,187  1.451.147  190.760  1, 

SCRANTON.  PA. 

Tribune  . (m)  458.065  590.269  132,204  1. 

Times . (e)  775,514  989,8.34  214,320  L 

.Scrantonian  . (S)  210,436  210.586  150  L 

Total  Daily  .  1.233.579  1.580,103  346.524  L 

Total  Sunday  .  210,436  210,586  150  I. 

Grand  Total  .  1,444,015  1,790,689  346.674  L 

SEATTLE.  WASH. 

Post-Intelligencer  ...(m)  382.797  451,618  68,821  L 

Star  . (e)  255.343  330,460  75.117  L 

Times  . (e)  729,170  789,502  60,332  L 

•Post-Intclligencer  ...(S)  193,578  304,786  111,208  1, 

Times  . (S)  182.109  221.912  39,803  1. 

Total  Dally  .  1,367,310  1,571,580  204,270  L 

Total  Sunday  .  375,687  526,698  151,011  L 

Grand  Total  .  1.742.997  2.098.278  355,281  L 

SIOUX  CITY.  IOWA 

Journal  . (d)  300.941  316,054  15,113  1. 

Tribune  . (e)  251,168  321,118  69,950  L 

Journal  . (S)  66,165  76,529  10,364  L 

Total  Daily  .  552,109  637,172  85.063  L 

Total  Sunday  .  66,165  76.529  10,364  L 

(  .rand  Total  .  618.274  713,701  95,427  L. 
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SOUTH  BEND,  IND. 


TORONTO.  ONT.,  CANADA 


. (f) 

324.823 

469.840 

Tnluinc  . 

493.877 

651.300 

Niws-Times  _ 

. (S) 

.39.751 

84.8(.8 

Tribune  . 

. (S) 

60.262 

74.628 

1937  Gain  or  Lo*5 
145.017  L 


157.423  L 
45.117  L 
14,.166  L 


r.lolK-  &  .Mail . (m) 

Star  . (e) 

Star  . («) 

TcleKram  . (e) 


1938 

579.749 

1.233.940 

89.145 

1.095.529 


1937  Gain  or  I>iss 
f.81.518  101.769  L 


1.343.917 

114,3.16 

1.254,913 


109.947  L 
25.191  L 
159,384  L 


WINSTON-SALEM,  N.  C. 

1938  1937  GainurLoa 

Twin  City  Sentinel ...  (e)  338.747  . 

Journal  . (in)  284.281  .  . 

Journal  . (S)  102.995  . 


Granil  Total 


Total  I'aily  . 
Total  .'-tinday 
yiranj  Total 


818.700  1.121.140 
1O0.013  159.496 

918.713  1.280.636 


302.440  L 
59.483  L 
361,923  L 


.  2.998,.393  3,394,684 

TRENTON,  N.  J. 


396.291  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


SPOKANE,  WASH. 


Times  . 

Times-. \dvertiser 


.(e) 
....(S) 


554.727 

65.432 


665.904 

76.888 


111.177  L 
11,456  L 


623.028 
102.995 
726,023 

WORCESTER,  MASS. 


Svt»ke<nian-Rcvicw 

, .  (m) 

321.601 

370.752 

..(r) 

545.177 

644.554 

..(e) 

177.073 

264.600 

-tSlKikcsnian-Revitw 

.  .  (S) 

1.80.372 

201.525 

T,.t;il  Dailv  . 

1.043.851 

1.279.912 

Tiaial  Sunday  . . . 

180.372 

201.525 

Grand  Total  .... 

1.224.223 

1,481,437 

49.151  L 
99.377  L 
87,533  L 
21,153  L 


l^rand  Total 


236.061  L 
21.153  L 
257,214  L 


620,159  742,792  122,633  L 

TROY,  N.  Y. 

Record  . (m)  .521.085  587.623  66.538  L 

Record  (m)  sold  in  combination  with  Times-Record  (e). 
Linage  of  Record  (m)  shown. 

TULSA,  OKLA. 


Teleffram  .... 

470.962 

577.888 

106.9261. 

Gazette  . 

. (e) 

547.033 

681.039 

1.34.006  L 

Post  . 

284.081 

395.457 

111.376L 

T  elegrani  . 

. (S) 

144.839 

177.350 

.32.511  L 

SPRINGFIELD,  ILL. 


State  Journal  . <dl 

state  Register  . (e) 


State  Jonrn.il 
State  Register 


.(S) 

.(S) 


453.806 

473.712 

126.537 

118,108 


Ti-tal  U  lily  . 
Total  ."Sunday 
Grand  Total 


927.518 
247.645 
1.175.163 

ST.  LOUIS,  MO. 


<  iIot>e-nenit^rat 

_ (ni) 

500.092 

657.926 

157.8.34 

L 

Po-t  Dispatch  . 

....(e) 

797.095 

994.572 

197.477 

L 

Star-Times  . 

. . . (e) 

603.789 

710.822 

107.033 

L 

ilobe- Democrat 

...(S) 

238.263 

281.563 

43.300 

L 

I’.ist-Disivatch  _ 

...(S) 

306.383 

376.771 

70.388 

L 

1.900.976  2.363.320 
544.646  658.334 


Total  Daily  . 

Total  Sunday- 
Grand  Total  .  2.445.622  3,021,654 

ST.  PAUL,  MINN. 


462,344  L 
1 1 3,688  L 
576,032  L 


T  ribtine 

. (e) 

474.865 

506.953 

.32.088  L 

AA’orld 

. (m) 

421.199 

447.707 

26.508  L 

Tribune 

. (S) 

116.362 

112.069 

4.293  G 

AAorld  . 

. (S) 

139.755 

195.815 

56,1160  L 

Total 

Daily  . 

896.064 

954.660 

58.596  L 

1  otal 

Sunday 

256.117 

.307.884 

51.767  L 

A  irand 

Total 

1.152.181 

1.262.544 

110,363  L 

WASHINGTON,  D 

.  c. 

Herald 

464..383 

568.515 

104.1.32  L 

Post 

. (m) 

579.689 

626.217 

46.528  L 

News  . . 

. (e) 

530.068 

588.059 

57,991  L 

Times 

. (e) 

766.911 

977.489 

210.578  L 

Star 

. (e) 

1,512.197 

1,591.209 

79.012  L 

•Herald 

. (S) 

.335.367 

419.839 

84.472  L 

+  Star 

. (.S) 

408.818 

435.024 

26.207  L 

Post 

. (S) 

254,181 

301,976 

47,795  L 

Total 

Dailv  . 

3.853.248 

4,351.489 

498,241  L 

Total 

Sunday 

998.365 

1.156.8.39 

158.474  L 

\Grand 

Total 

4.851,613 

5,508,328 

656,715  L 

Total  Daily  .  1,302.076  1.654,384 

Total  .Sunday  .  144.8.39  177.350 

Grand  Total  .  1.446.915  1.831,734 

YOUNGSTOWN,  OHIO 

Vindicator  &  Telegram,  (e)  677.945  819.018 

\'indicator  &  Telegram.  (S)  142.007  180.686 


3.52.30JL 
.32.511  L 
384,8191 


141.073  L 
38.679  L 


Grand  Total 


_  819,952  999,704 

Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  237.910  247,523 

Home  N’ew-s . (S)  78.999  74.297 


9.613 L 
4,702 G 


Grand  Total  .  316.909  .321,820  4.911  L 

KANSAS  CITY,  KAN. 

Kansan  . (e)  9,226  8.337  889G 

Kansan  . (S)  266  .350  841. 


Grand  Total 


.  9.492  8,687 

NEW  BEDFORD,  MASS. 


805  G 


Pioneer  Press  . . . 

. . . .  (m) 

551,950 

577.566 

25.616  L 

IHspatch  . . 

. (e) 

669.201 

677.454 

8.253  L 

Iboneer  Press  . . . 

....(S) 

154.956 

173.924 

18.968  L 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Total  Daily  .  1,221.151  1.255.020 

Total  Sunday  .  154.956  173.924 

Grand  Total  .  1.376.107  1,428,944 

SYRACUSE.  N.  Y. 


33,869  L 
18,968  L 
52,837  L 


Journal  . 

. (e) 

596,020 

732.700 

136.680  L 

^lerald  . 

. (e) 

575.403 

676.781 

101.378  L 

Post-Standard 

. . . .  (m) 

421,716 

525,290 

103.574  L 

•American  . 

....(S) 

122.293 

207.634 

85.341  L 

Herald  . 

....(S) 

60.848 

67.646 

6.798  L 

Post-Standard  . . . 

- (S) 

68.269 

83,725 

15,456  L 

Mamaroneck  Times  ..(e) 

Mt.  Vernon  .\rgus _ (e) 

New  Rochelle  Standard 

Star  . (c) 

Ussining  Citizen 

Register  . (e) 

Port  Chester  Item....(e) 
Tarry-town  News  ....  (e) 
Yonkers  Herald- 

Statesman  . (e) 

White  Plains  Reporter,  (e) 
Peekskill  Star  . (e) 


183.045 

469,253 


240.568 

489,943 


57,523  L 
20,690  L 


Standard-Times  . . 

.  .  (e) 

402.486 

504.868 

102.3821 

Mercury  . 

. .  .(m) 

377.860 

491.162 

113..302L 

.Standard-Times  . . 

...(S) 

48.818 

35,070 

1 3,748 G 

Total  Dailv  _ 

780.346 

996.0.30 

215.684  L 

Total  Sunday  . 

48.818 

35.070 

1 3.748 G 

Grand  Total  . 

829,164 

1,031,100 

201,936  L 

488,701  522,767  34,066  L 


198.404 

321.203 

174,035 


243.879 

.397,556 

244,367 


45.475  L 
76,353  L 
70,332  L 


495.675 

539,944 

317,106 


454,613 

611,501 

312,719 


41.062  G 
71,557  L 
4,387  G 


Total  Daily  . 

Total  Sunday 
Grand  Total  .  1,844,549  2,293,776 

TACOMA.  WASH 


1.593,139  1.934,771 
251,410  359.005 


.341.6.32  L 
107.595  L 
449,227  L 


(3rand  Total  .  3.187,366  3,517,913 

WICHITA.  KAN. 


330,547  L 


News-Tribune  ... 

. (e) 

433.763 

518.132 

84.369 

L 

Times  . 

. (e) 

356.932 

424.713 

6‘’.7.82 

L 

News-Tnbune  ... 

....(S) 

112,938 

156,521 

43,583 

L 

Beacon  . (e) 

Eagle  . (m) 

Kagle  . (e) 

*  *  Beacon  . ( S ) 

Eagle  . (S) 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


.  790.694 

.  112.938 

.  903.632  1,099,366 

TOLEDO,  OHIO 


942,845 

156,521 


152.151  L 
43.383  L 
195.734  I. 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


116,822  I. 
24.550  L 
51,701  L 
15,972  G 
1,515  L 


1.056.405 
361.804 

1,418.209  1,596,825 

WILKES-BARRE.  PA. 


193.073  L 
14.457  G 
178,616  L 


Times  . 

. (m) 

108.226 

147.988 

39,762  L 

Record  . 

. . . .  (m) 

632.507 

781.506 

148.999  L 

Blade  . . 

675.335 

884,620 

209.285  L 

Times  Leader  . . . 

- (e) 

76.3.710 

818.093 

54,383  L 

Xews-Bee  .... 

. (e) 

335.679 

488,542 

152,863  L 

Newrs  . 

....(e) 

324,632 

408.402 

83.770  L 

Times  . 

. (S) 

204.971 

266,390 

61,419  L 

Independent  .... 

....(S) 

148,042 

179,928 

31.886  L 

Total  D.-iily  .  1,119.240  1,521.150 

Total  Sunday  .  204,971  266,390 

Grand  Total  .  1.324,211  1,787,540 


401.910  L 
61.419  L 
463,329  L 


Total  Daily  .  1,720,849  2,008.001 

Total  Sunday  .  148.042  179.928 

Gr.-ind  Total  .  1,868,891  2,187,929 


287,152  L 
31,886  L 
319,038  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS  WEEK"- 
June,  193B 

•“AMERICAN  WEEKLY"  Linage — 37,591  lines  and 
“COMIC  WEEKLY”  Linage — 17,136  lines  is  included  in 
the  Sunday  figures  of  the  following  papers:  .Albany  Tinw 
Union,  Atlanta  American,  Baltimore  American,  Boston  Ad¬ 
vertiser,  Chicago  Herald-Examiner.  Detroit  Times,  Mil¬ 
waukee  News  Sentinel,  New  York  Journal  American,  Pitts¬ 
burgh  Sun-Telegraph,  San  Antonio  Light,  Syracuse  Amer¬ 
ican,  Washington  Herald. 

•“AMERICAN  WEEKLY”  Linage— 48,345  lines;  COMIC 
WEEKLY  Linage — 17,136  lines,  in  the  Los  Angeles  Ei- 
aminer,  San  Francisco  Examiner  and  Seattle  Post-InteBi- 
gencer. 

••"AMERICAN  WEEKLY”  Linage — 37,591  lines  in  tie 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Honstoi 
Post,  Minneapolis  Journal,  Nashville  Tennessean  and  Wichi'j 
Beacon. 

t“THIS  ANTiEK”  Linage — 18,185  lines  is  included  in  tie 
Sunday  figures  of  the  following  papers:  Atlanta  Journal 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  Bostci 
Herald,  Buffalo  Times,  Chicago  Daily  News,  Cincinnati  En¬ 
quirer,  Cleveland  Plain  Dealer.  Dallas  News.  Detroit  N'tns. 
ItidianaiKilis  Star,  Memphis  Commercial  Appeal,  Milwaute 
Journal.  Minneapolis  Tribune.  New  Orleans  Item  Tribune, 
New  York  Herald  Tribune.  Omaha  World-Herald.  Pbili- 
delphia  Record,  Pittsburgh  Press,  St.  Louis  Globe  Democrat, 
Washington  Star. 

17,445  lines  is  included  in  the  Los  .Angeles  Times,  Portland 
Journal  and  S|iukane  Spokesman  Review. 


What  Our  Readers 
Soy 

Agency  Head's  Views 
On  Rote  Practices 

To  Editor  &  Publisher:  I  have  read 
with  a  great  deal  of  interest  the  edi¬ 
torial  in  the  July  9  issue  of  Editor  & 
Publisher  entitled  “Question  and  An 
Answer.” 

There  is  a  lot  of  good,  plain,  com¬ 
mon  sense  in  this  article,  but  I  doubt 
very  much  that  it  will  have  a  great 
deal  of  influence  with  some  newspa¬ 
per  publishers.  Were  they  to  read  it 
carefully,  analyze  it  in  the  light  of 
facts  rather  than  precedent,  and  have 
the  courage  to  make  the  necessary 
changes  in  the  management  of  their 
business  methods  that  such  analysis 
would  indicate  necessary,  I  am  con¬ 
fident  you  would  rapidly  see  a  chang¬ 
ing  situation  as  far  as  newspaper  ad¬ 
vertising  is  concerned. 

On  my  desk  right  now  is  an  ex¬ 
ample  of  the  harm  being  done  to 
newspapers  by  the  situation  men¬ 
tioned  in  the  paragraph  headed  “Sec¬ 
ond.”  This  paragraph  refers  to  the 
ridiculous  inequality  in  the  rate  struc¬ 
ture  of  many  newspapers  throughout 
the  country.  The  case  I  am  referring 
to  particularly  involves  23  newspa¬ 
pers  in  Illinois  and  Wisconsin. 

Of  these  23  newspapers,  16  sell 
their  space  at  local  rates  to  a  national 


advertiser.  Not  only  do  they  quote 
local  rates  to  this  advertiser,  but  in 
many  cases  these  local  rates  are  so 
far  below  the  national  rate  that  the 
agency  looks  like  it  is  robbing  its 
client  when  it  quotes  the  publishers’ 
card  rates  as  given  in  Standard  Rate 
and  Data. 

For  example:  one  publisher,  lo¬ 
cated  in  Wisconsin,  bills  the  adver¬ 
tiser  direct  at  68c  an  inch,  yet  insists 
upon  charging  us  at  the  rate  of  $1.12 
per  inch  for  the  identical  copy.  Simi¬ 
lar  situations  prevail  among  the  other 
16  offenders. 

I  think  it  only  fair  to  say  that  the 
good  newspatpers  in  this  list,  those  at 
Chicago  and  other  large  cities  in  Illi¬ 
nois,  accept  the  copy  only  at  the 
published  card  rates  regardless  of 
whether  or  not  it  comes  through  the 
agency  or  direct  from  the  advertiser. 
The  remainder  seem  to  be  willing  to 
take  space  at  whatever  figure  it  is 
offered.  One  publisher  bills  the  ad¬ 
vertiser  at  the  card  rate  less  15% 
when  the  space  is  sent  direct  but  in¬ 
sists  upon  billing  the  agency  at  the 
full  card  rate. 

Naturally,  this  tends  to  break  down 
the  agency  system  that  is  responsible 
for  the  greater  part  of  the  national 
business  carried  by  newspapers  gen¬ 
erally.  It  certainly  weakens  the  agen¬ 
cy’s  confidence  in  the  integrity  of 
newspaper  publishers.  It  encourages 
all  agencies  to  put  their  creative  and 
selling  efforts  on  media  other  than 
newspapers  where  such  inexcusable 


differences  in  rates  do  not  prevail, 
such  as  radio  and  magazines  as  well 
as  posters. 

25  Years  in  Advertising 

The  writer  has  spent  nearly  25 
years  in  the  advertising  business  and 
ii  has  been  my  privilege  to  handle 
some  of  the  largest  national  accounts 


in  the  country.  In  dealing  with  oth«  » 
media,  I  have  never  encountered  an  tl 
unstable  condition  such  as  prevails  tl 
in  the  newspaper  field,  due  princi-  v 
pally  to  this  local,  retail,  national  rate  p 
difference.  tl 

I  do  not  believe  any  publishw  tl 
(Continued  on  page  35) 


Equipment  and  Supplies 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


■  dilrtra 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


HOE  I 

precision 

SHAVING* 

MACHINES 

for  smoother  shaving  \l 
of  Hat  &  Curved  Plates  i;< 

Write  lor  illustrated  bulletin 

R.  HOE  &  CO.,  Inc.  ^ 

910  East  138th  St.  { 

(at  East  River),  New  York,  N.Y- 


for  IULY  23,  1938 
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Agency  Heads'  View 
On  Rate  Practices 
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could  successfully  demonstrate  any 
valid  reason  for  selling  space  at  one 
rate  to  a  local  man  and  another  rate 
to  a  man  located  in  a  different  city. 

Furthermore,  the  national  adver¬ 
tiser  usually  sends  his  copy  to  the 
publisher  in  either  plate  or  mat  form 
and  without  any  salesmanship  on  the 
part  of  a  personal  representative  of 
the  newspaper.  The  local  man,  on 
the  other  hand,  usually  buys  his  space 
after  repeated  personal  contact  by  a 
^ial  representative  of  the  paper, 
frequently  gets  the  art  work  for  noth¬ 
ing.  gets  his  plates  at  cost,  and  may 
change  the  type  set-up  several  times. 

Maybe  I’m  a  little  cynical  in  re¬ 
gard  to  the  methods  being  followed 
by  some  newspapers,  but  right  here 
in  St.  Louis  I  have  seen  innumerable 
instances  where  one  paper  charged 
a  given  advertiser  a  local  rate,  an¬ 
other  charged  him  the  distributor’s 
rate  and  a  third  charged  him  the 
general  rate.  I  believe  that  any  fair- 
minded  person  would  have  agreed 
that  all  three  papers  should  have 
charged  the  general  rate. 

In  the  case  of  the  client  referred 
to  above,  the  product  is  sold  in  more 
than  25,000  retail  stores,  so  no  news¬ 
paper  can  say  he  is  a  local  advertiser. 

His  manufacturing  plant  is  located 
in  one  town  not  in  the  territory 
where  his  advertising  is  running.  So 
no  newspaper  could  claim  he  is  a  lo¬ 
cal  business  man.  Yet  16  of  23  news¬ 
papers  insist  upon  giving  their  space 
away  at  local  rates  and  thus  encour¬ 
aging  both  the  advertiser  and  the 
agency  to  question  the  value  of  those 
newspapers. 

Personally,  I  have  often  wondered 
what  is  the  bottom  on  some  newspa¬ 
pers  from  a  rate  standpoint.  It  ap¬ 
pears  to  me  that  the  smaller  news¬ 
papers  particularly  can  be  bought  at 
any  price  the  advertiser  or  agency  is 
willing  to  pay. 

I  hope  that  you  will  keep  up  the 
good  work.  Perhaps  you  can  make 
those  publishers  who  have  been  pro¬ 
ceeding  with  different  rate  structures 
to  look  at  the  picture  in  its  true  light, 
either  adopt  one  rate  regardless  of 
whether  it  is  local  or  national,  and 
then  stick  to  that  rate.  Perhaps  if 
this  were  done,  some  of  these  papers 
would  not  have  so  much  cause  to 
complain  about  advertisers  switching 
their  copy  out  of  newspapers  onto 
the  radio,  magazines  and  posters. 

Sincerely  yours, 

I  Chaples  F.  Kelly,  Jr., 

President.  Kelly,  Stuhlman  & 
I  Zahrndt,  Inc.,  St.  Louis,  Mo. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 


aG 

[ES 

iving 

Plates 

illetin 


I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
with  order.  Box  number  or  your  own 
*  j ’•**  to  be  counted  as  three  words. 

.charged  to  established  accounts  will 
^  billed  tor  the  counted  number  of  lines. 


Inc. 

!rk.  N.Y. 


K3RMS  CLOSE  THURS 
ll^i^um  space,  three  lines 
"bther  reserves  the  rig 
'aiect  any  copy. 


Public  Notices 


Will  Wisconsin  and  Minnesota  publishers 
now  having  a  Wester  Circulation  Cam¬ 
paign  call  or  write  us.  M.  A.  Aasgaard, 
J-'ublisher,  The  Messenger,  Menoinonie, 
Wisconsin. 


Every  Editor  &  Publisher  reader  has  the 
privilege  of  asking  any  question,  at  any 
time,  on  any  subject  connected  with 
newspapers  or  advertising.  Our  refer¬ 
ence  files  go  back  for  years,  and  we  are 
well  organized  to  give  quirk,  cheerful 
and  intelligent  information  service.  And, 
too.  advertising  men  and  newspaper 
executives  are  cordially  invited  to  make 
Editor  &  Publisher’s  office,  in  the  heart 
of  New  York,  their  business  headquar¬ 
ters  when  visiting  the  Metropolis. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9  3052 


Business  Opportunity 


Executive,  either  BUSINESS  MANAGER 
or  EDITOR,  can  become  part  owner  in 
one  of  finest,  exclusive  weekly  newspa¬ 
pers  in  east,  accessible  to  New  York. 
Change  of  management  of  long  e.stab1ished 
and  successful  property  having  annual 
income  approximating  $50,000  provides 
this  opportunity.  Community  ideal  with 
fine  schools,  churches,  country  club,  and 
civic  spirit.  Mechanical  facilities  in¬ 
clude  modern,  well-kept  equipment.  Per¬ 
son  selected  must  be  cu|>ahle  of  assuming 
broad  executive  duties  in  direction  of 
staff  and  should  take  active  part  in  civic 
affairs.  Successful  applicant  will  be  ex¬ 
pected  to  make  investment  of  $5,000  and 
share  proportionately  in  profits.  Posi¬ 
tion  itself  will  pay  an  equitable  salary. 
Reply  desired  only  from  man  filling  above 
requirements  from  the  standi>oint  of 
experience  and  who  is  able  and  willing 
to  invest  in  his  own  ability  to  maintain 
a  good  net  profit  already  existing.  Give 
jiersonal  and  financial  references  with 
other  details  and  interview-  will  lie  ar 
ranged.  Box  41‘25,  Editor  A-  Publisher. 


Publisher  retiring  offers  Long  Island 
w-eekly  newspaper  grossing  about  $35,000 
annually.  Might  consider  selling  i)art 
interest  to  capable  newspaper  man. 
Particulars.  Box  4108,  Editor  &  Pub¬ 
lisher. 


Nuwtpopur  Brokers 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Eeighner  Agency,  Nashville,  .Mich. 

NEW.SPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  UORP  N. 
Times  Bldg.,  Times  .Square,  New  York 


Newspaper  Wonted 


Have  $10,000  to  $16,000  cash  for  payment 
on  daily  newspaper  in  city  of  10,000  to 
40,000  population.  Prefer  east  of  Missis¬ 
sippi  River.  Box  4084.  Editor  &  Pub¬ 
lisher. 


Circulation  Promotion 


More  money  for  newspaper  and  magazines 
from  mail  Mih.scriptions.  Uertifii-d  Circu¬ 
lation  Co.,  P.  <).  Box  1974.  Knoxville, 
Tcnn. 


For  good  newspapers  thi-  27-ycar  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  scif-financing  plan. 
THE  CHARLES  PAKTLOWE  CO..  Occi 
dental  KIdg..  indianapedis. 


Special  Editions 

Fifteen  years  service  to  daily  newspapers. 
Over  100  references  from  leading  pub¬ 
lishers.  Recently  finished  132  page  edi¬ 
tion.  Can  handle  two  more  editions  this 
year.  C.  L.  Leach,  1218  Westmoreland 
Tark,  Norfolk,  Va. 


Help  Wanted 


Man  qualified  for  job  as  foreman  in 
weekly  newspaper  and  jobbing  plant  on 
North  Atlantic  SeaboartI:  must  be  abb* 
to  estimate  and  be  well  recommended. 
Write,  giving  experience,  salary  wanted. 
iiati(mality.  etc.  Hox  4110.  Kditor  & 
l*ublisher. 


Opportunity  for  manager  of  job  <lepart- 
meiit  and  bindery  who  understand.s  criiinty 
supplies,  ran  sell  and  take  full  ehargo 
of  <lepartment.  All  new  equipment  and 
complete.  Would  also  consider  sale  of 
part  or  all.  Kxceptifmal  locatif»n  in 
Middlewest  and  plenty  of  pfc^sibilities 
for  <ine  who  knows  his  business  and 
will  apply  himself.  Box  4105.  Kditor  Ac 
Publisher. 


Wanted — Westerner,  young.  newspap**r  ex¬ 
perience.  for  public  relations  work  with 
agricultural  organization.  Give  experi¬ 
ence.  salary.  Box  4130,  Kditor  Ac  Pub 
lisher. 


Situations  Wonted 
GrenUtian 


Circulation  Manager  —  Experienced  in  all 
phases  of  work.  Expert  in  carrier  or¬ 
ganization  and  promotion.  Hard 
worker.  Practical  Ideas.  Economical 
methods.  Excellent  references.  Box 
4062,  Editor  &  Publisher. 


Circulation  manager  experienced  in  all 
phases  of  home  delivery.  City,  country, 
mail  experience.  Ten  years  with  two  lead¬ 
ing  dailies.  Excellent  references.  Box 
4080,  Editor  &  Publisher. 


Young  circulator  doing  exceptional  job 
wants  broader  opi>ortunity.  Definite 
asset  to  progressive  publisher.  Others 
needn’t  api)ly.  Box  4117,  Editor  &  Pub¬ 
lisher. 


Situations  Wantad 
Editorial 


College  graduate  in  journalism  with  more 
ambition  than  experience  wants  news¬ 
paper  job.  Twenty  one  years  old,  indus¬ 
trious,  and  willing  to  learn  from  ground 
up.  Box  4093,  Editor  Sc  Publisher. 


Country  editor  and  advertising  manager; 
fonner  editor  and  publisher  of  country 
weekly;  since  then  15  years’  editor  and 
5^  years’  advertising  manager  in  New 
York:  desire  return  to  small  town; 
valuable  to  country  publisher  as  joint 
e<litor  and  advertising  manager.  Box 
4106.  Editor  k  Publisher. 

Experienced  editorial  assistant,  reference 
librarian  and  researcher,  with  New  York 
newspaper  and  magazine  background. 
Expert  reader  for  news  and  features 
suggestions;  editorial  systems:  know¬ 
ledge  of  public  relations,  house  organs; 
read  proof;  edited  indexes.  Excellent 
references.  Box  4112,  Editor  A:  Pub¬ 
lisher. 

Experienced  desk  and  street  worker. 
Three  years*  managing  editor  South¬ 
eastern  Daily.  Write  editorials.  Twenty- 
six.  married,  college  background.  Box 
4063.  Editor  &  Publisher. _ 

I'm  26,  Princeton  graduate,  four  years'  ex¬ 
perience  in  reporting,  rewriting,  and  now 
profitably  employed  as  an  editor  on  metro¬ 
politan  picture  desk.  Having  some  money, 
w'oiild  like  to  assist  small-tow'n  publisher 
contemplating  retirement.  Box  4044,  Edi¬ 
tor  k  Publisher. 


I’m  betting  qualifications  in  18  years  as 
editor,  reporter,  plus  moderate  wage, 
will  please.  Box  4042,  Editor  Ac  Publisher 


Managing  Editor  — 15  years'  experience 
newspaper,  syndicatt*.  wire.  New  York 
and  smaller  cities.  Now  working,  seven 
years  same  employer.  Minimum  $150. 
Available  interview’  n-asonable  distance 
(»f  Boston.  Box  4122.  Editor  k  Pub¬ 
lisher. 

Managing  Editor,  35,  Sunday  paper.  15 
years’  experience.  Seek  editorship  daily, 
any  size.  Can  invest.  Have  proved  ability. 
Desire  change.  Box  4134.  Kditor  Ac  Pub¬ 
lisher. 


Reporter,  6  years  New  Y'ork,  Hollywood 
reportorial  and  dramatic  writing  experi¬ 
ence.  Author  one  book,  desires  position, 
preferably  paper  w'ithout  guild  contract. 
Box  4092.  Editor  k  Publisher. 


Reporter  Editor,  25,  single,  experienc*  *! 
two  press  as>ociations,  three  jiapers. 
Best  references.  Co  any  place.  Paul 
N.  Janes,  507  South  College  St.,  An 
gola.  Indiana. 


Situations  Wanted 

General  &  Administrative 


General  and  Administrative  -Exin-i-i.-nri  d 
executive  seeking  position  as  publisher, 
assistant  publisher  or  busijjes.s  manager. 
Served  as  assistant  publisher  and  a<l- 
vertising  director  for  15  years.  Wide 
acquaintance  among  advertising  agen- 
eies  and  general  advertisers.  Excellent 
reference.-*.  Box  4067,  Kditor  A:  Pub¬ 
lisher. 

Have  you  20,000  circulation  or  more? — 
If  s*i.  and  you  desire  your  newspaper 
to  make  maxinmm  profits  in  its  field, 
i  can  offer  you  all  of  the  plans,  selling 
methods  and  promotions  which  have 
been  back  of  the  success  tif  several  large 
tiailies.  Cnusiial  opp<»rtunity  for  a  small 
or  metlium  daily  to  get  a  trained  general 
manager  or  assistant  publisher  who  has 
a  real  recttrtl  as  a  large  profit  i>roducer. 
Competent  in  control  and  b«*itermeiit  tif 
all  departments.  Absolutely  first  class 
references.  Desire  permanent,  confiden¬ 
tial  connection  with  good  daily  under 
75  000  circulation.  Address  Box  411.5, 
Editor  k  Publisher^ _ 

Publisher  or  general  manager — Both  ad¬ 
ministrative  and  tietail  experience  busi 
ness  oflice,  editorial  and  inerhanicul. 
New  York  and  small  town.  Seven  years 
present  paper,  now  publisher.  Age  34. 
Will  accejft  nominal  salary  plus  share 
of  increased  profits  or  savings.  Will 

deal  blind  with  New’  York  intermediary 
or  come  for  interview,  in  East.  Box 

4  116.  K<litor  A:  Publisher. 


Presses  &  Machinery  For  Sole 


24-page  Scott  newspaper  press,  serial  num¬ 
ber  1020.  with  its  complete  equipment, 
including  one  double  set  of  printing  rol¬ 
lers.  5  35  horsepower  220  volt,  60  cycle, 
3  phase  alternating  current  motor  with 
the  full  automatic  control  panel  for  op¬ 
erating  the  same.  In  good  running  order. 


1  {6  melting  furnace  with  single  pump, 
hood  and  burner 

1  Hoe  curved  casting  box,  water-cooled 
1  Hoe  tail  cutter  with  motor 
1  Hoe  shaver  with  motor 
1  speed  electric  curved  scorcher 
1  duplex  mat  roller  with  motor 
16  eight  column  stereotype  chases  with 
side  wedges  and  foot  sticks 
1  Matrix  shears 

Inquire:  L.  B,  Morgan.  Purchasing  Agent, 
Nassau  Daily  Review-Star,  Rockville  Cen¬ 
tre.  New  York. 


For  Sale — Job  printing  plant  now  in  con¬ 
nection  with  daily  newspaper.  Profitable 
business  in  thriving  city  in  New  York 
State.  Desire  to  dispose  on  account  of 
needing  more  sj)aee  for  paper  storage 
and  engraving  plant.  Small  amount  cash 
required.  Full  particulars  by  addressing 
Box  4132.  Editor  k  Publisher. 


For  Sale — 24-page,  3  deck,  2  plate  wide 
Goss  straightline.  Cut  off  21%", 
equipped  with  Sprague  Automatic  Con¬ 
trol,  and  Plate  making  machinery.  Can 
be  seen  in  operation.  Box  4114.  Editor 
k  Publisher. 


For  Sale — 24-page  Hoe  Right  Angle  News¬ 
paper  Press,  Sheet  Cut  21 in.,  8  Col¬ 
umns,  with  Stereotype  Equipment,  as  it 
stands  for  the  next  three  weeks.  Box 
4098.  Editor  &  Publisher. 


For  Sale — Two  .small  metal  dump  trucks. 
Approximately  5,000  Wood  Reglets,  10 
em.  6  point  and  12  point.  One  meehani- 
r-al  Baseball  Play-O-Graph  in  excellent 
('ondition.  Any  or  all  of  the  above  equip 
ment  ran  be  bought  at  a  bargain.  Lex¬ 
ington  Leader.  Lexington.  Ky. 


For  Sale— TWO  HANGING  STORAGE  AND 
M.-\KE-UP  RACKS,  electrically  wired, 
Hamilton  make.  Woonsocket  (R.  1.) 

Call. 


Newspaper  discontinued  and  has  for  im¬ 
mediate  sale,  reasonable,  four  linotypes, 
and  one  Model  A  Duplex  eight-page 
press.  All  good  condition.  Tribune, 
Sarasota.  Fla. 


Used  Job  printing  machinery,  all  in  good 
running  condition,  for  sale  as  follows: 
.Stoiiemetz  ‘i-revolution,  ‘2  roll  cylinder 
press  taking  22  x  30  sheet.  $300.00: 
12  X  18  Golding  job  press,  $40.00:  Brown 
carver  pai>er  cutter  taking  34-inch  sheet, 
ctnnplete  with  motor.  $1*2.5.00:  Rossback 
perforator.  $50.00:  also  Duplex  casting 
box.  firiisliing  ma(-hiiie  and  steam  table, 
all  in  usable  eondition.  Inquire  Pal¬ 
ladium-Times.  Inc..  Oswego,  N.  Y. 


16  all-iron  form  tables.  20  wood  frame  form 
tables.  Scott  Dry  Mat  roller.  Model  E 
Duplex  press.  Coxotype  press.  Rebuilt 
model  C  Intertype  and  many  other  good 
offerings  of  newspaper  equipment.  What 
can  yctu  use?  John  Griffiths  Co.,  145  Nas¬ 
sau  St.,  N.  Y.  C. 


Photo-Engrovinq  Equipmont  For  SoU 


Photo-engraving  Equipment  and  Metals 
E  T  SI LLEBAKGEK  CO. 
lit;  .lohn  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Printing  Plant  For  Sole 

Splendid  opportunity  -./oli  printing  plant 
for  sale.  Kst  1921.  Perth  Amhoy, 
N  J.  Never  in  the  red.  Reasonable, 
Partner  considered.  Reason,  ill  health. 
Box  4091,  Editor  &  Publisher. 


Printed  Plant  Wanted 

Wanted — Newspaper  idant  eqiiipl)ed  to 
produce  32'page  non  eoinpetitive  weekly 
National  tabloid  in  highly  specialized 
field  on  profit-sharing  basis.  Can  pro- 
•luce  facts  of  interest  to  owner  and 
publisher.  Press  run  250,000  up.  Firms 
foremost  in  field  and  eoiinlry's  foremost 
distributing  companies  endorse  publica¬ 
tion  A<ivertiser  can  supply  A  No.  1 
distributing  company  references.  Box 
4124.  Editor  k  I’liblisher. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


World  War's 
Impoct  on 
Th^  South 


CASPER  S.  YOST,  who  recently 
wrote  "The  American  Way”  edi¬ 
torial  series  in  the  St.  Louis  Globe- 
Democrat,  writes  in 
appreciation  ol  Shop 
Talk's  comments 
thereon  last  week, 
but  dissents  fro.ni  our 
view  that  the  S.auth’s 
pie.scnt  economic  disabilities  trace  to 
causes  other  than  the  World  War.  Ho 
write.-: 

■  F.;r  fr.im  beins  an  instance  ol  c;r- 
cumstances  contrary  to  my  argument, 
the  World  War  did  more  to  harm  the 
South  than  any  other  sccnon  of  th^- 
country.  The  economic  welfare  of  the 
South  has  always  depended,  and  de¬ 
pends  now.  m.ainly  upon  cotton.  And 
the  cotton  industry  depends  more  up¬ 
on  foreign  trade  than  any  other  in 
dustry. 

Tndee'd.  its  successful  existence  car.- 
not  be  maintained  without  loreicn 
trade.  The  South  has  always  pro¬ 
duced  a  great  deal  more  cotton  than 
the  domestic  market  could  consume 
and  the  prosperity  of  the  South  has 
always  been  measured  by  its  ability  to 
market  its  cotton  surplus  abroad. 

"Before  the  World  War,  the  South 
could  always  dispo.se  of  its  surplus  in 
foreign  markets,  despite  the  fact  that 
the  protective  tariff  was  a  recognized 
impediment  to  the  prosperity  of  the 
South.  For  it  had  almost  a  monopoly 
of  the  world's  cotton  production,  and 
foreign  countries  had  no  difficulty  in 
financing  purchases  of  American  cot¬ 
ton.  Up  to  the  World  War  the  United 
States  was  a  debtor  nation,  owing  vast 
sums  abroad,  and  our  remittances  on 
these  debts  went  far  toward  provid¬ 
ing  foreign  buyers  with  the  exchange 
necessary  to  pay  for  our  cotton.  The 
war  reversed  that  situation. 

"As  a  result  of  the  vast  financial 
movements  attendant  upon  this  con¬ 
flict.  the  United  States  became  a  cred¬ 
itor  nation  instead  of  a  debtor  nation. 
We  no  longer  had  to  send  money 
abroad  to  pay  our  debts.  On  the  con¬ 
trary  foreign  countries  had  to  send 
money  to  us  to  pay  their  debts,  if 
they  could  get  it — and  it  was  hard  to 
get  it. 

"Our  government  made  the  situa¬ 
tion  worse  for  them  by  the  adoption  of 
the  high  tariff  act  of  1921,  which,  by 
the  way,  the  Globe- Democrat  strongly 
oppo.sed.  Because  we  had  made  it 
hard  for  them  to  sell  their  products 
in  this  country,  and  because  we  no 
longer  sent  money  to  them  to  pay  our 
debts,  foreign  cotton  buyers  found  it 
increasingly  difficult  to  obtain  ex¬ 
change  for  the  purchase  of  America.'" 
cotton.  The  evil  effects  of  this  con¬ 
dition  on  the  cotton  industry  were  de¬ 
ferred  for  a  time  by  the  private  Amer¬ 
ican  loans  abroad,  and  by  our  pur- 
cha.se  of  foreign  goods,  particularly  of 
the  luxury  type,  during  the  boom 
years  previous  to  1929,  despite  the 
tariff. 

But  with  the  cessation  of  such  loans 
and  the  collapse  of  that  boom,  the  cot¬ 
ton  industry  faced  a  most  serious 
situation.  The  measures  taken  by  the 
pre.sent  administration  to  help  that 
situation  have  gone  far  toward  de¬ 
stroying  the  world  market  for  cotton, 
for  they  have  caused  a  great  increase 
of  cotton  production  in  other  coun¬ 
tries  and  have  not  made  it  easier 
for  foreign  countries  to  buy  Ameri¬ 
can  cotton.  Under  present  conditions 
--conditions,  I  repeat,  caused  by  the 
World  War — the  cotton  industry  is 
able  to  survive  only  by  means  of  the 
vast  benefits  poured  out  to  it  by  the 


government,  and  this  cannot  go  on 
indefinitely. 

"The  plight  of  cotton  is  the  plight 
of  the  South.  Restore  cotton  to  its 
place  in  world  trade — and  it  can  be 
done — and  most  of  the  economic  prob¬ 
lems  of  the  South  will  be  open  to 
solution." 


bors.  The  South  may  make  many  mis¬ 
takes  in  its  transition  to  a  civilization 
balanced  upon  farm  and  factory;  it 
should  not,  with  the  journalistic  lead¬ 
ership  it  possesses,  make  the  same 
ones  that  lands  and  ether  regions  have 
made  on  the  same  path. 


And  we  concluded  that,  in  the  ab¬ 
sence  of  scientific  tests,  there  remained 
one  which  seldom  failed — that  a  good 
newspaper  usually  signified  a  com¬ 
munity  pleasant  to  live  in,  and  vice 
veisa.  So  long  as  that  could  be  as¬ 
serted  and  to  a  degree  proven  by  ex¬ 
ample,  we  were  content  and  proud  to 
be  called  ''newspaperman.” 


South  Must 
Look  To 
Its  Future 


CF  THE  essential  truth  of  IMr.  Yost's 
observations,  there  can  be  no  dis¬ 
pute.  It  cotton  could  be  restored  to 
its  place  as  the  prime 
element  of  the 
South's  iticome.  there 
would  not  be  too 
muc'n  difficulty,  un¬ 
der  the  nation's  pres¬ 
ent  political  set-up,  in  repairing  the 
other  handicaps  under  which  the 
South  labors.  But  that  ‘'if  is  a  big 
one.  The  figures  are  plain  that  the 
combined  foreign  production  of  cot¬ 
ton  now  exceeds  that  of  the  Sout’n, 
and  that  the  total  crops  of  Americai: 
and  ftyeign  growers  is  considerably 
more  than  the  processing  industries 
have  ever  been  able  to  absorb. 

Can  new  indu.strial  uses  be  found 
for  this  excess,  which,  at  present 
rates,  is  more  than  7,000,000  bales 
above  the  top  recorded  consumption’’ 

If  not,  can  the  South  devise  other  and 
profitable  measures  for  employing  land 
that  is  not  most  economically  employed 
for  cotton  growing?  There  seems  lit¬ 
tle  probability  that  the  near  future 
will  see  a  marked  improvement  in  the 
purchasing  jxjwer  of  our  former  cus¬ 
tomers;  there  seems  equally  little 
probability  that  the  nations  which 
have  invaded  the  market  that  the 
South  once  dominated  can  be  induced 
to  move  out.  Some  of  them  can  un¬ 
doubtedly  make  a  profit  at  prices 
which  bankrupt  Southern  growers, 
thereby  leaving  the  South  with  the 
burden  of  the  unsold  crop. 

It  may  be  that  the  solution  will  be 
found  in  using  the  South’s  land  that 
is  best  adapted  for  cotton  raising  for 
that  purpose,  and  finding  other  crops 
or  other  uses  for  marginal  land.  Be¬ 
ing  neither  a  farmer  nor  an  economi.st 
nor  a  Southerner,  we  advance  the  sug¬ 
gestion  at  the  end  of  a  long  pole.  Any 
such  shift  would  involve  tremendous 
dislocations,  temporarily  at  least,  for 
much  of  the  South’s  population — and 
probably  could  not  be  done  without 
extensive  public  assi.stance  of  the  kind 
that  Mr.  Yost  and  a  good  many  others 
regard  dubiously. 

It  isn't  fanciful  at  this  point  to  con¬ 
sider  the  ambitious  plans  of  Dr. 
Charles  Herty  for  the  movement  of 
Southern  agronomy  into  new  chan¬ 
nels.  Utilization  of  timber  is  only  one 
phase;  manufacture  of  newsprint  and 
other  paper  is  a  relatively  minor 
part  of  his  program.  As  he  has 
described  it  frequently,  there  is  noth¬ 
ing  inconsistent  with  either  the  econ¬ 
omy  or  the  physical  characteristics  of 
the  region  to  prevent  its  development. 

At  best,  there  is  no  easy  road  to 
solution  of  the  problem,  but  it  won’t 
be  solved  at  all  by  looking  to  the 
past.  That’s  done,  and  what  will  be 
done  in  future  will  rest  upon  the  in¬ 
genuity  of  man  to  escape  from  the 
social,  economic,  and  political  traps 
that  he  has  laid  for  himself.  It  is  a 
great  and  an  inviting  field  for  the 
journalism  that  serves  the  South,  for 
the  original  thinking  that  will  be  re¬ 
quired  to  make  Dixie  see  that  it  is  in 
a  new  day,  snapping  the  bonds  of  tra¬ 
dition,  and  holding  the  possibility  of 
creating  a  new  civilization  that  can 
draw  upon  the  experience  of  neigh- 


NOW  we’ll  skip  to  the  North.  Mon¬ 
day  of  this  week  found  us  in  Boston, 
bent  on  making  one  of  a  series  of 
addresses  sponsored 

We  Talk  *he  Harvard  Sum.- 

..  .  mer  School  of  Ans 

and  Sciences  and  Ed- 
swspapers  ucation,  on  phases  of 

public  opinion.  It 
was  a  pretty  broad  assignment,  but 
we  limited  our  di.-:cussion  to  the  ques¬ 
tion  of  whether  newspapers  make  ar.J 
control  public  opinion. 

Other  speakers  had,  in  previous  lec¬ 
tures.  belabored  the  definitions  of  pub¬ 
lic  opinion,  propucanda,  etc.,  so  we 
skirted  those  shoal  waters  and  headed 
straight  for  the  open  sea  of  practical¬ 
ity.  It  is  not  the  newspaper’s  primary 
function,  we  told  an  audience  of  some 
300  people  who  had  braved  intermit¬ 
tent  shower.s.  to  lead  or  control  public 
opinion.  The  newspaper’s  job  is  to 
.sell  news,  that  is  to  furnish  informa¬ 
tion  upon  which  public  opinion  might 
be  formed. 

We  cited  numerous  concrete  in¬ 
stances  of  the  creation  and  control 
of  public  opinion  by  newspapers,  and 
could  have  gone  on  for  several  hours 
in  that  strain.  The  files  of  Editor  & 
Publisher  offer  a  mine  of  this  informa¬ 
tion,  which,  it  occurs  to  us,  ought  to  be 
put  into  a  book  by  some  able  writer 
as  a  dynamic  refutation  of  the  asser¬ 
tion  that  newspapers  have  lost  their 
hold  on  the  public  and  that  they  arc 
guided  only  by  the  desire  for  profit. 

There  is  no  scientific  test  by  whic’n 
public  opinion  can  be  defined  or 
bounded;  it  is  a  loose  term,  upon  the 
general  outlines  of  which  most  pieople 
think  they  agree,  but  it  really  differs 
from  minute  to  minute,  place  to  place, 
and  subject  to  subject.  There  are  no 
tests  by  which  newspapers  influence 
upon  public  opinion  can  be  accurately 
measured.  You  can  take  the  em¬ 
piric  results  like  the  success  of  the 
Cincinnati  Pest  in  reforming  Cincin¬ 
nati’s  mess  of  misgovernment  some 
years  ago,  to  mention  just  one.  You 
can’t  determine  the  strength  or  the 
depth  of  newspaper  influence  upon 
public  opinion  by  the  results  of  one 
election,  like  the  triumph  of  Mr. 
Roosevelt  in  1936,  against  the  opposi¬ 
tion  of  the  majority  of  metropolitan 
newspapers.  You  can’t  take  the  con¬ 
sistent  success  of  the  Pendergast  ma¬ 
chine  in  Kansas  City  as  evidence  that 
the  Kansas  City  Star  is  without  polit¬ 
ical  influence  on  its  readers.  The  con¬ 
trary  is  self-evident  in  almost  every 
ether  phase  of  the  Star’s  relations 
with  its  field. 

We  pointed  out  again,  that  newspa¬ 
pers  are  not  political  machines,  not  or¬ 
ganized  to  turn  out  the  vote  in  every 
precinct  for  a  given  cause  or  candi¬ 
date  and  that  any  such  effort  on  the 
part  of  a  newspaper  as  an  incidental 
activity  is  an  invitation  to  defeat. 
Instances  can  be  cited  of  spontaneous 
moves  among  the  unorganized  voters 
inspired  by  a  newspaper  to  destroy  a 
machine,  but  they  are  seldom  success¬ 
ful  against  the  closely  knit  groups 
which  dominate  municipal,  and  re¬ 
cently,  national,  politics.  In  the  long 
run,  newspapers’  advocacy  of  decency 
usually  succeeds  against  arrant  cor¬ 
ruption,  but  it  is  always  a  long  pull. 


Also  Answer 
Some 
Qaestions 


THEN  came  the  question  bout.  Most 
ol  the  audience  was  cordial  and  re¬ 
sponsive;  several  of  the  questions  in¬ 
dicated  the  preval¬ 
ence  of  doubts  con- 
c  e  r  n  i  n  g  both  the 
function  of  nuwspa-,] 
pirs  and  their  integ¬ 
rity  in  carrying  out 
that  function.  One,  for  instance,  asked 
how  newspapers  cculd  claim  to  be 
fairly  and  completely  presenting  a  pic¬ 
ture  of  society  when  the  New  York 
Tillies,  the  Br.stoii  Post,  and  the  New 
York  Daily  Worker  presented  such 
ladically  different  aspects. 

To  which  we  made  the  obvious  re¬ 
ply  that  each  newspaper  selected  the 
.segment  of  the  public  to  which  it 
wished  to  appeal,  and  presented  its 
news  in  terms  which  would  interest 
that  segment.  If  its  selection  and 
presentation  were  sound,  it  was  suc- 
ccs.sful;  that  in  our  present  state  of 
civilization,  it  was  impossible  for  any 
newspaper  to  present  the  limitless 
shadings  of  every  event  and  every 
question  before  the  public,  and  that 
the  public  itself  complemented  the 
newspaper’s  selection  of  an  audience 
by  selection  of  the  new.spaper  which 
best  pleased  it. 

Another  wanted  to  know  why  a 
newspaper  refused  the  advertise¬ 
ments  of  a  book  which  it  had  reviewed 
at  considerable  length  in  its  book  sec¬ 
tion.  There  was  a  question  to  which 
the  specific  answer  was  impossible, 
but  we  replied  that  we  could  see  in 
the  combination  nothing  contrary  tc- 
good  journalism.  The  newspaper  in 
question  applies  the  strictest  possi”'^ 
censorship  to  its  advertising  columns! 
and  its  executives  who  pass  upon  ad¬ 
vertising  may  have  considered  the 
book  inappropriate  for  its  chaste  ad¬ 
vertising  columns.  The  decisions  of 
this  group  may  not  have  been  reacheif 
until  after  the  book  review  had  been 
published;  in  any  case,  it  was  likelj 
that  the  editor  in  charge  of  book  re¬ 
views  would  not  have  been  informed 
concerning  the  advertising  decisi'''- 
and  would  not  have  been  bound  by  it 
if  he  had  been  so  informed.  The  bori 
review  was  news  and  was  treated  a; 
such,  without  regard  to  advertisi 
possibilities.  The  paper  in  question 
undoubtedly  takes  the  utmost  care  to 
prevent  either  positive  or  negative  in¬ 
fluence  upon  its  editorial  department 
by  advertising  questions — which  was 
all  to  the  good. 

Another  wanted  to  know’  what  to 
do  with  the  intruding  reporter,  citini 
two  or  three  familiar  complaints  ti 
invasion  of  privacy.  We  told  him 
that  his  bill  was  feeble  compared  to 
that  considered  last  April  by  the 
American  Society  of  Newspaper  Ed** 
tors  the  membership  of  which  had  ex¬ 
pressed  strong  disapproval  of  the  un- 
wai  ranted  invasion  of  private  rightl^ 
In  individual  cases,  we  suggested  that] 
the  citizen  treat  the  reporter  as  > 
gentleman,  tell  him  frankly,  so  far  * 
possible,  what  he  wanted  to  know  and 
hope  for  the  best.  We  didn’t  veto  * 
facetious  suggestion  that  a  frientftFil 
drink  might  prepare  the  way  for  tl* 
unwelcome  interview,  but  we  didBi 
advise  it.  Keep  the  hostile  atmosph^lj 
out  of  it,  help  the  reporter  to  do 
job  so  far  as  possible  without  dams^ 
to  your  own  interests,  treat  him  as  » 
gentleman,  and  in  nine  cases  out  « 
ten,  the  results  will  be  OK  for  J 
hands.  The  tenth  time — well,  is  thelf 
any  answer? 


